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Growth
2009 2010 2011 2012 2013 | y13vs.v12

4343651 5060372 4,899,729 3999707 3,817,132 -456%
15,819,154 19,409,020 21,175,080 20,059,287 20,992,491  4.65%
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10,008,866 11,955,662 10,674,408 9,522,068 8,679,067 -885%
5,058,703 5,549,827 5,677,641 5,340,950 5,293,617 -0.89%
3,761,484 4,482,840 4,139,549 3,555,348 3,120,833 -12.22%

- 2,861,572 3290357 3,679,823 3,591,644 4164096 1594%
41,853,430 49,748,079 50,246,230 46,069,003 46,067,236

G,g“eth 121%  1886%  100%  -831%  0.00%
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FZ 013 FRI_ T REXRRESE

B SRS

=L : ADEX ] 3R3 te] 2 ADEX :

1 6,566,705 14.3% 14.0% 5,758,341 12.5% 1
2 3,604,256 7.8% 7.7% 3,346,884 7.3% 2
3 3,394,161 7.4% -23% 3,473,773 7.5% 5
4 3,367,184 7.3% 1.8% 3,307,183 7.2% 4
5 2,570,109 5.6% -6.7% 2,753,274 6.0% 9
6 2,517,991 5.5% -13.3% 2,905,530 6.3% 7
7 2,353,938 5.1% -7.8% 2,552,893 5.5% 3
8 2,286,347 5.0% 3.6% 2,206,563 4.8% 10
SREE 9 2,112,490 4.6% -11.3% 2,382,426 5.2% 18
10 1,817,102 3.9% -3.8% 1,889,685 41% 14
11 1,744,488 3.8% 5.8% 1,648,966 3.6% 13
12 1,658,268 3.6% -9.5% 1,832,951 4.0% 6
13 1,652,524 3.6% 7.6% 1,536,500 33% 19
14 1,583,937 3.4% 8.6% 1,458,005 3.2% 17
15 1,491,033 3.2% -4.5% 1,561,570 3.4% 8
16 1,458,044 3.2% 16.4% 1,252,586 27% 11
SageReE 17 1,335,242 2.9% -19.1% 1,649,500 3.6% 12
18 1,054,487 23% 1.6% 1,037,871 23% 16
19 1,031,623 22% -11% 1,042,820 23% 24
20 869,296 1.9% -22.6% 1,123,651 24% 20
- 44,469,225 96.5% -0.6% 44,720,974 97.1% -
- 46,067,236 100.0% -0.0% 46,069,003 100.0% -
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== 013FH _t+RKESETNERESE

2013 FY Growth 2012 FY
Rate

ADEX 13vs. 12 ADEX

Ranking (NT$000) % (NT$000) % Ranking

1 889,763 1.9% -16.9% 1070469  23% 1

2 651,991 14% 0.2% 650,874 14% 2

3 635,249 14% 31.4% 483323 1.0% 5

4 615,103 13% 13.0% 544,174 12% 4

5 462,402 1.0% 16.1% 398,216 0.9% 9

6 449,247 1.0% 5.8% 424722 0.9% 7

7 420,018 0.9% 26.1% 568,097 12% 3

8 382,427 0.8% 17% 375,941 0.8% 10

9 376,807 0.8% 60.2% 235,213 0.5% 18

HFIALT (1) 10 375,163 0.8% 28.5% 291,919 0.6% 14
B (B) AF 11 373,380 0.8% 24.7% 299,312 0.6% 13

) 12 356,546 0.8% -18.6% 437,950 1.0% 6

A (B 13 337,951 0.7% 46.5% 230,694 0.5% 19

=B (=#) BTAT 14 308,736 0.7% 23.2% 250,683 0.5% 17
15 308,683 0.7% -26.0% 417,177 0.9% 8
otk o 3eA 16 285,784 0.6% 1184% 350,383 0.8% 11

17 281,679 0.6% -9.4% 310,991 0.7% 12
18 255,203 0.6% 4.9% 268,271 0.6% 16
19 240,333 0.5% 20.0% 200,278 0.4% 24

ABEE AT 20 239,012 0.5% 6.8% 223,857 0.5% 20
- 8,245,476 17.9% 27% 8032542  17.4% -
- 46,067,236 100% -0.0% 46,069,003  100% -
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2013

2012 4

2011 4 NA NA
2010 4 NA NA
2009 4 NA NA
2008 4 NA NA
2007 4 NA NA
2006 4 NA NA
2005 4 NA NA
2004 £ NA NA
2003 £ 602 37.9
2002 4 474 404
2001 £ 454 414
2000 £ 445 46.9

* s | EEPREK

I —
NA NA
NA NA

e B 2B RIR | e H B #REIR ME H R EREIR

35.4% 35.2% 0.6%
39.6% 39.4% 0.7%
40.6% 40.3% 0.7%
43.0% 42.7% 1.0%
42.2% 41.8% 0.6%
43.9% 43.5% 0.9%
45.1% 44.8% 1.0%
45.8% 45.4% 1.0%
50.0% 48.5% 1.5%
49.0% 48.1% 2.4%
50.2% 48.9% 2.8%
50.8% 49.2% 4.1%
55.0% 53.0% 5.0%
59.0% 57.0% 7.5%
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2013 £ 35.4% 89.4% 70.6% 87.1% 62.0%

2012 39.6% 91.1% 68.5% 86.4% 64.8%
40.6% 91.1% 66.0% 82.6% 68.5%
2010 4 43.0% 93.4% 64.5% 79.6% 69.1%
2009 4 42.2% 94.4% 61.6% 78.3% 63.5%
2008 £ 43.9% 95.5% 60.3% 84.0% 62.6%
2007 4F 451% 94.5% 58.5% 89.6% 46.5%
2006 £ 45.8% 94.5% 52.3% 85.2% 425%
2005 4 50.0% 95.5% 51.2% 80.1% 423%
2004 4 49.0% 95.5% 48.6% 78.6% 343%

50.2% 96.1% 45.7% 74.3% 343%
50.8% 95.4% 40.8% 54.1% 35.1%
55.0% 96.0% 37.0% 481% 37.2%
59.0% 93.0% 26.0% 44.4% 31.9%

BEREGE : Nielsen 88 KX Rz

== B 2001~2013 FEEER S 81

FE 2009 2008 | 2007 | 2006 | 2005 | 2004 | 2003 [ 2002

S 140%  154%  164% 169% 161% 160% 160% 156% 165% 17.6% 194% 191% 21.6%
SR 152% 168% 17.3% 181% 17.0% 163% 157% 149% 165% 119% - - -
5 0 57%  64%  66%  74%  7.8% 85% 98% 105% 119% 126% 121% 137% 15.2%
S 43%  55%  50%  58% 51% 71% 83% 88% 106% 11.3% 13.9% 152% 155%
S0 06%  08% 09% 11% 09% 08% 08% 06% 06% 07% 07% 10% 13%
0= 0 07%  08% 09% 11% 08% 10% 12% 08% 08% 09% 11% 12% 14%
ST 06%  07% 07% 10% 06% 09% 10% 10% 12% 16% 17% 25%  31%
SESL 06%  06% 05% 07% 05% 07% 07% 09% 09% 11% 15% 20% 16%
5 F 01%  01% 01% 01% 01% 01% 01% 01% 03% 04% 06% 07% 10%
L USSRl 03%  02%  02%  02% 03% 03% 03% 03% 03% 03% 04% 03% 02%
& 2% 02% 02% 02% 02% 03% 02% 05% 06% 05% 07% 09% 13%
N T 03%  02%  03%  04% 02% 03% 04% 04% 03% 03% 03% 04%  05%
: 03% 03% 03% 04% 03% 05% 03% 03% 04% 05% 04% 05% 0.7%
U 12%  22%  18%  16% 06% 06%  06% - . _ _ ] )
FE4R - - 02% - - - - - - - - - -
SEEE - - - - - - - - 11%  10%  13% 19%  22%
A . - - - - - - - 01% 01% 02% 03% 04%
auan . - - - - - - - 05% 08% 08% 10% 15%

i
H #

ERAR - Nielsen $EEXRAE
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SRPT : 2000~2013 AT RIEREL

