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42.2% 41.8% 0.6%
43.9% 43.5% 0.9%
45.1% 44.8% 1.0%
45.8% 45.4% 1.0%
50.0% 48.5% 1.5%
49.0% 48.1% 2.4%
50.2% 48.9% 2.8%
50.8% 49.2% 4.1%
55.0% 53.0% 5.0%
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2012 & 39.6% 91.1%

2011 & 40.6% 91.1%

2010 & 43.0% 93.4%
| 2010 # |

2009 & 42.2% 94.4%
| 2009 % |

2008 & 43.9% 95.5%
| 2008 # |

2007 & 451% 94.5%
| 2007 # |

2006 & 45.8% 94.5%
| 2006 # |

2005 & 50.0% 95.5%

2004 £ 49.0% 95.5%

2003 & 50.2% 96.1%

2002 & 50.8% 95.4%
| 2002 % |

2001 & 55.0% 96.0%

2000 & 59.0% 93.0%
ERRIE : Nielsen IEEEARE

IRRSRYIZAEER

n | s | B — o L
g | wamas | NOF | BTER \Vemge | s
= ME | gugEx |ErHEmE

68.5% 86.4% 64.8%
66.0% 82.6% 68.5%
64.5% 79.6% 69.1%
61.6% 78.3% 63.5%
60.3% 84.0% 62.6%
58.5% 89.6% 46.5%
52.3% 85.2% 42.5%
51.2% 80.1% 42.3%
48.6% 78.6% 34.3%
45.7% 74.3% 34.3%
40.8% 54.1% 35.1%
37.0% 48.1% 37.2%
26.0% 44.4% 31.9%
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154% 164% 169% 161% 160% 160% 156% 165% 17.6% 194% 191% 21.6%
168% 173% 181% 17.0% 163% 157% 149% 165% 11.9% - - -
64%  66% 74%  78%  85%  98% 105% 119% 126% 121% 137% 152%
55%  50% 58% 51% 71% 83%  88% 106% 113% 139% 152% 155%
IEhs 08% 09% 11% 09% 08% 08% 06% 06% 07% 07% 10% 13%
08% 09% 11% 08% 10% 12% 08% 08% 09% 11% 12%  14%
07% 07% 10% 06% 09% 10% 10% 12% 16% 17% 25%  31%
06% 05% 07% 05% 07% 07% 09% 09% 11% 15% 20% 16%
01% 01% 01% 01% 01% 01% 01% 03% 04% 06% 07%  1.0%
02% 02% 02% 03% 03% 03% 03% 03% 03% 04% 03% 02%
02% 02% 02% 02% 03% 02% 05% 06% 05% 07% 09%  13%
NI 02% 03% 04%  02%  03%  04%  04%  03% 03% 03% 04%  05%
03% 03% 04% 03% 05% 03% 03% 04% 05% 04% 05% 07%

BT 22% 18% 16% 06%  06%  0.6% - - - - - -
- 0.2% - = - - - - - - - -
- 11%  1.0%  13% 19%  22%
. 01% 01% 02% 03%  04%
- 05% 08% 08% 10%  15%
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JEPRN 516%  484%  251% 395% 465% 461% 382% 401% 416% 385% 293% 423%
537% 463% 298% 412% 458% 457% 401% 412% 424% 398% 297%  44.0%
519% 481% 32.6% 456% 498% 47.7% 394% 467% 433% 383% 27.0%  494%
519% 481% 295% 454% 461% 47.3% 409% 469% 388% 37.8% 426%  49.5%
521% 47.9% 344% 454% 488% 498% 413% 503% 382% 397% 401%  552%
506% 494% 313% 467% 503% 519% 433% 495% 39.8% 437% 421%  564%
504% 49.6% 345% 485% 502% 512% 444% 515% 405% 422% 444%  56.7%
509% 49.1% 368% 514% 560% 558% 439% 550% 474% 449% 47.8%  59.3%
516% 484% 384% 494% 542% 532% 453% 512% 485% 460% 492%  534%
509% 491% 27.3% 509% 567% 546% 464% 547% 454% 47.6% 49.6%  57.8%
509% 491% 362% 534% 569% 57.1% 436% 527% 471% 521% 446% 538%
50.5% 495% 438% 581% 626% 60.3% 422% 586% 538% 535% 382%  60.7%
522% 478% 487% 627% 659% 631% 481% 627% 56.8% 567% 50.5%  65.9%
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9.3%
23.7%
30.2%
23.7%
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25%
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40.1%
28.4%
14.4%
10.2%
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5.0%
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2012 % BEROW S]] 54

