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2007 2008 2009 2010 2011 Y11vsY 10

HAREIR 4,094,285 4,448,496 4,343,650 5,060,371 4,899,729 -3.18%

HISEIR 14,047,648 13,585,446 15,819,437 19,409,020 21,175,080 9.1%
AR 13,667,978 11,078,926 10,008,866 11,955,662 10,674,408  -10.72%
HES 6,444,695 6,049,717 5,058,703 5549,827 5,677,641 2.3%
=% 3,770,669 3,838,628 3,761,484 4,482,839 4,139,549 17%
J=E)) 3,356,542 3,368,354 2,861,571 3,290,357 3,679,307  11.82%
TOTAL 45,381,817 42,369,567 39,419,713 49,748,078 50,245,714 1%
Growth Rate -5.0% -6.6% -6.9% 26.2% 1%
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3,586,621 7.14% 3,178,046
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1,548,225 3.08% 1,473,770
1,456,328 2.90% 1,351,397
1,135,085 2.26% 1,049,931
1,120,436 2.23% 1,001,609

986,029 1.96% 937,675

i 0.050 » $R/AFE 0.350 ~ #5E0.440 ~ EHE 0.400 RFHM.0)

FEEBIUS - SRR
MEFE - EE13.17% @ &
FAZER © 20104 SR E &
18 SRR R BE - Al T

s B

16.17% -17.97%
7.83% 1.49%
6.39% 12.86%
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6.39% -10.60%
5.23% 4.62%
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2.72% 7.76%
2.11% 8.11%
2.01% 11.86%
1.88% 5.16%
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1,124,983 2.69% 955,315
640,275 1.53% 593,100
625,578 1.49% 534,640
615,408 1.47% 416,008
561,059 1.34% 544,885
525,707 1.26% 626,215
512,339 1.22% 356,851
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366,368 0.87% 376,489
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1.92% 17.76%
1.19% 7.95%
1.07% 17.01%
0.84% 47.93%
1.10% 2.97%
1.26% -16.05%
0.72% 43.57%
0.60% 93.711%
0.97% -3.87%
0.86% 6.95%
0.79% 10.15%
0.89% -1.72%
1.04% -22.49%
0.76% -2.69%
0.80% -14.35%
1.31% -48.42%
0.64% 14.13%
0.59% 13.95%
0.65% -17.58%
0.59% 9.69%
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20115

20105 NA NA
20095 NA NA
20085 NA NA
20075 NA NA
20065 NA NA
20055 NA NA
20045 NA NA
20035 602 37.9
20025 474 40.4
20015 454 41.4
20005 445 46.9

ForELLE -

B e ETREFE IR - A
PERR AR HT & ER T H R
FIHAMEE - R EARAIER
ST RE T AG AR IR [ E i S At
AR -

R—: AR
B
#

= | ¥BEFR | FEA%EE | MEHBAZR | MEHEBRR
NA NA

40.6% 40.3% 0.7%
43.0% 42.7% 1%
42.2% 41.8% 0.6%
43.9% 43.5% 0.9%
45.1% 44.8% 1.0%
45.8% 45.4% 1.0%
50% 48.5% 1.5%
49% 48.1% 2.4%
50.2% 48.9% 2.8%
50.8% 49.2% 4.1%
55.0% 53.0% 5.0%
59.0% 57.0% 7.5%
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40.6% 91.1%
43.0% 93.4%
42.2% 94.4%
43.9% 95.5%
45.1% 94.5%
45.8% 94.5%
50.0% 95.5%
49.0% 95.5%
50.2% 96.1%
50.8% 95.4%
55.0% 96.0%
59.0% 93.0%
BEIRIE © NielseniEBEAHE
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66.0% 82.6% 68.5%
64.5% 79.6% 69.1%
61.6% 78.3% 63.5%
60.3% 84.0% 62.6%
58.5% 89.6% 46.5%
52.3% 85.2% 42.5%
51.2% 80.1% 42.3%
48.6% 78.6% 34.3%
45.7% 74.3% 34.3%
40.8% 54.1% 35.1%
37.0% 48.1% 37.2%
26.0% 44.4% 31.9%

Sl 16.4%

i 17.3%
- 5.0%
el 0.9%

EyLI=E  0.9%
gkl 0.7%
GEISEN  0.5%
=V ASEE  0.1%
CaeA=E-  0.2%
= e 0.2%
UNEE  0.3%
T 0.3%
Rk 1.8%
Btk 0.2%
R BB R -
hREH -
BEB®R -