N D e e e e K A

51.2% 488% 209% 359% 426% 389% 357% 356% 363% 348% 306% 36.6%
516% 484% 251% 395% 465% 461% 382% 401% 41.6% 385% 293% 423%
537% 463% 298% 41.2% 458% 457% 401% 412% 424% 398% 29.7% 44.0%
519% 481% 326% 456% 498% 477% 394% 467% 433% 383% 27.0% 494%
519% 481% 295% 454% 46.1% 473% 409% 469% 388% 37.8% 426% 49.5%
521% 479% 344% 454% 488% 49.8% 413% 503% 382% 397% 40.1% 55.2%
50.6% 494% 313% 467% 503% 519% 433% 495% 398% 437% 421% 564%
504% 49.6% 345% 485% 502% 51.2% 444% 515% 405% 422% 444% 56.7%
509% 491% 36.8% 514% 56.0% 558% 43.9% 55.0% 474% 449% 47.8% 593%
516% 484% 384% 494% 542% 532% 453% 512% 485% 460% 492% 534%
509% 491% 273% 509% 56.7% 546% 464% 547% 454% 476% 49.6% 57.8%
509% 49.1% 362% 534% 569% 571% 43.6% 527% 471% 521% 446% 53.8%
50.5% 495% 438% 581% 626% 603% 422% 586% 53.8% 535% 382% 60.7%
522% 478% 487% 627% 659% 631% 481% 627% 568% 56.7% 50.5% 659%

BEREGE - Nielsen 88 KX Rz

A RAGEE RN 2 ESEDN
.
460 & JT Bl & 4 fH L R KT

5% 5229 0% 5179 79 89 0% 5439

,] S 505% 522% 56.0% 517% 537% 39.8% 56.0% 54.3% s, T 2013 A B A
St | 496% 46.8% 441% 483% 464% 602% 44.0% 45.7% 86.7 (& T » Bl 2012 4 b HIlE L
147% 94% 60% 622% 68% 181% 08% 7.6% T18.9% » 1EF A (R4
196% 229% 168% 161% 145% 181% 7.5% 14.3% SEE ) (5 H A 2012 FE 1Y 20.67%
g 232% 31.0% 249% 199% 23.6% 313% 388% 314% B2 T8 18.84% o B SR 2R
22.0% 20.5% 23.0% 247% 251% 241% 343% 17.1% FE A E SR A E R
205% 12.8% 21.0% 243% 224% 84% 127% 19.1% 23 BRI TEE - (HE IR
438% 488% 357% 464% 528% 988% 56.7% 57.1% TR FEE R A e A 72 3 A1) A B
L0 247% 233% 304% 255% 260% 12% 164% 257% Ik DA 5 HLHR B 5 A

T

¥
272% 253% 301% 235% 172% 00% 269% 14.3% SCHERR N B 5] 2012 4 ST AR
ﬂ:E;I: —
44% 26% 39% 47% 41% 00% 00%  29% RS RE 8 (E2TT 2013 4F
0 357% 433% 450% 37.7% 448% 265% 53.0% 30.5% AT = 6.8 (BT - BEPAE S5 1
ENBSEYERERGRERYD
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ISR - MERFRERERF R — 2 (E

111%  20%  59%  9.6%
129%  26%  59%  115%
140%  26%  59%  12.0%
154%  23%  65%  12.5%
150%  22%  54%  12.5%
184%  18%  56%  12.9%
186% 11%  60%  14.9%
206%  19%  52%  14.5%
233% 18%  58%  153%
266%  22%  51%  132%
283%  24%  59%  13.8%
306%  20%  63%  111%
333%  24%  75%  12.9%
371%  40%  92%  144%
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0.1% 2.8%
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-+ 2000~2013 FRAIHEELES (=fs: F)
3817132 20992491 8,679,067 5,293,617 3,120,833 4164096 46,067,236
3999707 20,059,287 9,522,068 5340950 3,555,348 3,591,644 46,069,003
4,899,792 21175082 10674408 5677641 4,139,539 3680282 50,246,681
5060372 19,409,020 11955662  5549,827 4,482,840 3290357 49,748,079
4343651 13385438 10008866 5058703 3,761,484 2861572 39,419,714
4445461 13582111 11078926 6,050,076 3,838,620 3369590 42,364,784
4094286 12,920,795 13,667,979 6,444,696 3,770,670 3351388 44,249,814
4125130 14906171 14771396 6,359,225 3,965,920 3,661,096 47,788,938
4352728 16,677,636  15547,064 6545124 3,076,384 2,833,409 49,032,345
5690,609 18190998 18097267 6395485 3,462,289 2717403 54,554,051
8785627 24627825 15120362 7,557,114 2,692,176 NA 58,783,104
9816078 22358848 12190938 6,613,026 2,521,834 NA 53,500,724
11,559,542 16143669 16414195 6,509,510 2,219,508 NA 52,846,424
13,001,710  17,668074 18745551 7,200,213 2,310,490 NA 58,926,038

BRHOR
2000 - 2003 FWFAHEEEREIR ~ BARK - 15 - RER
2004 - 2013 £ Nielsen Media Research 5B EERF S EIR © | ~ 5 - B - RF/EE Nielsen BEBSFRABENT -
D E4REEE 0 0.10 ~ HAEIR 1 0.05 ~ /AT 1 0.58 ~ #\sE : 0.44 ~ FEHE 1 0.59 ~ B A4\ HEEE 1 1.00
D E4REEE 0 0.09 ~ HAREE 1 0.05 ~ AL 1 0.48 ~ #ish : 0.44 ~ FEHE 1 0.54 ~ B F4\15ES 1 1.00

D RAREIR

17 :0.109 ~
18 :0.097 ~
7 :0.110 ~
2 :0.106 ~
17 :0.085 ~
15 :0.081

(0111~ BRER .
BIRER
BHRER:
BIRER
BHRER:
BIRER
~ BRER

0.033 ~ #R#K
0.034 ~ AL
0.033 ~ #R#K
0.043 ~ #RAL
0.050 ~ k4K
0.049 ~ AL
0.051 ~ k4%

10.39 ~ 3
:0.38 ~ 5
10.37 ~ 3
:0.350 ~ 356

:0.280 ~ #5

0.09 ~ BARER : 0.04 ~ /4K : 0.45 ~ 4k 0 0.43 ~ EHE - 0.48 ~ L A4\ iEeE : 1.00
10.425 ~ E#% 1 0.445 ~ B Fo\ e 0 1.00
10.435 ~ E&#& 1 0.41 ~ T By EEE 0 1.00
:0.435 ~ FE#% 0 0.40 ~ & A4 E5EE 1 1.00
:0.377 ~ 355 1 0.443 ~ BE3#% : 0.397 ~ R S48 0 1.00
:0.440 ~ E&#% 1 0.400 ~ X Fo\E8 0 1.00
10.320 ~ 355 1 0.430 ~ &% : 0.360 ~ K F4{ g8 - 1.00
:0.440 ~ E&#% 1 0.290 ~ X Fo\%E8 0 1.00
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F/\ : 2000~2013 FRATFEREEE (N
BEBER RIS B5LL

&8 (F7)
8,679,067 18.84% 46,067,236
9,522,068 20.67% -10.80% 46,069,003 -831%
10,674,408 21.24% -10.72% 50,246,681 1.08%

11,955,662 24.03% 19.45% 49,748,079 26.20%
10,008,866 25.39% -9.66% 39,419,714 -6.95%
11,078,926 26.16% -18.94% 42,364,784 -4.26%
13,667,979 30.0% -7.47% 44,249,814 7.41%
14,771,396 30.9% -5.0% 47,788,938 -2.54%
15,547,064 31.7% -14.1% 49,032,345 -10.12%
18,097,267 33.2% 19.7% 54,554,051 -7.19%

2003 15,120,362 25.7% 24.0% 58,783,104 9.87%
2002 12,190,938 22.8% -34.6% 53,500,724 1.24%

2001 16,414,195 31.1% -12.4% 52,846,424 -10.30%
2000 18,745,551 31.8% -0.6% 58,926,038 -0.70%