El

53.8%
46.2%
5.9%
17.7%
23.3%
25.6%
21.7%
36.2%
30.5%
29.9%
3.4%
42.7%
26.8%
9.3%
11.2%
43%
54%
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50.8%
49.2%
5.1%
14.7%
20.2%
27.9%
21.7%
47.1%
25.9%
22.4%
4.6%
39.2%
27.1%
10.1%
12.6%
6.0%
4.9%

59.2%
40.8%
5.4%
15.4%
23.9%
25.2%
23.2%
54.3%
25%
17.8%
2.9%
47.7%
23.0%
9.9%
10.7%
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2.6% 5.9% 11.5%
2.6% 5.9% 12.0%
2.3% 6.5% 12.5%
2.2% 5.4% 12.5%
1.8% 5.6% 12.9%
1.1% 6.0% 14.9%
1.9% 5.2% 14.5%
1.8% 5.8% 153%
2.2% 51% 13.2%
2.4% 5.9% 13.8%
2.0% 6.3% 11.1%
2.4% 7.5% 12.9%
4.0% 9.2% 14.4%

2.2%
2.0%
2.3%
2.2%
1.9%
2.8%
2.5%
2.7%
3.2%
2.4%
3.2%
3.3%
3.7%

44.9%
55.1%
24.0%
27.7%
27.5%
16.6%
3.0%
73.9%
14.8%
10.9%
0.4%
27.5%
29.5%
34.7%
3.6%
1.5%
3.2%

0.1%
0.1%
0.2%
NA
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0.4%
0.1%
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EE

2012 9,522,068 20.67% -10.80% 46,069,003 -8.31%
2011 10,674,408 21.24% -10.72% 50,246,681 1.08%
2010 11,955,662 24.03% 19.45% 49,748,079 26.20%
2009 10,008,866 25.39% -9.66% 39,419,714 -6.95%
2008 11,078,926 26.16% -18.94% 42,364,784 -4.26%
2007 13,667,979 30.0% -7.47% 44,249,814 -741%
2006 14,771,396 30.9% -5.0% 47,788,938 -2.54%
2005 15,547,064 31.7% -14.1% 49,032,345 -10.12%
2004 18,097,267 33.2% 19.7% 54,554,051 -7.19%
2003 15,120,362 25.7% 24.0% 58,783,104 9.87%
2002 12,190,938 22.8% -34.6% 53,500,724 1.24%
2001 16,414,195 31.1% -12.4% 52,846,424 -10.30%
2000 18,745,551 31.8% -0.6% 58,926,038 -0.70%
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EhE 420,436 4% EhE 439,807 4% EhE 355,747 4%
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“ ZEE 322,945 3% (LMRESE 343792 3% %;*:%E 296,881 3%
L 319,756 3% ‘b 331,695 3% BRETE 293,911 3%
fbﬁuu%ﬁ fﬁﬁuu%ﬁ
I oL 10429738 8o% TOTAL 9199991  86% TOTAL 8315519  87%
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RA :2011-2012 FAEKE VS EREESWREZAGERLER

Channel
2653%  7347%
2724%  7276%  2218%  77.82%  -1858%  6.96%
2641%  7359%  2152%  7848%  -1851%  6.65%
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100% 100% 100% 100% 100% 100%
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150 436 50.9 520 52.6 50.8 485