<
2

16.9%

18.1%
7.4%
5.8%
1.1%
1.1%
1.0%
0.7%
0.1%
0.2%
0.2%
0.4%
0.4%
1.6%

BEIRE ¢ NielsenfEBEARE

53.7%
51.9%
51.9%
2008 52.1%
2007 50.6%
50.4%
50.9%
51.6%
50.9%
50.9%
50.5%
52.2%

46.3%
48.1%
48.1%
47.9%
49.4%
49.6%
49.1%
48.4%
49.1%
49.1%
49.5%
47.8%
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16.1%
17.0%
7.8%
5.1%
0.9%
0.8%
0.6%
0.5%
0.1%
0.3%
0.2%
0.2%
0.3%
0.6%

29.8%
32.6%
29.5%
34.4%
31.3%
34.5%
36.8%
38.4%
27.3%
36.2%
43.8%
48.7%

16%
16.3%
8.5%
71%
0.8%
1.0%
0.9%
0.7%
0.1%
0.3%
0.3%
0.3%
0.5%
0.6%

41.2%
45.6%
45.4%
45.4%
46.7%
48.5%
51.4%
49.4%
50.9%
53.4%
58.1%
62.7%

16%
15.7%
9.8%
8.3%
0.8%
1.2%
1.0%
0.7%
0.1%
0.3%
0.2%
0.4%
0.3%
0.6%

45.8%
49.8%
46.1%
48.8%
50.3%
50.2%
56.0%
54.2%
56.7%
56.9%
62.6%
65.9%

15.6%

14.9%

10.5%
8.8%
0.6%
0.8%
1.0%
0.9%
0.1%
0.3%
0.5%
0.4%
0.3%

45.7%
47.7%
47.3%
49.8%
51.9%
51.2%
55.8%
53.2%
54.6%
57.1%
60.3%
63.1%

16.5%
16.5%
11.9%
10.6%
0.6%
0.8%
1.2%
0.9%
0.3%
0.3%
0.6%
0.3%
0.4%

1.1%
0.1%
0.5%

40.1%
39.4%
40.9%
41.3%
43.3%
44.4%
43.9%
45.3%
46.4%
43.6%
42.2%
48.1%

= £iRHN2000~20 1 1 EFER 2 8L

2011 2010 2008 2007 2006 2005 2004 2003 2002 2001 2000

17.6%
11.9%
12.6%
11.3%
0.7%
0.9%
1.6%
1.1%
0.4%
0.3%
0.5%
0.3%
0.5%

1.0%
0.1%
0.8%

IR * 2000~20 11 FERIRBAEREL

R e T T

41.2%
46.7%
46.9%
50.3%
49.5%
51.5%
55.0%
51.2%
54.7%
52.7%
58.6%
62.7%

19.4%

121%

13.9%
0.7%
1.1%
1.7%
1.5%
0.6%
0.4%
0.7%
0.3%
0.4%

1.3%
0.2%
0.8%

42.4%
43.3%
38.8%
38.2%
39.8%
40.5%
47.4%
48.5%
45.4%
47.1%
53.8%
56.8%

19.1%

13.7%

15.2%
1.0%
1.2%
2.5%
2.0%
0.7%
0.3%
0.9%
0.4%
0.5%

1.9%
0.3%
1.0%

39.8%
38.3%
37.8%
39.7%
43.7%
42.2%
44.9%
46.0%
47.6%
52.1%
53.5%
56.7%

21.6%

15.2%

15.5%
1.3%
1.4%
3.1%
1.6%
1.0%
0.2%
1.3%
0.5%
0.7%

2.2%
0.4%
1.5%

29.7%
27.0%
42.6%
40.1%
42.1%
44.4%
47.8%
49.2%
49.6%
44.6%
38.2%
50.5%

23.2%

17.9%

17.6%
1.7%
1.8%
4.4%
1.8%
1.1%
0.3%
1.8%

0.6%

2.8%
0.4%
1.9%

44.0%
49.4%
49.5%
55.2%
56.4%
56.7%
59.3%
53.4%
57.8%
53.8%
60.7%
65.9%
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o B4 160% 176% 106% 19.0% 0.0% £0.9% 6.5% 0% © 0 4899792 21175082 10674408 5677641 4139530 3680282 50,246,681
e 110% 0.4% 12.6% 16.1% 19.7% 0.7% 5 5% 16.3% m 5,060,372 19,409,020 11,955662  5549,827 4,482,840 3,290,357 49,748,079