HERIOR : B <kt >

FJL 1 2011~2013 FRALART - REZR] (i F5T)

g 4,197,918  39% R 3963087  42% EE 4200631  48%
SHE 952,282 9% SRR 800,659 8% SERE 689,065 8%
it 904436 8% it 791649 8%  WHE 614520 7%
Hit 742615 7% S 713629 7% Eft# 584560 7%
SRAHE 490071 5% SR 385532 4% = @IS 318831 4%
B =ETE a3110 4% RBEIR 378119 4%  REE 302968 3%
AT 439807 4%  BEEM 355747 4% SMME 283678 3%
N z=s 354,265 3% REE 336306 4%  EAES 245129 3%
n CRERE 343792 3% i 206881 3% {ofRE&E 233333 3%
e 331,695 3% AR &4 293911 3%  AEOLE 211445 2%
] o 9199991  86% TOTAL 8315519 87%  TOTAL 7684159  88%
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3923890 37% 3733112 39% 3,947,060

2 iﬁiﬁﬁ¥i mes 565955 5%  TEAAWS 485064 5% TPEAAWE 407,748

B HE 290,509 3% Bl 236510 2%  BURiHE 228,113
3C HS 230090 2% B @AEE 201357 2% @ @REE 157,365
@ AEE 212984 2% 3CES 191112 2% =~ BEES 144,085
N mumsen 102201 2% K= 184092 2%  3CES 140,772
RES 173217 2% BRES 175237 2%  BAGE® 135,013
| 2 170439 2%  WMmSceL 171,979 2%  BUESSL 132,826
Bl =48 154,880 1% BEAT 141574 1% RES 107,898

He 146350 1% ES 132366 1% EL 99,424
P ssmE 10674408 57%  HMAR 9,522,068 59%  HALEE 8,679,067
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P 1
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n 45— 137 (1R ) AT
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T
98 () A3 - REE
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379,100
319,952

243,816
183,304
141,294
139,575
133,182
107,226
87,615

85,187

1 2011~2013 R EHBER T K2 S

4%

3%

2%

2%

1%

1%

1%

1%

1%

1%

1,820,251 17%

10,674,408 100% 2012 HAT42

BPLLIMIEAR

RERRS
BRERES ()
EET ()

G187 (R) A3

TR
EEER
BRI

FH=HER (1)

B TAREE

ﬁl:E
l:li

352,616
226,211

205,082
180,503
161,019
126,736
98,607
79,481
67,767

65,384

1,563,405

9,522,068 100% 2013 HAIAES

t

4%

2%

2%

2%

2%

1%

1%

1%

1%

1%

16%

2013 £

331,040
FEER 202,474
P HEE 160,108
EHET (&) 135,820
BB (k) 133,299
BEER 121,722
m—BE (k) A3 91,186
HHER 84,439
BE#E 82,321
EMERNT 69,720
BERTARESE

=

65%

4%

2%

2%

2%

2%

1%

1%

1%

1%

1%

1412128 17%

8,679,067 100%
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17% 12% 12% 13% 17% 12% 14% 13% 11%
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o
B EE
2% 4% 4% 8% 5% 7% 5% 2% 4%
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ikt

ikt

0
of
o]
b
off
fen
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off
fen
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B A JBE ) ik F& B i #2013
o FERAREERREE A 4L
KB BOREBEAI SR T &g
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B - HESRARERSE E R Z RGN
W Er s - (HEERMET /
[ERIREIE » BURIEEIFESERIR
ERFRIET T - BB R wT
W20 o 13T SR AR e B T B
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AN ERL SR 7 & AR R 12 -
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2013 £

s

SiSEiee . 2,007,399 20% 2,432,110 20% 1,972,252 18% 1,712,196 18% 1,298,938 15%

]
N

=
op

=i 2135077 21% 2,531,308 21% 2,096,409 20% 1,839,245 19% 1,351,804 16%

== 3,000,938 30% 3,630,876 30% 3,270,652 31% 2,994,623 31% 3,031,841 35%

Jod=it 2,348,125 23% 2755485 23%  2,745150 26% 2,347,211 25% 1,960,376 22%

HAth 517,328 5% 605884 5% 589,945 6%

628,793 7% 1,036,108 12%

[errAE - 10,008,867 100% 11,955,662 100% 10,674,408 100% 9,522,068 100% 8,679,067 100%

ERAOR B <&kt>
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HE L 80% » #2012 - HY 70%
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20134 3 A 11 HBHE K
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KTEEhHER 1 o tRi% P FER
SENB K BR AUk AT > 2013 4
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FI=18% AN HEHHIT 45 B A FRIR : Nielsen BRHRE S & fits BB IR
MG ERS N LHE Bl
2012 2= HEESS N B /\RK - 3
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R ERDERSHNRMEAEENRDE
EE ESEEL S

BESEEE A

2,588 1,412 -45.4% 17.7% 11.1% 4,086,469 3,866,976 -54% 1.4% 1.3%

10 % 2,199 2,420 10.1% 15.1% 191% 19,297,134 22,036199  14.2% 6.7% 7.4%
15# 2,414 2,398 -0.7% 16.5% 189% 45,666,169 50,815,703  11.3% 15.9% 17.2%
20% 2,359 2,266 -3.9% 16.2% 17.9%  71,015238 66,949,100 -5.7% 24.8% 22.6%
3,219 2,885 -104%  22.1% 228% 110,414,208 113,268,235  2.6% 38.5% 38.2%
ERROEDN 1,001 801 -20.0% 6.9% 6.3% 21,431,811 22,588,122 5.4% 7.5% 7.6%
65-120 181 103 -43.1% 1.2% 0.8% 1,550,230 1,574,461 1.6% 0.5% 0.5%
o 632 381 -39.7% 43% 3.0% 13,145,718 15,182,702  15.5% 4.6% 51%

MW E
14,593 12,666  -132% 100.0%  100.0% 286,606,977 296,281,498  3.4% 100.0%  100.0%

BRE  Nielsen BRBARRAFE & FE BIERS
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Fx=: 2013 FrhEHEKRER

2013 FREERGHE E B EE HRRMNAEE FBRLE SR A

i3
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TS WENEH 30.4% 30 23 25
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2012
2013

ERGE  EBHRERKRERRAL - 2012/10/13-10/21 » 2013/10/26-10/31

FhEEREIIRRIE -
EELERSIEHR

2013 A EERE G TEH
S e HENEBIHER - WE
IR ] B ey A\ B (R R > 1
B S ER - [EREN R
B Eim N8 B2 e HEY
HRS R 1,456 T A BIESE
HES RN EH 432% : BEERH
B HIWER £ 0.86 » IS B
RF I ZR R R 80% 5 FERLE
B2 HEHERRIIRIEEE

EAREE B RAR R

EROR  ERABRYRERE - & 83602 FA/ GEBNRTENANS 22,328 T A =37.45%

=M :

B 1I3WBCH VS &

B 13WBC VS &

B 13WBC 7 VS

B 13WBCH VST

SIS A 53 SR

0.36
0.64 29
77.8% 31.8%

EENKHMETH S
hEMEIKATEENSEH

T AF R EE R A
IR FEIKE » 2013 FH L
PR E AR N R E
M— 7-11 Kb F B I > ik
HE—HLL 4 s i E R A LS
T > 4 SR EE R AR
PR 2R By 0.64 » FHEE 2012
it — i BL Lamigo Bk $18K 6 355
f9 S 2 e 1R 25 0.36 » Bl B/
R BV R U E o
B R 32% » W > 22 7>

F=H : WBC ARG AR B HHEIT

R

VLSPT/ &%kEeB
IR VLSPT/ #&%kE28 12.17
=358 VLSPT/ #%kBeB 5.99
HEIK VLSPT/ #&%kEeB 439

2013 s EERE T B IREE

TVR

1547

FSIEET AR

1126
33.6%

REE 29 0 T Nt H
843 T AN#&TTHEI 1,126 T A > &
LA LR R -
[ L BB EE - BIHE
BEhRE o (A1F= - £M)

iR =R

8362 121
7042 95
3624 85
3471 40

87



TERBESFE 26

WBC tH R EIRICHE -
EERE \EIEFAE

B8 2013 £ 2R E IR 2R
HER AT RAVETE A 5 (AT B 2
B E & HER WBC %
BRICHREE > HEEE—2 3/8 I H
KE > S EIEG 1547 &
Wi as > TR FREE A 20 2K
H—HTE A IEAC R - BT A
BRI E 8,362 A 0 HHE AT YA
&8 R AR B B
BERENIISGES - (£ 0)

BE=%KE
SHIER - RIERREHE
TRESH IS IR TR S
M55 50 Je < RS HERE AR LA )

£ 2013 5 11 A 23 HERE A &
U A KD B LB -
fii THENERAEE  BEE
WIE  E—HEH NF R E
HEEE - AT 9.12 S
A T =R AR I
IR E B 38 B Ui - thi2 2013

BB EN SRR E =1
AT E » R WBC HH FAEBREE
BB R H PR EREES -
B 2012 SE WA AR R 73 8
HEERER T B LLE - BT A
B RE T =L .