g 247 234 19.6 19.0 247 19.9

MBS | A 273 231 261 26.2 223 284
0 43 26 23 21 23 32

K&k 253 34.1 39.9 36.7 30,0 34.0

e 353 361 287 206 518 214
AR 246 337 412 477 185 215

L 6.3 5.0 3.9 45 47 48
17 05 33 15 0.5 0.6

194 17.3 103 9.3 208 47.1

125 7.0 121 159 30 45

HEiRRIE : Nielsen REEAHE
90



ADVERTISING YEARBOOK OF TAIWAN, THE REPUBLIC OF CHINA, 2012-2013

<M : 2003~2012 FHFEIFRIRELER

ROPETR (%) | ASEF ) | o o0 A / 48 (%)
4.1 239 95 133 6.8 12 15
02 +16 +0.1 04 14 - -0.5
43 223 9.4 137 8.2 12 2.0
-03 10 11 13 09 0.1 -
46 213 85 15 9.1 11 2.0
14 0.7 12 65 0.2 38 0.2
32 206 7.3 85 8.9 49 18
-06 0.7 -01 25 0.1 16 0.1
338 19.9 74 110 838 33 17
-05 -05 -03 13 23 14 05
43 204 7.7 123 111 47 2.2
03 06 -03 0.7 11 13 0.2
40 210 8.0 13.0 10.0 6.0 2.0
43 232 75 14.9 14.2 6.6 2.2
59 250 7.7 14.9 155 48 22
52 216 69 15.3 15.1 34 -
BRI : Nielsen fREEXRE
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HERS I T K ZE B 2011 s s (B EBERE S E TR
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#&Ah :2005~2012 FRAAREESE

FE | s i
3999707 20059287 9522068 5340950 3555348 3591644 46,069,003
4899729 21175082 10674408 5677641 4139539 3680282 50,246,681
5060372 19409020 11955662 5549827 4482840 3290357 49,748,079
4343651 15819154 10008866 5058703 3761484 2861572 415853430
4445461 13582111 11078926 6050076 3838620 3,369,500 42,364,784
4094286 14,047,643 13667979 6,444,696 3,770,670 3351,388 45,376,662
4125130 14906171 1477139 6359225 3,965,920 3,650,537 47,778,379
4352728 16677,636 15547064 6,545,124 3,076,384 2844436 49,043,372

ERKRF  ERRESE

£28%  af A M A GHIHE
R R A 35 - 1 2012 4R 51
FRESEHRESHEEE TS T
3.8%  TRHEFURHESHE
BEMPIRE - (F/0)

RN 0 2005~2012 FHFESBEMLE
kb AKRIaRE

5,550 49,748

=T = JL
REEL IR SR s 5,058 121 164 41,853 1
BRHEAY - BERREEA ~ AR 6,050 143 -6.1 42,365 6.6
i NS BN by N G e e 6,444 14.2 13 45,376 -5
o G RN, T T 6,359 133 28 47,778 25
6,545 133 23 49,043 -10.1

{75 53 B > 4R ALY 2012
AR LTI 8 5 RRRR ERARER
ERE . (E9) Ft : 2010~2012 FHHHANA +AEER Bit: 7

2012 & 2011 & 2010 ¥

EXA R E =R M2 (= ;] M=

fREm 414,485 . fREm 447,345 . BE 363,861

234,352 . e 304,514 363,621 6.6
228,907 233,074 . 199,348 36
176,722 - 181,464 . 173,113 31

152,637 141,670 . 132,032 24
135,294 134,900 116,019 2.1
135,294 119,224 . 114,972 2.1

ﬁ@%l}g&{% 112,246 . 113,191 109,289 2.0
110,308 21 EHE= 109,669 . NE£5 108,146 19
108,859 2.0 102,576 e lReh / B 100,685 18
1,798,689 337 1,887,627 332 1,781,086 321

BRI ERRESE
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#&®J\ 1 2010~2012 FHFRIER T ABESE

I T S N T
B2 ELE ELEE ELE
R A HOoE A HOoE e A I=N===1
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o . =57
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e =57 e
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HiEmE 5,340,950 5,549,827 5,677,641
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ERKE . ERRESE
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2012 4 RIS 52 KIRIR 5
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W = 172 2009 5 <5 Gl - 2200
ABC &% R = 08 T F0 7 26 8
EWM AT BITREDZ
FENRE: FRlREET =&
R RRAEE BITETR
T 9.5% » BEER 10 &4y - BthE
WY WE ~ HEEEIHHIR /]
HIHESESEAE 2012 FEAOTERSE T
— 5 G % o 2013 4F TH AL RE RS
At FHEESES T HEIRE
JEEIIRIRE > HEFEIE RS th BE [F] IR &
o B —-EEDERE - 5
TR TS -
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2007 5
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SOUL EEh&s
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201 25 35 o7 L 96 Bt B33 ] e

X | REEEEERABERAT

BEZ1T B A B R A
XA RS R A - THE Y
153 $2 B &b (contact points) 1
B8 {5 F 1T & (media habits) FF
FERE RSP L& o A4 HIH
B E R ATt > 2%~ T
{ES G MBS A EE 2 0 [ 4
EHAIH AR o