Btk 24% 0 0% 25% - 4% 8.0% 0.0% 0.0% _— 2009 4343651 13,385,438 10,008,866 5058703 3,761,484 2,861,572 39,419,714
@ x 535 5 2% 5 5% 7% £.9% 2.4% 5 0% 11.0% 2008 4445461 13,582,111  11,078926 6,050,076 3,838,620 3,369,590 42,364,784
2007 4,094,286  12,920795 13,667,979 6444696 3770670 3,351,388 44,249,814
BRI © Niclseni¥ B8 AT
relsen m 4125130 14,906,171  14771,396 6,359,225 3,965,920 3,661,096 47,788,938
| L 4352728 16677636  15547,064 6545124 3076384 2833409 49,032,345
N RIRENE B _ 5,690,609 18,190,998 18,097,267  6,395485 3,462,289 2,717,403 54,554,051
" - o ” o _ 8785627 24,627,825 15120362 7,557,114 2,692,176 NA 58,783,104
= 5 = o 2 | L 9816078 22358848 12,190,938 6613026 2,521,834 NA 53,500,724
m 14.0% 2.6% 5.9% 12.0% 2.0% 0.1% 7.4% _ 11,559,542 16,143,669 16,414,195 6,509,510 2,219,508 NA 52,846,424
2010 15.4% 2.3% 6.5% 12.5% 2.3% 0.2% 7.5% m 13,001,710 17,668,074 18745551 7,200,213 2,310,490 NA 58,026,038
2009 15.0% 2.2% 5.4% 12.5% 2.2% NA 7.0%
2008 18.4% 1.8% 5.6% 12.9% 1.9% NA 5.5% BRI :
2000~ 2003 E WA HRS B BT W - 256 - RIS
2007 18.6% 11% 6.0% 14.9% 2.8% 0.4% 3.9% 2004~2011 & Nielsen Media Research & BEHEARIS S A% S04 - 256 - FEIE - RS IMEREN ielsen S BEEHREAT -
20045 : EAGETR 1 010 ~ BIFEIR © 0.05 ~ A © 0.58 ~ H5E 1 0.44 ~ [FIE 1 0.59  REIMERE : 1.00
2006 20.6% 1.9% 5.2% 14.5% 2.5% 0.1% 3.9% 20054 © fEASETE © 0.09 ~ BIEEIE ¢ 0.05 « /AL © 0.48 ~ TE 1 0.44 ~ [ZHE 1 0.54 ~ REHMERE : 1.00
20065 : #EAGETR © 0.09 ~ BIFEIR © 0.04 ~ A © 0.45 ~ #5E 1 0.43 - [FHE 1 048~ BRFEIMERE 1 1.00
2005 23.3% 1.8% 5.8% 15.3% 2.7% 0.0% 4.1% 20074 * HHSEIR 1 0.111  HAEERR 1 0.033 ~ /AL  0.39 ~ 55 1 0.425 ~ BB  0.445 + RFIMERE 1 1.00
20084 : EAREIR © 0.109 ~ BIFENR : 0.034 ~ ¥RAK : 0.38 ~ #5E 1 0.435 - FHE : 0.41 ~ BFIMEEE 1 1.00
2004 26.6% 2.2% 5.1% 13.2% 3.2% 0.1% 2.8% B L i e 1o
20104F : MEAREIR © 0.110 ~ BIFEIR © 0.043 ~ T/AK © 0.377 ~ 255 - 0.443 ~ [FHE © 0.397 ~ BFSMERE : 1.00
2003 28.3% 2.4% 5.9% 13.8% 2.4% 1.8% - 20114 : $E4GETR  0.106 ~ BIFEIR ¢ 0.050 ~ /AL © 0.350 ~ #EEE © 0.440 ~ B © 0.400 ~ BREIMERE : 1.00
2002 30.6% 2.0% 6.3% 11.1% 3.2% 1.7% ;
2001 33.3% 2.4% 75% 12.9% 3.3% 1.8% ;
2000 37.1% 4.0% 9.2% 14.4% 3.7% 1.7% ;
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111,111
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WM+ AEEE 1,673,012
2009¥RMEELFEE 10,008,866
GRES)