2013 £ 7 H 6 H 5 24 @i

1TES S AN » BT
E 3T MR EE A IRE
BB = T8RS > R
ANEmUCE R ~ BB A\ O s 33U
s EE 23 T ERIER - =
PAEEREIETE - SRS
= HE B  AlE 2013 F

88

TN R BRERABHBUERRE

YRR

F5 B ERE

2010 =r ] 35 4482

2011 =t 591 5521

2012 a8 515 4817

2013 =r 9.12 6350

e |FHEE|PaRE| e |ToEe|TonE
FAY | S FAK | S

2009 REER 2.05 2818

R EH

41
45 707% 59.0%  9.8%
59  689% 232% 311%
56 -12.9% -12.8%  -51%
97  771% 318%  732%

HERIERALT = A ANOE 22328 T A » 6350/22328=28.43%

xt  ARFSHEREREEENRERER
WRRIR

LS

REFR 3.83 3574
a 5.23 5604
a 4.4 5177
an 5.77 5330
RVl 417 4225

ERIRR  EARERERERAS

EEEWHERREEE - 2
EREHGHR WBC AR HERRE
REACBLEERIN > Y A By Y T
B UZRE 417

B 48 JeE < S AR DR AR
T8/ 2013 10 A 25 HEZ L
B ACHD R BHERAT - 3l FH R A
& B RIS KAz & &R H
Wi B ZE 8 - R
Y 2.35 B 2R BE T K2 2012
s (HER R AREE - HIER &

e | ToEm | makE| o |TomEs|eseE
FAH | D@ FAY | HK

66

62 366% 56.8%  -6.1%
56 -159%  -76%  -9.7%
65 31.1% 3.0% 16.1%
61 -277% -207%  -6.2%

RIS G iR - KRR (R
BE) - LRFEFEER (B
FHIEE) - MEHESAENETH
AE W Z AT AT+ KR ER
H o




ADVERTISING YEARBOOK OF TAIWAN, THE REPUBLIC OF CHINA, 2013-2014

TN\ AR SERREHEERGRERR

15

2009 a% 3.14
2010 af 3.88
hig 4.81

2011
th K 5 4 141
2012 ER 3.60
R 2.35

2013
RS 114

EROR  ERREREIRERE

WARFRIR

4364
4312
5194
2838
3822
3186
2072

53
62
37
54
43
32

 wmE®  mRE
R = =

AT AR B E S AT AR R E S
48

23.6%
24.0%

-25.2%
-34.7%

TN - REEGEEEE2E A KR REEREIE B

hEFEES 2 B AE
BEHRE KEEE

ARAOR  RERERIREEE

FEEEAEREESMEUIR
FRGEE --
APESRBIEAPERIERE
2013 F R m A T 3K
e F 1 BTEHEEE T e
MES ~ ZEE - ERH G T
18 5% R fTE SR E
HEMFIEEZETE R - &
‘EEES | AV RIREE B AT
AL ThIh R A8 L 2 B F A
YR B R KRGS

. s

CTiV/ b R&E&a 1.08

CTV/ 1% 3.04

CTV/ 1% 1.66
ONTV/ #&%k4rE 1.34

FTV/ BR 131

CTV/ 48 121
FRAERE - 2013 9 AHh K&

RERELAERPEITLAR (F
BliFEE 2) » HIUCHZE £ 1.08 >
A By AR & B B IR A
ERVETHE

ERRRER AR > 2012 F
BN (=ZE) ~ (BEEIIR
&) - TEfECEHRE T - 2013
M [FIARE B - U
FIRER L 2012 FAR Ay - B
BINNKPEBEIEET B AT K -

I
([

=pE

i
f

)

\
/!

-1.2% 10.4%
20.5% 17.0%
-26.4% -12.9%
-16.6% -20.4%

R
THEETAY | TORESEN
800 34

1563 51
1006 43
849 38
727 13
822 38

2013 FRALAARE T EEEIE R
EEY - &I T 3.04 @iz »
Bk Ay 2013 5 2 5 FE BRI AR L
AR EPIETE -

89



hEREESFE

R MEEFTEEEAFREE
MEWR —BBIEEEEES

B/ B R AR RIR4E
TR - =37HEER (HEE
&) M HTRE » SEES— A
MIGBEGESE TRFEIE ) » —{E’
HIBEIE Mm% EE S EEEH)
ZEERC R AllGE W 2.32 B
FTBE IR B IR A R O R
AEAER o

SERMH R HE > Rk
— BRI AT H A EGE 42.2% WY
MR CREEERD - EaEw
& N R BB R T Be = T
%ﬁm%ﬁr¥@EﬁJ%ﬂ§
~ EIEHAE IS TEZE
i +{;:FL  ABFEE] G
B E CH) E IR A K&
Ro AHEMET R 144 R R
il KB E A o HEIR 25 5%
EHVETE » —MRR A LRI K
& > HEEREFTHEIHE -
(mzFER -t~/ s +)

Lﬁﬁ

El

R+ BRERAREERE

FEER R
RTTE

MEEE

BRI

=
=

ERRR  EHEREREIRRRD

A - ERESEERR

EdERER

FH? 2012 5 6 A 30 H R
BUREHEEBOAL  FARHER
SEEA AR R AR R P - NS
FRELOIR - & R KA % > AT
WESRETHARS &
¢$¥kJPNHWMODﬁ§’
AT SR R AR
i B E A mmE%A
MOD B A Z 5l AR © iR
B F 2R R R (0 I 25 1E 2013 4R
P R 0 G2 2013 SRR B %

o iZith

ISR Sk sk EIRIEE T
F A
Bl

VLJP/ #ERH

SL2/ =11%}

E’] H B8 B 3R s R

Lliﬁ%fﬁ
T E
S
2.32 1124 27

UK ~ ¥ (Touch) FE R KB
AT : (£ MBS T i
RO - BHRY 2013 - 2
HHEAMANEE - RIBEH
AR AR EMERHET - 2013
FHREGNLE &2 Fy 80.9%
FHEL 2012 FHARERT T8 » R
GBS G (EREE
BEHA A ) B EBEE T
EREIER > 2013 £ HEEE
TERRETLR - [E5E 89.4% ©
(mFEA+—-+=

Ft— EFEREREBARIARERENE

4y
it

2004
2005
2006
2007
2008
2009
2010
2011
2012

2013

BRIR Nielsen g XHAZE

90

BRI
(FEEB AW EER)

85.1%
0.0% 85.1% 0.0%
-1.0% 84.2% -1.1%
0.0% 86.4% 2.6%
1.1% 86.8% 0.5%
-1.2% 84.6% -2.5%
-1.1% 81.1% -4.1%
-2.5% 81.8% 0.9%
0.0% 82.4% 0.7%
-1.9% 80.9% -1.8%




KI[EE

ADVERTISING YEARBOOK OF TAIWAN, THE REPUBLIC OF CHINA, 2013-2014 JE = ﬁ;lf\- H

7

/!

