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ADVERTISING YEARBOOK OF TRIWAN, THE REPUBLIC OF CHINA, 2009-2010

Ll@%%iﬁi%é ’ *BE&E&QOO%EEE B el
JT?I@‘JM 17% 3% - Iﬁlﬂﬁﬁﬁﬁitﬂ
201 O4E L T e - B WARENR 4,094,285 4,448,496 4,343,650 5,060,371 16.50%
BIREIR 14,047,648 13,585,446 13,385,437 19,409,020 45.00%
RA I LA LL DI 26— AR 13,667,978 11,078,926 10,008,866 11,955,662 19.45%
F o (LR =R RS - 0 HE 6,444,695 6,049,717 5,058,703 5,549,827 9.71%
IS H L AR AE 15 8 T A 1 i i 3,770,669 3,838,628 3,761,484 4,482,839  190.18%
ES =2\ 3,356,542 3,368,354 2,861,571 3,290,357 14.98%
R T BN EEFENEN TOTAL 45,381,817 42,369,567 39,419,713 49,748,078 26.20%
PR STy ST AN ey Growth Rate -5.0% -6.6% -6.9% 26.2%
BIH35.16% @ FATHBMIIZ QRRE L cencacn xRN (A0 08~ 255 - ERRSIM, S WS HANERS
M R T R A B o TR RINEETE - 201 0FEH/ERE | EIFEIR 0110 - BREEIR 0.043 « /I 0.377 ~ ##550.443 « EF

0.397 &F4M.0)
G IS8E SRR R - &

ARl IRB AR AT I B A BRI (LS S22 - PRl HIETE o BEOMEFLZ AR
AT R & R A 57.81% » LR FyZ Fl bn s 5 L T E A ] TR R B g
47.13%HIBE Nk | 5 AL AnfR B A A Ak 2 R R AR B 5 M+ IVE EEA2.34% I -

Y10 ADEX Y09 ADEX

£ 8,045,120 16.17% 5,589,396 14.20% 43.94%
2 BExAR 3,893,169 7.83% 3,114,130 7.90% 25.02%
3 TETH 3,178,046 6.39% 2,351,275 6.00% 35.16%
4 Hth¥E 3,176,450 6.39% 2,615,578 6.60% 21.44%
5 RIEHE 3,125,074 6.28% 2,124,051 5.40% 47.13%
6 LR E S E 2,901,671 5.83% 2,299,535 5.80% 26.19%
7 AR 754 2,860,115 5.75% 2,578,444 6.50% 10.92%
8 BREEER 2,601,086 5.23% 2,519,963 6.40% 3.22%
9 B 2,333,249 4.69% 2,148,195 5.40% 8.61%
10 BESHNE 1,877,326 3.77% 1,571,558 4.00% 19.46%
11 XERER 1,827,290 3.67% 1,767,349 4.50% 3.39%
12 e 1,800,619 3.62% 1,141,008 2.90% 57.81%
13 BREmE 1,754,747 3.53% 1,478,643 3.80% 18.67%
14 KB 1,583,379 3.18% 1,213,850 3.10% 30.44%
15 R BIIRRSEE 1,473,770 2.96% 1,276,400 3.20% 15.46%
16 EERCBERME 1,451,807 2.92% 1,174,578 3.00% 23.60%
17 BURHE 1,351,397 2.72% 1,274,325 3.20% 6.05%
18 FLERME 1,049,931 2.11% 737,623 1.90% 42.34%
19 1EESR 1,001,609 2.01% 745,716 1.90% 34.32%
20 EERLME 937,675 1.88% 685,643 1.70% 36.76%
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Y10 Y10 ADEX Y09 ADEX
_ (NT$000) e (NT$000) 09

1 BRBATE

2 EF'UJ#M%FJ%

3 EIEERE

4 HERRA (A7)

5 o] 72 5 3R 50 e B2
6 ftE (RE) 247
7 BrarE (B)

8 FPEERE () AF

9 m— (k)

10 BEEN

11 BELENT

12 W—itErm (B) AR

13 MEREAT

14 BETESEE (B)
15 PRI (B%)

16 BIEFEE (B)

17 BEAFKEELF
18 BEEERHAF
19 BEERRE (k)

20 BEERK (k)

BHRR

955,315 1.92%
652,924 1.31%
626,215 1.26%
593,100 1.19%
544,885 1.10%
534,640 1.07%
519,726 1.04%
480,659 0.97%
444,698 0.89%
436,643 0.88%
430,258 0.86%
416,008 0.84%
399,770 0.80%
394,935 0.79%
376,489 0.76%
356,851 0.72%
325,603 0.65%
307,537 0.62%
290,793 0.58%
266,140 0.53%