39%
4%

3%
3%
2%
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192,291
173,217
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2011 RIRESEE

379,100
319,952
243,816
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107,226
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1,820,251
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5%

3%
2%
2%
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2%
1%
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17%
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20075
B %
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2,974,410 21%
2,797,204  21%
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NSl 3,165,097 23%
1t 321,435 5%
TOTAL 13,667,979 100%
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m
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2
i
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f&a
HRE20104F FRE DG
B 201167 B MR 2 35 1 B 5
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2,336,506
3,155,214
2,820,105
561,056
11,078,926
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H PR B RS B BRI

) -

12% 13%
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4% 8%
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100% 100%
F EERREEGEEX

20%
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5%
100%
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2,348,125
517,328
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5%
100%

17%
53%
16%
6%
5%
4%
100%

2010%F

2,432,110
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605,884
11,955,662

12% 10%
49% 42%
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5% 11%
% 8%
3% %
100% 100%
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5%
100%

1,972,252  18%
2,096,409  20%
3,270,652  31%
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589,945 6%
10,674,408 100%
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February 26.11%
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2007  28.1 36.4 32.9 46.5 39.3 27.3 16.8 34.3 29.5 32.1 27.8 34.1 20-29 20.6 30.8 29.5 51.9 21.2 36.3 16.5
2006  27.3 36.4 35.0 47. 37.5 24.8 16.6 34.8 28.6 30.6 29.8 35.1 30-39 22.5 13.4 41.6 31.5 34.7 26.9 58.7
2005  30.6 40.0 39.0 49.0 38.5 27.8 17.1 35.8 33.1 37.1 30.4 34.2 40-49 22.2 11.3 20.5 7.3 29.1 20.9 20.4
2004  32.2 41.3 36.5 53.5 42.0 26.2 18.4 36.2 33.5 40.0 38.7 36.3 50-60 19.7 0.9 6.1 0 8.5 2.5 1.7
2003 27.9 38.2 32.8 48.0 37.4 25.4 13.9 36.5 24.5 34.9 33.9 38.1 &R 43.4 45.4 51.4 53.3 48.3 44.2 47.2
2002 29.1 39.5 37.1 52.7 34.9 24.8 13.5 38.7 28.4 33.3 30.0 41.3 FRER 24.8 19.6 20 18.9 22 24.5 19.8
2001 327 403 39.2 55.2 38.2 24.2 14.9 43.0 31.9 31.6 32.2 47.2 EE 27.5 316 25.7 26.2 27.7 27.2 31.6
REB 4.4 3.4 2.8 1.6 1.9 4 1.4
FVHIR * Nielsen RERATE PN==I 25.2 32.6 29.4 31.8 34.2 24.9 32.1
TS 34 18.4 81.3 56.6 24.8 56.5 18
R=Z— - HSEEREBON T TRE 23.3 175 3.9 1.8 432 9.2 52
rseep | ERBE | HEEER | BREME | KEHSE | A0RLE Trein [ o > > e o8 :
3BF(%) 3BF(%) BFI(%) BF(%) BFI(%) BIR 1.9 0.3 0.7 0 2.2 0 0
By 20.3 58.7 7.3 24.8 10.9 26.8 3.8
Bt RETIE 13.3 3.3 0.9 1 13.8 0.6 22.2
7% 496 54.2 38.1 38 88.6 44.4 BRI © Niolsen 2B A BE
12-19 15 10.7 4.6 5.5 13.8 4.9
20-29 206 355 29.3 356 40.3 20 L RERSHNASIRIGLLER
40-49 22.2 15.3 22.4 18.8 15.2 29.4 (%) (%) nTﬁﬁ (% (%)
50-59 19.7 1.7 4 8.1 1.4 0 2011 22.3 13.7
ALEB 43.4 48.2 51.5 53 495 55.6 2011,/2010 -0.3 1.0 1.1 -1.3 -0.9 0.1 -
B 24.8 18 20.3 18 16.8 13.8 2010 4.6 21.3 8.5 15 9.1 1.1 2.0
B 275 31.9 26.3 27.9 31.9 23 2010,/2009 1.4 0.7 1.2 6.5 0.2 -3.8 0.2
g 4.4 1.9 1.9 1.1 1.8 76 2009 3.2 20.6 7.3 8.5 8.9 4.9 1.8
yN=Ed 25.2 335 38.7 36.6 35.7 44.7 200972008 -0.6 0.7 -0.1 -2.5 0.1 16 0.1
BMTEE 34 34 48.4 46.3 8.4 40.3 2008 3.8 19.9 7.4 11.0 8.8 3.3 1.7
I TIEE 23.3 36.1 26 25 54.1 32.9 2008,/2007 -0.5 -0.5 -0.3 1.3 2E 1.4 -0.5
N RBEIE 7.1 4.5 4.8 5.3 3.9 14.4 2007 4.3 20.4 7.7 12.3 11.1 4.7 2.2
S PIESVN 1.9 0 0.9 2.1 0 0 200772006 0.3 -0.6 -0.3 -0.7 1.1 -1.3 0.2
24 20.3 20.1 13.8 17.1 25.9 4.9 2006 4.0 21.0 8.0 13.0 10.0 6.0 2.0
RETIF 13.3 5.3 6.2 3.8 7 76 2005 4.3 23.2 75 14.9 14.2 6.6 2.2
R T— 2004 5.9 25.0 7.7 14.9 15.5 4.8 2.2
2003 5.2 21.6 6.9 15.3 15.1 3.4 -