TEE SE T AE R 1 RS L 5 1
R H R BB
FEHEE B R EE H
7 [ o HE A T H Bk 30 3 B

MU TELS—MmE.
Targeting ~ Retargeting ~ Real-
time Bidding ~ Mobile LBS &
# ~ SOLOMO 1T### & ~ In-App [&
&~ B ERE ~ R A RIHERE R
BEAR OO0 EEESG %
A B AR E (F 75 U AE 2012
TEREPRRE > HIN[R BLE
& AR A BTl T 2 (CTR/IMPs/
CPC/CPM ) » &t 3T HY B3 2
Rl TEALTE 2012 &2
fH#E R ELE T > 4 CPV, iGRP,
CPA/ CPI % o GEB{T LG /Y 18
A R RERY [RIIRF (ER 1 B AR
R BAICRRE — AR

L1821 B A (15 5Ll E) » 9
NEATEE 1,7163 748 48 -
FHE 1Y 28.6 /INEF 5 39 =LA
R B 2,827 (EHEHE -

@i EHER

2012 F BB HE &G &
() 835 = 1~ B NI 72 Yahoo!
AEE  BERR 96.7% 0 I
A f# A& Ea A E A 281.7 7
o BE 32 HME : HRE
Google Sites * H 85.5% B & &
W iER » S EAHERE A

176 418 » B 203 @M E : 56
=HII2 Facebook * 81.1% H) 4 1
M8 TE 12 A 35 Facebook »

- 15 B A {5 8 3784 43
% ~ B 500 {EEE - BEER
A T&rfEs s A=
B B A0 B B v A

Yahoo! AFERZ o

ERERED

2012 5 5 B 0F 5
T EE B o 2 1 o (o IR L
(P PR / B A E B )

B— . HEEEEBIREZHE
Digital Media Opportunities Surround

Today’s Consumer

On-the-Go

Work

HE % A Reach ~ Engagement &

12 Aa&Lt@AO

o [ Dec2012 | Nov2012 [ % Change |

F=—:2012%F 11 -

- L Total Unique Visitors (000) 11,821 11,808 0.1%

2012 FMBEREERTR Total Minutes (MM) 20288 18971 6.9%
R #% ComScore Media Metrix Total Pages Viewed (MM) 33,422 30,682 8.9%

EE 2012 FFEERE LEADA Average Minutes per Visitor 1,716.3 1,606.7 6.8%
Average Pages per Visitor 2,827 2,598 8.8%

F IR : ComScore Media Metrix WZEHAR : 2012 £ 12 A
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xR 12012 FAE

MREREEER

Total Internet : Total Audience 100.0] 0.0%| 1,716.3] 6.8%| 2827 88%
1][PJ(u) |Yahoo! Sites (Yahoo!Z & )* 96.7| 0.0%| 2817 6.9% 392]  7.0%
2|[P]  |Google Sites 855 24%| 176.0] 9.3% 203]  3.2%
3|[P]  |[FACEBOOK.COM 81.1] 1.4%| 3784 3.0% 590 46%
4[[PI(u) |Microsoft Sites (&#k) 727  9.0%| 63.0] -12.2% 30 -5.1%
5|[P](U) |[YAM.COM (RZ= &) 62.7| 4.8% 29 -9.9% 12| 2.2%
6/[P](u) [udn.com Co. Ltd. 479 21%| 119] -32% 21| -4.0%
7|[P]  [PIXNET (Ez35) 51 432[  3.2% 0.3 -4.4% 17| -0.1%
8l[P] _ |Chunghwa Telecom (P E )| 430 50%| 164 -7.4% 28| -10.7%
ol[P]  |Baidu.com Inc. (5 %) 386 67% 222 0.0% 35 -1.3%
10][P] _ [PPStream, Inc. *x2 322 03% 29  5.0% 2| 12.0%

Z1Y3RiE : ComScore Media Metrix WHZEEIR : 2012 £ 12 A
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00%
B 1S EEE m1sgEbl EIdriE 15243 W25-345 WI5448 M4SS4E ES5E
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FRRiE : ComScore Media Metrix ZEHAR : 2012 F£12 B