485,079
277,821
605,983
335,834
334,078
368,212
373,219
380,638
443,514
205,674
333,386
360,261
241,175
309,430
231,047
317,482
225,128
225,418
228,932
216,223

1.20% 96.94%
0.70% 135.02%
1.50% 3.34%
0.90% 76.61%
0.80% 63.10%
0.90% 45.20%
0.90% 39.25%
1.00% 26.28%
1.10% 0.27%
0.52% 112.30%
0.80% 29.06%
0.90% 15.47%
0.60% 65.76%
0.80% 27.63%
0.60% 62.95%
0.80% 12.40%
0.60% 44.63%
0.60% 36.43%
0.60% 27.02%
0.55% 23.09%
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43% 42.7% 1%
42.2% 41.8% 0.6%
43.9% 43.5% 0.9%
45.1% 44.8% 1.0%
45.8% 45.4% 1.0%

50% 48.5% 1.5%

49% 48.1% 2.4%
50.2% 48.9% 2.8%
50.8% 49.2% 4.1%
55.0% 53.0% 5.0%
59.0% 57.0% 7.5%

BHRIR : TEHE +Nielsen IEREARE (x5 | RILEENEHFRIEHBESE|GRE)

R B FIRRERYIRAE R

2010 43% 93.4%
2009 42.2% 94.4%
2008 43.9% 95.5%
2007 45.1% 94.5%
2006 45.8% 94.5%
2005 50.0% 95.5%
2004 49.0% 95.5%
2003 50.2% 96.1%
2002 50.8% 95.4%
2001 55.0% 96.0%
2000 59.0% 93.0%
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64.5% 79.6% 69.1%
61.6% 78.3% 63.5%
60.3% 84.0% 62.6%
58.5% 89.6% 46.5%
52.3% 85.2% 42.5%
51.2% 80.1% 42.3%
48.6% 78.6% 34.3%
45.7% 74.3% 34.3%
40.8% 54.1% 35.1%
37.0% 48.1% 37.2%
26.0% 44.4% 31.9%
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= H3M2000~2010 FERIMRZEE ERIRIE © Nielsen IEEXEHE)
1

2009 2008 2007 2006 2005 2004 2003 2002 2001 2000

R 16.9%  16.1%  16% 16%  15.6% 16.5% 17.6% 19.4% 19.1% 216%  23.2%
181% 17.0% 16.3% 157% 14.9% 165% 11.9% - - - -
74%  7.8% 8.5% 9.8%  10.5% 11.9% 126% 121% 13.7% 152% 17.9%
= 5.8% 51%  T1.1% 8.3% 8.8%  10.6% 11.3% 13.9% 152% 155% 17.6%
il 1.1% 0.9% 0.8% 0.8% 0.6% 0.6% 0.7% 0.7% 1.0% 1.3% 1.7%
Fy=Er  1.1% 0.8% 1.0% 1.2% 0.8% 0.8% 0.9% 1.1% 1.2% 1.4% 1.8%
etk 1.0% 0.6% 0.9% 1.0% 1.0% 1.2% 1.6% 1.7% 2.5% 3.1% 4.4%
CEASEM  0.7% 0.5% 0.7% 0.7% 0.9% 0.9% 1.1% 1.5% 2.0% 1.6% 1.8%
RERBiH PRES 0.1% 0.1% 0.1% 0.1% 0.3% 0.4% 0.6% 0.7% 1.0% 1.1%
CLA=E  0.2% 0.3% 0.3% 0.3% 0.3% 0.3% 0.3% 0.4% 0.3% 0.2% 0.3%
BEEFR 0.2% 0.3% 0.2% 0.5% 0.6% 0.5% 0.7% 0.9% 1.3% 1.8%
UNLE A 0.4% 0.2% 0.3% 0.4% 0.4% 0.3% 0.3% 0.3% 0.4% 0.5% -
EiE=Ese . 0.4% 0.3% 0.5% 0.3% 0.3% 0.4% 0.5% 0.4% 0.5% 0.7% 0.6%
1.6% 0.6% 0.6% 0.6% . . = = - - =
o B AR - - - - - 1.1% 1.0% 1.3% 1.9% 2.2% 2.8%
P =E - - = = = 0.1% 0.1% 0.2% 0.3% 0.4% 0.4%
=p =k - - - - - 0.5% 0.8% 0.8% 1.0% 1.5% 1.9%
RBRFBIER - - - - = 0.3% 0.5% 1.1% 1.4% 2.0% 1.9%
BEHER - - - - - 0% 0.1% 0.2% 0.3% 0.4% 0.6%
Kk & - - - - - 1.3% 1.8% 2.8% 3.1% 3.4% 4.0%
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BEIRE : Nielsenl#88 AAE