BEEIRIE ¢ NielsenfEBEARE
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HUHESE AN TIEL A Tl R N
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BB S BRI H 2% ke & - RS
e B BB TR IO A Bl B T
S @RI TG R E 5 $E]
U RE R R T BEFART

DER AR R B AL - H
SRR B L RREEE - R
TRETE AT Ml b5 & Bl i 5
B - RS ARCHERE T 5 R Je
TR -

@%5 ’ i%) B 7
FERIHER BT - TR ER SRR mEn 447345 s 363,861 pepopn 287678
DA7.9%MEfb e (s SR PG REE SRS RO Rk~ FOMERSR BRI - Hiflt e 304,514 54 (RES 363621 66 S 188,938 -
23%) HE[EIF— - BRI FRRR - (R8) BERGRFRSH Mg - BHEAIE sEsk 233,074 41 sEER 199,348 36 FE 165,621 3.3
X EBORE G - BETHR HEERTTRER R B ERBEEFTESE LA - ( ] 181,464 32 /= 173,113 31 ”/#E 159,533 3.2

WA RS WOVEEE A A SRR %9) HERE 141670 25  EEMARERE 132032 24 CEEAGIEREE 150721 30
ORISR » (ELE A B B s 5 B EENAREIAREE 134,900 24 BUTHLE 116,019 2.1 HUfFH#E 111,668 2.2

FRHE » LA S 47, Bl g £F : HEELEE (5L 5 BRER/AE S 119,224 2.1 HE=ES 114,972 21 HE=ES 103,820 2.1
B A - () TR T EUATHERE 113,191 20  —MRIRESR 109,289 2.0 #FGMREGAES 97,351 1.9
BRI RT KB % FE AL 109,669 1.9 BERS 108,146 1.9 —fREES 95,511 1.9
¥+ 200 AT S REGHERS (2o 1o BERMME e 13 MERE oo 1o
o 2011 5678 113 50,247 1% = 1,887,627 33.2 =t 1,781,086 321 &t 1,452,549 28.7

EIRT-HATT - 22 BIEGE R

(R (R - TR 2010 5,550 1.1 9.7 49,748 19% B ——
= 2009 5,058 12.1 164 41,853 1%

RV BRI - (R 2008 6050 143 . 42,365 66 R\ 1 2009~201 1 FFREERBERI+ KBS E

HEIIAEE - i HAH#E2010 2006 6,359 13.3 2.8 47,778 2.5

COERS0NEITARE a0 sse s 23 s o | | mEX RERGPD|  REI  WERGER)  RET |RERR)

FHRESEBLAFERET - % HHRE : ERRESR 1 HEER S 111,606  HERS® 100679 LK 104,467

2 =) i 110,551 B 97,605 §m§E*ﬁm 70,316

RN 1 2005~201 1 EERAIEBEELS B 3 Ematk 87,413  XMEIAEE 75,234 XAt 54,716

4 ERGRER 78,307 ERERER 72,969 3*1’%?5‘.: 54,102

2011 4,899,729 21,175,082 10,674,408 5,677,641 4,139,539 3,680,282 50,246,681 6 £ ,%gi i(ﬂx) 50,932 BT TE K 44,948 FETEEEMCTHE 45488