B — : 20125 &4 & A & i
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J_ Sy
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Wi RS
2010

%
i E S N/A

£ SdH N/A
Re 8 47 43
BAFRREE S 4
FEA KA & 30
#HA A& 24
BHRER |NA 12

* &, £ /&4, €8, MPIMPAMP5/DV/PDA/GPS. ..
Bl+— : 2009~2012F R —FRBmFRE

ERIE : Nielsen Taiwan Consumer Research Online Shopper Survey, 2009-2012

XRvs. AuBHER (PHE)

Eld il ]
% ‘10 ‘12 ‘10 ‘12
EFENHES(EEE T/ — = — —
RAFEE F2F)
R4eZAA&T

W A B (o RS AR
RAEHEE F2A)
BMELFAR GRS

DA FFENRER,
L& ARTARER

DAABE EXai Tl
WRMHA RS — BN HEE

W 3 o B dh 69 3A B
(Flef& K MER A L imki)
fo A A SE000): 385 & MR A RIEA BE AR eA PIM (2010) / P1Y (2012)
(2,740) (3,674)
(263) (339)

B+ : 2010~2012F BB IERE

HE IR : Nielsen Taiwan Consumer Research Online Shopper Survey, 2009-2012
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EHvs. FABBEESL
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B ) o%if 5 4 B 25 T B &, 5 Mk 4 69 A (Through both physical and virtual)
H A # % % 4 8 25 5% 3 49 A (Through only physical)

A8 A R

& 2:3 2]

#2An FEAEASL BHRARE 2 HKEAAR 0 AREHE

BOER

hll#l-ﬂfiiﬂ:l (5,827)
* LA 244)

B+=

(9,215) (2,555)
(387) (104)
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BRI : Nielsen Taiwan Consumer Research Online Shopper Survey, 2009-2012
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AR E S 20 25 AR
’831% (HFE—) o HER®
2011 4 » 2012 FE- 2 SN R A T
& B IYIE T 2.36% » fafkEE
BRE BAKRKEESE T
U RERSANDE S - R SN =
e A o

2012 Bl + K Z MG B2
HEZEN T - R DL Rl R
$H -~ B R B R
AI=%fkn (RE=) - HER
2011 5 » < R U REHE DS 22 4
IR IR o MAESEER
B HAAN ZINE S IR

2012 5 32 3@ 1 B AT s R A1
IR R AR A BB
J& & E AR (ER G B AR
B RIMNERE (REM) - ME
S PTEES ES E R RIS &
KIIZINE SRR (+10.93%) °
PEZENRH D - EIERE
FIfEHEE A LED B i E &
ABJE & SN REAB G B AR E) 5 AN
HEAFH - EREMATE L
%%%Mﬁ&’@ﬁ%%%%%
iR EARS B ANEE
%ﬁﬁ%ﬁ » 5 & AR HEhEd
QR code MIBCE > FERKBE 2% TTHY
FH8) ) HEEE -

F=—:2009- 2012 FHAREEESE
B8 {11 : FAMETT (NT$100 million)

AR Al

| mnen L 50.60 49,00 4000  -1837%
158.19 194.09 21175 20059  -527%
100.09 11956 106.74 9522 -1079%
it 50.59 55.50 56.78 5341 -5.94%
37.61 4483 4140 3555 -1413%
=P 28.62 32.90 36.79 35.92 -2.36%
@it 41853 497.48 502.46 46069  -831%

- UM BB MR A A A KBE
BEMKIE : Nielsen Media Research B E1BRE

& :2009 - 2012 Eﬁﬁﬁﬂﬁ "":EZ MAA Z&iEE
x| mmnn Le s Ls L Lo
0.097 0.039 0.37 0.435
0.11 0.043 0.377 0.443 0.397 1
0.106 0.050 0.350 0.440 0.400 1
0.085 0.049 0.320 0.430 0.360 1

ERHKIE : Nielsen Media Research B E1BRE

R=: 2012 FRITARIMNRBEES %u?uiﬁi!%%i
BEfil : 7T (NT$1,000)
P&
SRS 518094  REEKEF (B ) 78,124
BRE 360,377 W (B) 2 70,762
EEEBHE 314,393 i— 3 ( H’x‘) 51,608
[ 4 T 270551  AMEEEN (B) 49,564
| 5| H 1t 263947  EIRSRIZER (W) 45612
N zasms 245,267 S BITIRIT 45,017
BHE 228781 BEBME 43,033
B smaEas 218209 REREMTEER 43,00
[ 9 R 184212 AWAFABEAT 41203
REE 148,809 E#i2% (1) 40,000