== ERBWESREHRESHT

TR

4Bl St 50.4 504 50.2 50.0 49.7 494 49.5 49.5
pegid 49.6 49.6 49.8 50.0 50.3 50.6 50.5 50.5

12-14 % 5.5 5.6 54 54 54 53 51 49

15-19 7% 8.8 8.7 8.8 8.9 8.4 8.0 7.9 7.7

25-34 5% 219 217 219 217 216 209 20.1 194

File 35-44 1% 218 217 213 20.9 20.7 20.5 20.7 20.5
45-54 1% 19.7 20.2 20.2 20.6 20.8 215 216 214

55-59 5% 6.1 6.8 7.5 8.1 8.6 9.2 9.4 9.6

60-65 7% 55 54 54 5.6 6.1 6.6 7.6 8.6
BILFNSH 343 34.0 336 32.2 322 331 344 354
BILERZH 227 22.8 228 213 224 227 238 25.0
RETME 53 5.9 6.1 8.6 8.3 7.1 6.3 6.0

BIR 24 28 25 29 33 39 41 3.0

824 193 189 191 18.9 183 175 16.4 159

REEXR 15.9 15.6 15.8 16.1 153 156 14.8 14.7

1688 427 431 434 435 433 425 42.6 42.0

5375 hER 24.8 24.6 24.6 245 245 246 249 25.0
EED 279 27.8 27.6 27.6 27.8 283 28.0 28.6

REB 4.6 45 44 43 44 45 45 44

BREE Nielsen 1588 kB

e £+= : 2005~2013 TG A BREBE
BIRHE A BEIIER rrr——

e i]’ﬁ )= %?’ijﬁzﬁ%$ Jﬁ%%

EHIL BRI ZRAE » 2013 Reach%

ML= =E S S ) _
E'E:ij!: E %*E*ﬁﬁ%—'— 757% 01%
8 2012 9 77.0% B 1.7% 0 0.5%
TR B AR - B L5%
: -0.1%
filg \TEDED > LIBL 2013 -0.1%
78 15 5 19 Wi B R 2.79 /)N 0.1%
L o oax
F > B 2012 2 IR IR B (2.82 17%
N T 1.1% » BE LB INE ERIE Nielsen B8 KRRz
EHRIAKRE 2013 FFHE
BT U B 3.69 /1S - R
. 5 AEEFIS : LRSI E: .

#2012 44 3.66 /ISR 0.8% © g | SHETC IR g (SHERESER . pew
& HfEEN A\ Boe) - (BERIL 274 26% 364 2.5%
GLOEE O E N CTONSS AL i 281 26% 370 16%
2013 4 /b A » 51 T 289 28% 375 14%
FEBSTATHNG  TAER - 26 2 26e 2
— KRR EE RSB ~ 279 04% 364 0.3%
R E R 2T E P 282 11% 366
EIF SRR - 2.79 -11% 3.69 0.8%
(Iz=+=~+pm) ERE Nielsen BRI EE RS

91



TERBESFE 26

BIREERIBENRIGBE RN

TEAN 5 S R o B
i T 0 2013 F 5 R Bl 4% 2R A
WAL B 25 Ly 80% ¢ 20% > HE
REIERIEHEZEEEE 2 F
BH © 2013 4 M ff Yo 1A A5 2R B
AR o BRI AL ~ ARG
TEHIETE ~ €/ 50 LU H (4
RIET B R R BUEA A R
% e

FIRERTIRIEREEH
SEEBIR DI

2013 FE AR S UL 2R Fy
2.0 > FHEZ 2012 B & 6.38% o
EIRE IR R 8.14 - 8K 2012
B 286% c HMEHAKE »
TS AW R AT
FAMEE > BRERET&A
#HNYE o FamEEARELA HRAEE
79 AN Z B ABER SN S
WORZS A - AR 2S8R S
He (WFE+H-~ 1K)

u Terrestrial m Cable

B+ : 2008-2013FF /AR EMBUARIGEE

BRIGE . Nielsen BEUER T

HEE EOAAR PR B0 RANA S RTIVFS REREXEENARER
A% BOSAARERENAREE  TOAMYEE - AE  HBO  RBBEHERKIREMN
%

3

2005 | 2006 | 2007 [ 2008 | 2009 | 2010 [ 2011 | 2012 | 2013
JREAR

s 24.6% 21.6% 21.9% 23.5% 21.7% 22.0% 203% 17.2% 183%

lase=til 754% 784% 78.1% 76.5% 783% 78.0% 79.7% 82.8% 81.7%

R © Nielsen BREFRHE

AR TV ~ CTV ~ CTS ~ FTV ~ PTV ~ TTV-F B EHM  AEEEAE

=+ 0 BGRERGRGEE S ARE I RRL SRR

Year
Channel
January

" e |
G|
ey |

May 1.82

ERR  BRERERAE

BRARRE

5.91% -7.27%
8.57 1.97 8.13 11.30% -513%
8.09 1.94 7.93 10.23% -1.98%
8.13 2.05 8.10 12.02% -0.37%
8.01 193 8.02 6.04% 0.12%
8.55 2.00 8.01 9.89% -6.32%
8.78 2.05 8.73 8.47% -0.57%
9.17 211 8.92 -1.86% -2.73%
8.17 2.10 8.26 9.38% 1.10%
8.09 2.00 7.95 4.17% -1.73%
8.34 1.99 7.80 5.29% -6.47%
8.00 191 7.80 -1.04% -2.50%
8.38 2.00 8.14 6.38% -2.86%

i OEAR EERAE PR R CRBNA RTIV-FS REEEERENAKER
B EEAFHERENARIRE  TEIREYWIEE - KB - HBO » REEBEEBRUIREIIRES

92



ADVERTISING YEARBOOK OF TAIWAN, THE REPUBLIC OF CHINA, 2013-2014 J;ii- I:I ﬁ;l i I:- HA_L

TN B ABRGRAERUERIGARERERR

17.66% 82.34% 19.68% 80.32% 11.42% 2.45%
17.12% 82.88% 19.50% 80.50% 13.94% 2.88%
17.87% 82.13% 19.66% 80.34% 10.00% 218%
18.37% 81.63% 20.20% 79.80% 9.92% 223%
18.51% 81.49% 19.40% 80.60% 4.77% -1.08%
17.55% 82.45% 19.98% 80.02% 13.84% -2.95%
17.71% 82.29% 19.02% 80.98% 7.36% -158%
18.99% 81.01% 19.13% 80.87% 0.72% -0.17%
19.03% 80.97% 20.27% 79.73% 6.52% 153%
19.18% 80.82% 20.10% 79.90% 4.79% -1.14%
18.48% 81.52% 20.33% 79.67% 10.02% 227%
19.44% 80.56% 19.67% 80.33% 121% -0.29%
18.32% 81.68% 19.72% 80.28% 7.64% 171%

ERHE Nielsen BREERAE

R BRERSIEETHRRE

2013 674 F A RBLARAN (517 \
B 2012 4 % F A9 K » 2012 -
7 4515 OB #5% 80% DL

2012 f5FH%E (2013 fHHEE

-13.2%

0.38

o {H 2013 & F [# #E £ 7 0.42 0.39 7.1% 22.2% 19.4%

80% 2ot » By A2 TR 0.28 0.24 -14.3% 14.8% 11.9%

79% A > A AR R R

b R R R B « /L 081 1.03 27.2% 42.9% 51.2%
S 2013/7/1# 55 100.0% 1.0%

LB B A S R A — ~ — e EftEE o =

BERIIGR Nielsen BIRIREEL

J0

BRERSIBETIRERERR

2013 FMEARE A A FR TR
HI IR AS R RN » HER & HE
EEER TS THESR

Rl ER 27.2% > TESERRSEE R
R RN RE 50% » EEF

PRI R TR IR L AE — AL
£ o HEt -~ B EEGI AR
WY T - BUR S B R th oRIERY
R - RN AU 255 1.03 -

FRBE CEUKTES) - #72E (F
SREE) 32 FERBIME
H 85 Al H AR A58 o
(anzFE++)

93



BIRERASZHEEE
IR R RIR

AR B & R A
A b A R 2 AT P E
(26.0%) FI#7 & #8638 (20.8%) ° #
AT R A I B REAEE > Yt
i L AT 5E = R DL B (32.9%) - i
SRR R FE AL SR E S Y AR
AR 1% 0 (BEE R SERIRI -
FEFNBUA ~ th g B
BRMRELEE &) FrEhT
Do s NBRERE - FERMIE
Z -~ HAWHELEE - REEK
B EIERE N HERO IR ~ dtF
THBEFBEACELEES) - £
EFFIMESRE M ENESR ~ T3#
NI R~ R RlFEEIRE
TEBR R IINE T4 —F% - Z21%
FH AT — @ R ) B 2
RS - HEN 2013 9 AT
T i R MR B £ N > BRLKSH
REBIEIE REGE T/ N HRE TE
1 %% > HreBElE R ER
FIERE » ELEREE o