2010 5,060,372 19,409,020 11,955,662 5,549,827 4,482,840 3,290,357 49,748,079 7 LSS (BE) 44,393 gLy 41,251 FhIEE(S 38,642

2009 4,343,651 15,819,154 10,008,866 5,058,703 3,761,484 2,861,572 41,853,430 8 FRESEE) AT 42,682 FHFEEEMCTIHE 40,569 s T3 37,024

2008 4,445,461 13,582,111 11,078,926 6,050,076 3,838,620 3,369,590 42,364,784 9 LEHTFIHE R (E) 41,002 LB RIS 39,994 & BPEEIZTE A 36.811

2007 4,094,286 14,047,643 13,667,979 6,444,696 3,770,670 3,351,388 45,376,662 10 EHEEEMTHE 39,603 SERE RS 35,571 Ly s S 35.433
2006 4,125,130 14,906,171 14,771,396 6,359,225 3,965,920 3,650,537 47,778,379 &5t 667,278 593,931 527,360
2005 4,352,728 16,677,636 15,547,064 6,545,124 3,076,384 2,844,436 49,043,372 HetiE e 5,677,641 5,549,827 5,058,416
HE=R 11.8% 10.7% 10.43%
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2008 7 23 47 9 10 4 milk A TR () eI 2011 57H AT
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4| & AR AR TS 78.24% 10,352.08 47.24 357
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17| {wE&EE 51.74% 6,845.78 21.67 11.8
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1 e yahoo.com.tw Db 97.52% 12,903.84 6,303,421.07
2| facebook facebook.com it 3¥ 90.17% 11,930.79 6,608,025.92

3 le google.com.tw i 80.73% 10,681.28 969,312.75
A Z=] 0 wretch.cc it 3% 78.18% 10,344.28 1,768,330.72

5|YouTube youtube.com BHEE 71.04% 9,399.06 701,716.13
6| BF3E pixnet net it 3 64.77% 8,570.37 395612.97
7|ya yam.com pARE =i 54.93% 7,268.05 185,347.08
8|PChome OnlineffZ K E | pchome.comtw MO 53.89% 7129.82 215,153.94
9/ HiNet hinet.net ISP 51.53% 6,817.88 177,831.41
10/ Live.com live.com & A e AR TS 47.79% 6,323.65 285,361.63
11| Xuite xuite.net IR o 4763% 6,301.73 77.910.37
12| udnlSi & 5 4 udn.com ol 46.32% 6,128.69 121,670.69
13|Blogspot (3£ 1) blogspot.com + blogger.com Blog 42.35% 5670.24 52771.98
14| MSNEE msn.com.tw A O#E 38.46% 5,089.01 84,334.07
15 ruten.com.tw inE 37.78% 4,998.19 682,371.68
16| Yahoo! yahoo.com A O#EE 37.66% 493320 85,043.64
17| Wikipedia wikipedia.org it &/BAEE 3479% 4,602.59 59,785.63
18| Microsoft microsoft.com i 33.25% 4,399.02 39,354 .41
19/ momo momoshop.com.tw Bl 30.56% 404417 66,883.64
20| Mobile01 mobile01.com ICESL 29.96% 3,964.07 225,984.75
21| {PFETRE eyny.com ] 2839% 3,755.88 245311.90
2| SHER nextmedia.com.tw bl 27.19% 3,597.13 138,373.79
23 NOWnewss BEr nownews.com b2 26.65% 3,526.38 52,738.73
24/sinagis sina.com.tw pARE s 26.23% 3,471.00 21,425.05
25 baidu.com ] 2567% 3,396.15 129,178.49
26| ERs R E I AN IS gamer.com.tw BEEAE 25.43% 3,364.87 360,212.62
27[108 ] 0ERAT 104.com.tw HE 2363% 3,126.46 123,158.07
23| GOHAPPY#Z I RS gohappy.com.tw BYPl 22.89% 3,028.33 56,757.13
29|PChomeREIIE pcstore.com.tw Bihd, 2252% 2,979.95 69,640.37
30| Groupon&i& groupon.com.tw &EFN 221% 2,938.26 59,006.32
31 | B atlaspost.com + atlaspost.com.tw | it 2¥ 22.00% 2910.48 225,279.63
215H tudou.com BIES 20.99% 2776.90 103,667.65
33| PR ETER chinatimes.com | 20.39% 2,698.48 2424779
34| BEET nat.gov.tw ECRFITEL 19.72% 2,608.96 1431119
35| HEH books.com.tw BYdl 19.49% 2578.44 83,173.25
36| R LIS YNA rakuten.com.tw Bdl 18.94% 2,506.56 72,263.13
37 /{814 youthwant.com.tw it 3% 18.44% 2,439.56 16,782.73
38| PayEasy payeasy.com.tw B 17.49% 231413 35,329.35
39| Plurk plurk.com it ¥ 17.39% 2,301.50 123,445.33
40| PEHE post.gov.tw EZFFITER 16.67% 220555 16,407.67
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42| BiEIRT bot.com.tw BT 15.37% 2,033.68 57,963.53
43| BB taiwanlottery.com.tw BEH 15.19% 2,009.35 16,941.49
44k ck101.com E30) 15.08% 1,995.15 71,707.81
45 B hRHE libertytimes.com.tw 0 15.05% 1,990.71 10,380.05
46| GOMAJI BT & gomaji.com FiEEN 14.68% 194253 30,270.99
47| Megaupload megaupload.com BFE R 14.66% 1,939.94 12,355.34
48(Yahoo & ve yahoo.com.hk )\Dﬁia 1461% 1,933.35 17,375.26
49 1M1 A DERIT 1111.com.tw fixd 14.25% 1,885.52 55,987.88
50/5i01 5i01.com 3CEdh 13.83% 1,829.87 712167
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HE % |FacebookfE FiE =,