FIRE : Nielsen Media Research & & 1ERT ( RSMEESH#E(E 1.000)
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B TR (RERIM) -
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BE I ’_@’%ﬁg S it 50.59 55.50 56.78 5341 -5.94%
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B REA A EE R R - T
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JL ™
(+10.93%) J& T 2 IR L o1 ?’f A 9316% 93.39% 92.68% 9220%  -0.52%
BERERS » BWNESHR/ME
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Ll T ABEEFEINE & %gl—i% 429 449 458 431 -5.90%
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(73.1%) ~ T KAB I An 7 B . . ) ) )
5 ) (70.4%) F T AHESNE o
EIRES | (63.0% BT =2 28.62 32,90 36.79 35.92 -2.36%
TERAENRRERNS > U zopie [, s 0 i G
BEEL ¥ (o) 4 (] . (o) J (o) K (o]
EREANEREEES =
41853 497.48 502.46 460.69 -8.31%

(+16.47%) ~ TEHREHEIMNE & |
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A : 2009 - 2012 FRFRERER

Efi: %
ped T ‘ 2009 & 2010 2011 % 2012 & zgilf;‘flfznglel
4222 43.0 40.6 39.6 -2.46%
AEBIBTIE 16.1 17.8 17.3 17.5 1.16%
BEBLIETHE 23 7.1 8.1 6.8 -16.05%
J:ﬁgiﬁﬁﬂiﬁ 18.8 216 219 223 1.83%
HXBEEEH 94.4 934 911 911 0%
KRB EEE 235 231 211 194 -8.06%
el 49.2 518 527 57.1 8.35%
BE—EREBREY 8.2 101 9.9 9.2 -7.07%
FERBINES 86.9 863 87.0 90.0 3.45%
NEERBREEES 11.2 118 10.2 103 0.98%
NEERINES 663 66.6 69.1 731 5.79%
NEERARS 12.7 14.3 154 145 -5.85%
AERES / RS 365 393 385 40.4 4.94%
AEIER / RS 96 14.3 136 131 -3.68%
AEERERES 7.1 108 101 106 4.95%
KB ERNRE S 40 7.5 8.7 9.0 3.45%
XEWEARESBEES 43 7.5 10.3 102 -097%
KB B RS 44 131 117 115 -171%
KE A B 33 76 6.3 75 10.29%
SEBAARHERES - - 5.8 6.4 10.34%
Bl F L A $F=. - - 56 6.3 12.5%
i 25 7.2 - - -
B8 EWEWF* 114 16.7 174 14.6 -16.09%
SIS 120 155 17.2 15.0 -12.79%
EEA RS 120 17.0 18.0 16.0 -11.11%
EEAABREERS 118 16.7 17.9 16.2 -9.50%
R B AR RS 118 16.9 17.9 161 -10.06%
B R S 111 14.8 16.0 14.5 -9.38%
sHEERmES 63 6.3 6.2 59 -4.84%
stz 39.2 443 46.1 52.9 14.75%
WSS EES 19 5.7 48 45 -6.25%
BEABERES 326 360 306 332 8.50%

533 53.7 51.7 58.0 1219%
627 60.0 623 630 1.12%
723 69.2 693 704 1.59%
300 330 319 363 13.79%
EHRABREERS 206 213 17.0 198 16.47%
: 03 02 02 -
131 137 130 9.0 -30.77%

FOUERES 71.8 714 69.2 70.9 2.46%
ERAEREES 63.0 61.5 60.2 61.6 2.33%
HttfEAES 57.9 63.0 58.7 583 -0.68%
REBRUEANES 28.2 28.6 30.8 29.1 -5.52%
H KR : Nielsen Media Research ##f8 A&  Target:
# RIMNERERIBE—E B iEEELH 2009 (09" 01-09" 12) Age 12-65 (17,671 FAE) 2011 (11’ 01-11" 12) Age 12-65 (17,906 FAE )

2010 (10" 01-10" 12) Age 12-65(17,812 FA#) 2012 (12" 01-12' 12) Age 12-65 (18,013 FAH)
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