SERIRZRRR B 2 1 2
B AEE (AR 3.7%) I H 44858
(7.7%) » BB SRE B A R R bR
i WBC ) % > 2 Je Ji »
FIFREER R > &R 2 RIA
IR o TR i | 1R B SEE
(83%) » ELBIEIFHE (16%)
(nFE+0)

BIRERSRIXEE

IR RRIEA
GEAREREL DA 128

FRIEHEE - SRBESARE A

I Z e R 2 SR SEE HAE S

94

TERBESFE 26

TN\ AREFFEFIRIRERRER

Eax | cax

HhEsEE (6/7) 2.09

REIRE (9/9) 181
IREIR LIRSS (8/8) 0.81

o]

SRy 0.14
013

0.06

8.40

a (CamnEsy N

FBEWARRNIRE)

i (B —MExERE
SRARBEWARRAE IR
=)

BRIOR Nielsen BIRKRKHE

DIGE 82 FCOLRE » ST
AV AR AR 1 RS
1 o 7 1 BIER B /D K R 1 A8
8 SRR A = {E A
o EHETEIRE G EE o
k7% FE R W 2R B R A
HAHRE - mElRaE 8 (AEE
R FHRRIE - FIER 3 {EEER
SALRE e BRI AR R &
LR AR R R BRIE Ry
10% o FERAAERIEE & %
TH 58 B 1% 2k B WBC Fll NBA
EIRESSEESES > ok

211
1.69
0.79
0.67
0.60
0.57
0.53
0.42
0.28
0.17
0.15
0.14
0.01

8.13

1.50

9.63

1.0%
-6.6%
-2.5%
0%
0%
-6.6%
0%

-16.0%

3.7%
-5.6%
7.1%
77%

-83.3%

-3.2%

2.7%

-0.9%

24.9% 26.0%
21.5% 20.8%
9.6% 9.7%
8.0% 8.2%
7.1% 7.4%
7.3% 7.0%
6.3% 6.5%
6.0% 5.2%
3.2% 3.4%
2.1% 2.1%
1.7% 1.8%
1.5% 1.7%
0.7% 0.1%

100.0%  100.0%

AR HE CEEER ERRIT
B) » DIRAERAR G E ST
RER (REEIRE) M1 (=
B) FEHE 2013 F @iz
METH - (mE+ =+
—t—)



ADVERTISING YEARBOOK OF TAIWAN, THE REPUBLIC OF CHINA, 2013-2014

TN BRERFREFIRRERER

2012 2013 RRE 2012 {gBE | 2013 f5H=
(8/8) 151 144 -4.6% 18.0% 17.7%
152 142 -6.6% 18.1% 17.5%
BRZIE (6/6) 0.70 0.77 10.0% 8.3% 9.5%

0.80 0.74 7.5% 9.5% 9.1%
072 0.65 9.7% 8.6% 8.0%
0.63 0.64 1.6% 7.5% 7.9%
057 057 6.8% 7.0%

(
b XK (3/3) 0.56 0.53 -54% 6.7% 6.5%
BERL (3/3) 0.29 0.24 -17.2% 3.5% 3.0%

- FENRIE (2/2) 0.23 0.24 43% 27% 3.0%
AXN R (4/4 0.19 0.22 15.8% 23% 2.7%
DISCOV X% (3/3) 0.13 0.12 -7.7% 1.5% 1.5%

|I5R%E (5/4) 0.55 0.55 6.5% 6.8%
Bt (FA2RBAFRESREE ) 8.40 8.13 -3.2% 100.0% 100.0%
Hith (ZBFESARBEWR
REEE ) 146 1.50 2.7%
it (2R —RBFES AR 9.86 963 -09%

BUWRRIFE )

ERRR Nielsen BRRIERAE

Rt ARERSRIBEBREGHRE

- *SCC/ BRPX ~ CTIV/ PREEE ~ ETTV/ RHRFES ~ GTV-C/GTV #EE ~ JET/IET /285 ~ ONTV/ &ERERS »

. SANLI/ =115 - STV/ BRER - TOP2/ SMBE%S

| *FOX/FOX - ASIA/ RE#E4R - CTIE/ P RIRLES ~ GTV-1/GTV —& ~ GTV-K/GTV 4 K & - MUCH/MUCH - SL2/
—1#E - TVBSG/TVBS 8145

CTiN/ PREES - ET-N/ RHZRHE - FTYN/ BRR#E « NTVN/ =% - SETN/ =175 - TVBS/TVBS » TVBSN/TVBS
wEa

EFNC/ RARBHEHMA - ERA-N/ ERHME « SET-F/ S18HEE « UBN/ FEAHM - USTV/ FFRGE
B N enere snfre swrre RABEPE  GXREES  ESEYS  BRBEFL AN

B TED T ssMIT/ @RS - AXN/ BYESEE - ET-WM/ SRFSEA S - HLYWD/ B3B8 - VLMAX/ @B %A
*SCM/ @B « ET-M/ RHEF - LSTM/LS Time BEA - VLM/ @REHA

ANIMX/ANIMAX - CARTN/Cartoon network - DISNY/ #=+/E - MOMOK/MOMO #¥& - YOYO/YOYO
"NGC/ B MIBIE - ANIMA/ BIIE5% - DISCV/ REHEE - TLC/ Sl Em i

D011 FOXS/FOX BB S - *sprt/ @RE - VLSPT/ A5
DEET TN Gs/ mmas - vUP/ @A

LMY, ERE

SIS pL Bmaws | TOP/ BE#HEEA - CHAMP/ BEHE - 7/ 2RE

CNMAX/Cinemax B% - DaAi/ KE 818 - HBO/HBO &% - OTHER/ Elfth ( KIEE EMARUIERAIIRE - PTV/ 7
MRERES ) B

\D/
&

ERIGR Nielsen BIRKIRER/E

95



TERBESFE 26

2t
3t
N
S&

YR

BRKIE
PRRIE
TVBS Rik

FOX &1
( =

AXN RI&

b=1113
H+
=
—

*sprt/ #REEE

A Top/ BRGAS

FRRIE
(7£2)

9

A

EINED:

BERL

|I
b,

B8

BXEES) EXE

ZRlGE Nielsen BIEKIE R HE

*SCM/ BREF ~ ET-M/ R

=L (Zi= i CNMAX/Cinemax &5

t

NS

REAR

7

I

*FOXS/FOX B2B & - *sprt/ #iiEe8 - VLSPT/ &2k 8
DISNY/ B+t /E » ERA-N/ EHHEE
(2013/7/1 FERRMAUTARE )

= |UBN/ZENERRS ~ USTV/ FERLEE

ASIA/ REER « GS/ BIEER - JET/IET firE &

pIsl@oN/ Cais ANIMA/ 81423k ~ DISCV/ IRRIEE ~ TLC/ fkisETRIEE
CARTN/Cartoon network ~ FTVN/ Ri&¥#E - CHAMP/ BE#8E - MTV/ S%£E1R - Z/ = HE

- DaAi/ KE&ER - HBO/HBO &5 - OTHER/ Efthl (KREEEMARUREIEE -« PTV/ AH

i 1.FOX ik - 2013 4 11 F FOX L ESPN Rik&ff - ESPN BE A E /A FOX AL
+F 2. FRRHE 0 2013 £ 6 B NTVN SRR BAREIE - IR TOP2 SEE%E

(. EBRERESE0OER
BREGRENESEDN
2013 4 11 Kt 48 & & &
B 2012 FEE PR BRERE
AR 0.03% » & B 21K 88 L R F
B/ o FLE G AR E & 2

#2012 5 B 24058 18 » A E
312% FEEKBEMRENRS
EEENRE AHREGREE
&R 2012 F#9 20059 B E
£ 20092 &> B E312% £
MR A S BT = AR
TR 0 2013 R 08 B )
(-4.56%) » [& & & H 39.99 {2 #F
TETYEEI38.17 (& -

96

BEREESEDH

AR E SRR DL R RE &
REFEIEMINT » FEFGEFER
ROUE SR BUR ~ #7283
M & H PR — B R S R
B DEBUESHELES T
HIHERR

AR E SR E S = e L
wHP AR - HE » F%H
FRE GG B SRR AR & R B AL
CPRP f#E /75X » 8(/2 CPRP i
B EEER : A1 &
& B 2 IR K E & 5 AR 2
SRETE o T IE LA 0 B
B LBREENE S R TR
BIgHEE KZEE - FAlR