% B A 81(000)
1680 kREFR apps.facebook.com/happyfishbowl 245152
2 B RR apps.facebook.com/farmgame_tw 2,312.80
I HEB-EHEFE apps.facebook.com/mycalendar_tw 1,489.63
4 FHIHB-4EH apps.facebook.com/woderili 1,298.79
5 Tetris Battle apps.facebook.com/tetris_battle 1,166.64
6 /N EES apps.facebook.com/littlewar_tw 1,025 44
7|CastleVille apps.facebook.com/playcastleville 852.99
8 AT apps.facebook.com/citylife_tw 733.26
9|#:/7 £ & (My Kingdom) apps.facebook.com/mykingdomhe 732.92
10| CityVille apps.facebook.com/cityville 694.95
M8 1= apps.facebook.com/dino_kingdom 579.33
12|Restaurant City apps.facebook.com/restaurantcity 554 .27
13|Give Hearts apps.facebook.com/give-hearts 538.31
14|Johnnie Walkerf;f72012% 387 & 17 |apps.facebook.com/jwrtwnyd 508.10
15/FarmVille apps.facebook.com/onthefarm 430.53
16| F: FHFAvEE = apps.facebook.com/wodehaoyou 408.12
17 48— apps.facebook.com/soletower 396.03
18| Note. ;35 8IES apps.facebook.com/galasixtest 390.11
19/The Sims Social apps.facebook.com/thesimssocial 384 25
20|Your Daily Horoscope apps.facebook.com/horoscopedujournee 354 .89
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2|Café World apps.facebook.com/cafeworld 230.62
3 EMErH apps.facebook.com/galaxyonline_tw 217 .58
4|Mafia Wars apps.facebook.com/inthemafia 210.90
5/FarmVille apps.facebook.com/onthefarm 124 .28
6/ Sword Quest apps.facebook.com/sword_quest 95.30
1 EEHE apps.facebook.com/dinokin_tw 90.49
8| WEB#EEL apps.facebook.com/webleaguebaseball 88.91
9|F:/7 £ & (My Kingdom) apps.facebook.com/mykingdomhe 87.56
105 EE apps.facebook.com/jiayuan 83.58
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12 |3 — 8 apps.facebook.com/soletower 79.58
13 EHEFTE apps.facebook.com/antempirech 77.21
14|B5.0, 2218 apps.facebook.com/farmgame_tw 74.96
15/D&D: Heroes of Neverwinter apps.facebook.com/neverwinterheroes 74.70
16 | BT 18 apps.facebook.com/rojo_mhgx 74.05
17|Restaurant City apps.facebook.com/restaurantcity 72.43
18|Mystery Manor apps.facebook.com/mysterious_house 71.18
19|FrontierVille apps.facebook_com/frontiemville 71.08
20N EESE apps.facebook.com/littlewar tw 70.90
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