MM : 2000~2010 FIRAXEFREL

2010 51.9% 48.1% 32.6% 45.6% 49.8% 47.7% 39.4% 46.7% 43.3% 38.3% 27.0% 49.4%
2009 51.9% 48.1% 29.5% 454% 46.1% 47.3% 40.9% 46.9% 38.8% 37.8% 42.6% 49.5%
2008 52.1% 47.9% 34.4% 454% 48.8% 49.8% 41.3% 50.3% 38.2% 39.7% 40.1% 55.2%
2007 50.6% 49.4% 31.3% 46.7% 50.3% 51.9% 43.3% 49.5% 39.8% 43.7% 421% 56.4%
50.4% 49.6% 34.5% 48.5% 50.2% 51.2% 44.4% 51.5% 40.5% 42.2% 44.4% 56.7%
50.9% 49.1% 36.8% 51.4% 56.0% 55.8% 43.9% 55.0% 47.4% 44.9% 47.8% 59.3%
2004 51.6% 48.4% 38.4% 49.4% 54.2% 53.2% 45.3% 51.2% 48.5% 46.0% 49.2% 53.4%
2003 50.9% 49.1% 27.3% 50.9% 56.7% 54.6% 46.4% 54.7% 454% 47.6% 49.6% 57.8%
50.9% 49.1% 36.2% 53.4% 56.9% 57.1% 43.6% 52.7% 471% 52.1% 44.6% 53.8%
2001 50.5% 49.5% 43.8% 58.1% 62.6% 60.3% 42.2% 58.6% 53.8% 53.5% 38.2% 60.7%
52.2% 47.8% 48.7% 62.7% 65.9% 63.1% 48.1% 62.7% 56.8% 56.7% 50.5% 65.9%