R+ ARERZBEEENRERRE

EFNC/ RARMAAHES ~ ET-D/ RABBIS ~ ET-M/ RAREF ~ ET-N/ RAHFHE - ETTV/ KRGS -~ ET-WM/ RFF
. R& - STV/ BHRER - YOYO/YOYO

SANLI/ =11&57% - SET-F/ =\ #4& (2013/7/1 R AR ) ~ SETN/ =17%E ~ SL2 =17 #E
ONTV/ #@3Rk#= 5 ~ VLD/ #REBIS - VLIP/ #RE X - VLM/ 2258
CTiE/ P REEEEE ~ CTIN/ P RHES - CTIV/ P REGEE
TVBS/TVBS ~ TVBSG/TVBS #1445 - TVBSN/TVBS &

REF - LSTM/LS Time B & ~ VLM/ BREF S
*FOX/FOX ~ *NGC/ BIZ th3B#53E  *SCC/ BRP ~ *SCM/ FHREF -

BEA - VLIMAX/ BRB%E - VLSPT/ @%iES

*SMIT/ &R R ~ *FOXS/FOX 2B & -

ANIMX/ANIMAX - AXN/ E§fF#5838 ~ LSTM/LS Time 8% & ~ PL/ EEEES
GTV-1/GTV &—5& » GTV-C/GTV £&&%5& - GTV-D/GTV BiBl& - GTV-K/GTV 24 K & - MOMOK/MOMO #i¥& -

- HLYWD/ #7535 8% - TOP2/ BB %A - MUCH/MUCH -~ NTVN/ E3E

FEF VAR E BT H SR RN
SEREFNERN H 2Rk gk -
(MFE_+=>~—+=>=+M-
B o AR pA N o |



ADVERTISING YEARBOOK OF TAIWAN, THE REPUBLIC OF CHINA, 2013-2014

R_T= BRGE (ER+AR) BEERAMER
F
2007 18,141,929
2008 18,027,572 -0.63%
2009 17,729,089 -1.66%
2010 24,922,411 40.57%
2011 26,074,811 4.62%
2012 24,058,994 -7.73%
2013 24,809,623 3.12%

ERIR Nielsen & BiERT

KT ARREREERR
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2007 45377

2008 423.65 -6.64%
2009 41853 -1.21%
2010 502 19.94%
2011 502.47 0.09%
2012 460.69 -8.32%
2013 460.67 0.03%
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2007 4,094,286

2008 4,445,461 8.58%
2009 4,343,651 -2.29%
2010 5,060,629 16.51%
2011 4,899,729 -3.18%
2012 3,999,707 -18.37%
2013 3,817,132 -4.56%
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20,992,491 4.56%
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8\« BERSN BLSE T (15.9%) ¥ 2FF R & B ERE 2 BISE 40.2%
EREER 2 RLMRIRER SBIEER 1.0% ~ 1.6% 41.9% : BB E » KELHE
HEEEELRERREARTE 2013 4F 2013 FEHEGERIRERS » Bk AR 0 S 37.0% 0 RESHIE

T B 2.10%( FH # 2012 4E ) » B E - 22 1% (30.6%) & R 5 FIRE 2SRl R A e R R L 5#
28.1% » HorhEEEET R E M (25.7%) » B & 4.9% + B 7.3% 0 By 22.3% o (HNFE— -~ —
AR 0.4% 232 7.2% : AT (21.3%) BA T8 A B > 20-39 % A N i = [l 7Y )

x—  HERSEEER

Sl 88 R R (%) AT ELER LBT EwiE AT LA

MERSTERR

MRS E RIREX (%) RIEX (%) REX (%)

NA* NA* 281 . . .
NA* NA* 21 -1.0 +04 -16
NA* NA* 302 223 6.8 175
NA* NA* -03 +04 13 +0.2
NA* NA* 305 219 8.1 173
NA* NA* 09 03 10 05
NA* NA* 296 216 7.1 17.8
NA* NA* 11 238 48 17
NA* NA* 285 18.8 23 16.1
NA* NA* 317 208 27 17.8
NA* NA* 322 226 3.0 17.0
NA* NA* 337 230 20 16.0
NA* NA* 352 233 19 14.8

HERIOR © EFHE /Nielsen fREERFEZE 2013 ; & © * HRHARNESH FESHHE 85t

32— : 2001~2013 FEEERE
12-19 8% | 20-29 % | 30-39 # | 40-49 % | 50-59 &

AEEB (%)

257 306 243 402 419 274 128 335 245 238 223 370
284 326 286 442 429 294 133 351 274 283 150 381
287 325 284 470 420 284 126 346 271 299 143 380
273 319 288 474 404 252 108 340 277 266 153 368
246 325 263 417 369 244 143 346 239 246 205 391
283 352 324 455 396 261 173 330 299 320 271 351
281 364 329 465 393 273 168 343 295 321 278 341
273 364 350 471 375 248 166 348 286 306 298 351
306 400 390 490 385 278 171 358 331 371 304 342
322 413 365 535 420 262 184 362 335 400 387 363
279 382 328 480 374 254 139 365 245 349 339 381
291 395 371 527 349 248 135 387 284 333 300 413
327 403 392 552 382 242 149 430 319 316 322 472

EHRRIE « Nielsen 1Bk 325 2013
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[BHIREEP -
RIZERDRIRES

R MBS
R A - EERERIAE /AT
B HTEIREE - B/ R
1T=2803E - AR RN L
PEGN » Her e SRS - 2 1ERS
AR KRG H M - IR
FE2ZZ WV / RF AT ~ ZEIEHE

fERE / B/ R IT 2/ R
B/ B H--FIEEEE (G R B
RN IEERR R RS S 13 SRl BRAOR | ERTE Nielsen IRBARE 2013 ; & © * HE QRIS SR HE Mt

o (CFRRl R GG ) » &

FE B AR RERR o (RER 5 2014 R BHME (1:24) -~ fREE/ BIE
M RREAR LB 22 R 2R » 22 1A /AR (1:16)  BHEE
WA R EREE - AT A R HIBRSAME / R T8 (1:2.3)
By M -/ RERIRATER (1 EEREIN > HeREAEEE
D 4.7(82.5/175) ~ MWL/ HEE/ £ 5-12% MBEA - (415 =)

K=z HESEABEREON
2013 4 1059 % (7) | PIURRER | MHE/THETE | MMSTENE | KL/ MERGT | AN

(%) RS (%) S (%) (%)

29.8 242 19.5 135 11.6 12.2
1 S 505 437 535 527 175 39.9
Al gog: 495 56.3 46.5 473 825 60.1
12~19 5% 147 111 6.9 78 138 10.0

20~29 3% 196 248 264 253 30.6 283

g 30~39 % 232 312 322 337 332 334
40~49 1% 220 214 222 212 16.8 18.0

50~59 5% 20.5 926 9.9 9.7 48 85

Bl 438 55.2 516 55.0 533 62.5

i PEp 247 194 213 249 222 1838
,7“32 i 27.2 219 24.2 16.9 214 16.0
% = 44 35 29 33 32 27
yN=3 17 253 350 35.1 312 315 396
TrEEH 35.7 343 431 432 14.2 314
Tt 26.0 334 29.4 29.4 493 36.3
BATIE 59 44 40 4.2 43 42

BIA 13 0.8 18 15 0.4 05

B 19.1 17.0 15.0 14.1 20.9 175

RETR 120 9.8 6.5 74 10.7 9.8

HEREGE - Nielsen g2 A2 ,2013
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R~ HERSEEWEON (8

R (%) 15%)?%%%“%/1%1%3 ﬁ%ﬁéﬁi}i&)ﬁ%iﬁ %‘I‘i/éﬁﬁ(ﬁ%%“%ﬁ%&

40~49 % 17.3 228 20.8 10.1 11.0
50~59 5% 6.1 114 7.9 25 18
1656 55.6 56.7 543 54.7 50.6
kil 218 18.1 20.9 242 217
%% E3p 191 20.7 20.7 18.8 253
REB 34 45 43 25 2.3
PN=p!r 37.7 427 391 413 36.5
TEEH 35.6 31.0 24.2 49.0 25.2
Tzt 33.6 375 429 19.3 214
BRAETF 4.0 5.0 43 48 3.6
IR 0.7 24 11 0.2 0.9
B4 18.8 115 116 229 445
REXRE 71 12.0 15.8 32 4.2

BRIFSE © Nielsen 88 k3825 2013

=P MU RIELLE:

FE O |RREE )| AR %) |7 @ﬁm wE R | R |/ e (%)
3.6 ; 6.3 1.0 13

2013 . 221 10.8
2013/2012 -0.5 -1.8 +0.2 -0.3 -0.5 -0.2 -0.2
2012 41 239 9.5 111 6.8 12 15

2012 /2011 -0.2 +16 +0.1 -0.6 -14 0 -04
2011 43 223 9.4 117 8.2 12 19
2011/ 2010 -03 +1 +1.1 -1 -0.9 0 -0.1
2010 4.6 213 8.5 12.7 9.1 1.2 20
2010/ 2009 +14 +0.7 +1.2 +4.2 +0.2 +0.9 +0.2
2009 3.2 20.6 7.3 8.5 8.9 03 1.8
2008 3.8 17.7 74 11.0 8.8 33 17
2007 43 17.8 7.7 123 111 47 2.2
2006 41 16.6 8.2 12.2 9.7 5.8 21
2005 43 19.1 7.5 14.9 14.2 6.6 2.2

EREGE - Nielsen g8 K 2013
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KA : 2006~2013 EFRAKIFEELEE
FRE |
3817132 20992491 8679067 5293617 3120841 4168427 46071576
3999707 20059287 9522068 5340950 3555348 3,591,644 46,069,003
4899729 21175082 10674408 5677641 4139539 3,680,282 50,246,681
5060372 19409020 11955662 5549827 4482840 3290357 49,748,079
4343651 15819154 10008866 5058703 3761484 2861572 41853430
4445461 13582111 11078926 6050076 3838620 3,369,500 42,364,784
4094286 14047,643 13667979 6444696 3770670 3351388  45376,662
4125130 14906171 1477139 6359225 3965920 3,650,537 47,778,379

ERAOR - RAREEE 2013

RN MRS ESHENL

ERth s

P Rfb28s
€% (EExT) HEE (%)
115 -0.9 46,071 0
116 5.9 46,069 -8.3
113 23 50,247 1
111 9.7 49,748 19
121 164 41,853 1
14.3 6.1 42,365 66
14.2 13 45,376 -5
133 28 47,778 25

EROR - ERHRESE 2013

HEI

F+t : 2011~2013 FHEFEBHIR T REXEA
2012 4
% g EXA

435249 6. 414485 78 RES 447,345

s 338375 47 234,352 304514 54
232507 32 s 228,907 233,074 41
A ARE / B 209268 29 176,722 181464 3.2
143269 20 152,637 29 BESS 141670 25
B 139457 19 HESS 135294 25 134900 24
HEES 132752 18 B HE 135204 25 IR 119224 21
120718 17 G 112246 21 B S 113191 20
EELRRES 112058 15 110308 2.1 At 109,669 19
EE AR 107,283 15 108859 20 Rt 102576 18

HEROR - RRREEE 2013
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FR/\ 0 2011~2013 SRS IRAERT T RES £

HERS 106,143 HERS 111,824 HERS 111,606
ERIIES 83,608 s 100,134 NS 110,551
LR 82,114 £ 87,900 £t 87,413
ERAER 72,369 ERAES 74,405 ERAES 78,307
EBEEED A 65,943 EBEEED LA 69,330 EBEEEDA 60,699
Bl ousee 52,688 e 52,901 Y o 50,932
e BEEEEER 39,771 SRR 39,918 SEEHHS 44393
| s EEICPG 37,664 G (]) 38,794 B 42,682
D e o) 36,042 AFAEAT 35,231 BMITRE 41,002
LB 35,531 T (a%) AT 35074  EEGEEATEER 39,693
611,874 645,509 593,931

5,293,617 5,340,950 5,549,827
HEE=E 11.6% 12.1% 10.7%

BRRIR  ERARESE 2013

=S 2006~2013 FEEEI T REXZREBIREEE

FE | ERER (B | ARER (%) | H=K (%) & (%) | F5% (%)
37 34 8 6

: :

7 36 36 8 8 5
7 32 36 9 10 6
7 29 39 8 11 5
7 27 42 7 10 5
7 23 47 9 10 4
5 18 55 9 7 5
5 19 55 8 7 6

HERIOR - RAHREEE 2013
EHHEESE (XPRN ZEIR - AT - 4655 - BB PIRE  SFREEHRMAA R
RN - 2013 FHARA « E4ZE1R 0.081 ~ HARER 0.051 ~ 4K 0.280 ~ #E 0.440 ~
&#& 0.290 & F4} 1.000)
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SUBER
RHEARAT
AEAR
BT b
HRAR
)
oy
B
HELBIEE
B
Bt
HESEEE

RITIHA
2013/1/12
2013/1/15
2013/1/21
2013/1/30
2013/1/31

2013/2/1
2013/3/13
2013/3/15
2013/3/30

2013/4/1
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B4 PC B 8 5 1y kb
FH B A 2011 4F > BR BV ¥ O
10 % + 8 1 32 B 5> Mobile K
Tablet FYZETT o HRHFHL
~ 2013 FAERE RS AT Ry
~ 2013 A1 1 R ET
~ 2013 A FHHEH
~ 2013 FAEpE AR BRI
- B GE
577 2013 A0 RS IR B (]
J# o (anE—)

HE ]

— + 2013 FiBRERERTR
R comScore 8% 85
2013 12 HR#EH*H 1,190 &
A EEEAEZBEMES
4 AR A 2012 4 [F] HA O 4
KRB - &G REHHE > 12 A
mEEMEEEE6E 170 8

SQIRL

%

=
[==]

7 N

=pE

B

IG[:::

| — |
W2

IGI:E:

A=

IRISE

2011 4F 6 H-2014 48 1 A RN SR 56
1

8.30%

96% 7
92.2%

s Mobile
wen Tablet
wem Other

——PC

2.30%

I— . %-
1.20%
40%

Jun'11 Jun'12 Jun'13 Jan'14
IR © comScore Device Essentials: June 2011 — January 2014
MBS © TR ARO

B — :

Jan'13

&Hl3E : comScore Device Essentials:June 2011-January 2014

2012512 AR 20134 12 AR ERRAR & HRH

Total Unique Visitors (000)
Average Daily Visitors (000)
Total Minutes (MM)

Total Pages Viewed (MM)
Total Visits (000)

Average Minutes per Visitor 1,384 1,716 -19%
Average Pages per Visitor 2,128 2,827 -25%

EHPKIE: comScore Media Metrix: BB 8k ARO
WoEHifg 2012 12 2013 125

B — : 2012412 522013512 5 5 @ ERM R fF At

11,901
6,520
16,470
25,329
601,705

11,821
1,556
20,288
33422
753.947

1%
-14%
-19%
-24%
-20%

&HlaE © comScore Device Essentials:June 2011-January 2014
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b DIAEERE SR : Fin
[GHERn > HIILL 25-34 5% /E% > T
7E = A Hin Jg 55+ LL B - BT
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=~ 2013 FiBEERBEE

FI| 3% 28 Ji] 1 44 22 e 8 A
EFosHE =T ADO#HEILHE
(Portals)] ~ T#EACHEREFH (Social
Media) ) PAF [T EFEE (News/
Information)] ° HAHERFEI A
Yahoo(96.1%) Ff i AR 1 55 — » H
KBy Google Sites(87.1%) » 5 — By
Facebook(78.5%) 5 1 # & F91%
B IRF ] ke 8155 H 8 LA Facebook
MEER® » HIA Yahoo °

BT T 1 22 85 #8 5 (Social
Media)l fE 2013 FEH {8 A AR YL -
12 F THEAC UG ) K TEf
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N ey

= All Females (15+)
= Al Males (15+)

ST, S ST, T T, S . T T, T, .
“;9:‘;9‘ .’:6“ ,d"# @f Y,;s“ Y,-#‘ "'6‘“ J;G“ d,:ﬁ" #:6“ d‘;ﬁ‘

= : 201 35F4ak% st A& 2 - 1% B R EF

& 1}E : comScore Device Essentials: ZfEE AL : BITEE ARO &Rl B35 2013 4

003 S Sy
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