5
s
]
i
z
&
al

*

61



PERBRSFEE 23

RE : HIREERES N

Py e Y e —
5 ®

e 50.3% 52.7% 53.1% 54.7% 54.4% 46.7% 70.3% 57.0%
15 BI

M 49.7% 47.3% 46.9% 45.3% 45.6% 53.3% 29.7% 43.0%

12~198%  14.4% 11.2% 9.3% 10.0% 6.1% 24.0% 1.2% 9.5%

20~29%%  19.8% 27.6% 20.2% 13.9% 16.2% 35.7% 14.7% 12.1%

30~39%%  30.0% 29.8% 23.3% 22.8% 29.1% 24.0% 38.5% 25.0%

40~49%%  30.0% 20.7% 23.9% 26.3% 25.7% 15.0% 28.3% 21.1%

50~59%%  17.9% 8.8% 18.6% 22.3% 19.5% 1.3% 15.6% 29.6%

= 43.2% 47.0% 42.3% 49.7% 61.7% 91.0% 65.9% 71.5%

— h OB 24.8% 24.8% 28.4% 27.5% 21.9% 2.6% 16.2% 14.3%

B % 27.6% 26.2% 27.0% 19.4% 14.7% 2.9% 17.7% 14.2%

B 4.4% 2.0% 2.4% 3.3% 1.7% 3.5% 0.3% 0%

T1ESEM 32.3% 37.5% 38.2% 40.3% 43.8% 27.6% 56.1% 39.0%

TELZM 221% 26.3% 23.3% 20.8% 26.0% 33.0% 23.6% 18.8%

e g2 45 19.4% 17.8% 14.5% 14.5% 9.9% 34.5% 6.2% 12.6%

' KETE 14.7% 10.3% 14.6% 13.6% 12.1% 2.8% 3.7% 17.1%

B K 3.2% 1.6% 3.2% 3.5% 3.4% 0.0% 1.3% 8.6%

7 ¥ E 8.1% 6.2% 6.2% 7.3% 4.8% 1.3% 4.2% 3.9%

BEIRE © NielsenfEBEARE

]/ * HRIKEVSRIRLEER

FE KHPETR B A FEERTE == | L Hfth DHIZFR
[ 2010 PP 2.3% 6.5% 12.5% 2.3% 0.2 7.5%
15.0% 2.2% 5.4% 12.5% 2.2% NA 7.0%
18.4% 1.8% 5.6% 12.9% 1.9% NA 5.5%
18.6% 1.1% 6.0% 14.9% 2.8% 0.4% 3.9%
20.6% 1.9% 5.2% 14.5% 2.5% 0.1% 3.9%
23.3% 1.8% 5.8% 15.3% 2.7% 0.0% 41%
26.6% 2.2% 5.1% 13.2% 3.2% 01% 2.8%
28.3% 2.4% 5.9% 13.8% 2.4% 1.8% -
30.6% 2.0% 6.3% 11.1% 3.2% 1.7% -
33.3% 2.4% 7.5% 12.9% 3.3% 1.8% -
37.1% 4.0% 9.2% 14.4% 3.7% 1.7% -
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T REZEFIFTAA - HHERA
o KPP R EE ~ SO - Hith
AR ~ SRUAREE - BN
20104 EANAE AT+ KR SRy
Hef7rh  ESEHIERERT T4
o ME—E SR E E TR S EN
i (19%) ks -
PRSI B RIS
YR —%  BERRRER
mEES Y fI=AEEEYE

11 5 S et R S P 1 £ 1
AR - SE B A2 GRS S E
Rl S B AR i~ SSREESE - B
RZEN > T2 R I HE DR R R
FEFT - REER% S5t e Stk B (e R
s B 27 2 A W ) R A PO R T B
8% DHHHEAEZZ - EHAREE
B - SRR - B
AR H A R S5 SR B ET Rl
TR - AR -

RANER - Fo R SESEPNEESS AR Y
BLESERIN S - =420l B - 20104 HEvE 2B Y

&K+t : 2000~2009F A KIFREEES = B Tt

5,060,372 19,409,020 11,955,662 5,549,827 4,482,840  3,290357 49,748,079
m 4343651 13385438 10,008,866 5058703 3,761,484 2,861,572 39,419,714
UL 4445461 13582111 11078926 6050076 3838620 3369590 42,364,784
L LLL | 4004286 12920795  13667,979 6444696 3770670 3,351,388 44,249,814
UL 4125130 14906171 14771396 6350225 3965920 3661096 47,788,038
DL 4352728 16677636 15547064 6545124 3076384 2833409 49,032,345
| LU | 5690609 18190998 18097267 6395485 3462289 2717403 54,554,051
DL svese2r 24627825 15120362 7557114 2,602,176 NA 58,783,104
| L | 9816078 22358848 12,190,938 6613026 2,521,834 NA 53,500,724
DL 11559542 16143669 16414195 6509510 2,219,508 NA 52,846,424
|| 13001710 17668074 18745551 7200213 2,310,490 NA 58,026,038
R -

2000~2003 FEMFIEHEE BB - 54 456 - RIEHE

2004~2010 fFNielsen Media Research [E& 28RS iR © AR ~ 755 - B - RFEIMEENielsen BEEFFRBRMT ¢

2004 £ : #EAREAR 1 0.10 ~ FIRER © 0.05 ~ /A : 0.58 - 4EE ¢ 0.44 ~ FHE © 0.59 ~ RFIMERS : 1.00

2005 £F : fEARENR © 0.09 ~ BARENR ¢ 0.05 ~ TR ¢ 0.48 ~ FEE © 0.44 ~ FHE 1 0.54 ~ RFIMERE 1 1.00

2006 F : SEIFEIR  0.09 ~ BIREIR © 0.04 ~ /AKX : 0.45 ~ 5 1 043 [FHE 1 048~ RFEIMERE 1 1.00

2007 4 HEAEER © 0111 ~ BIREIR 1 0.033 ~ /AL 1 0.39 ~ #EEE 1 0.425 « EHE 1 0.445  REIMERE 1 1.00
2008 fF : EIFEIR © 0.109 ~ BARENR : 0.034 ~ A : 0.38 ~ FFE © 0.435 ~ EHE 1 0.41 ~ R HMEEE 1 1.00
2009 £F : FEARENR ¢ 0.097 » BAREMR © 0.033 ~ A : 0.37 ~ F#EE 1 0.435 ~ [FHE 1 040~ RFIMERE 1 1.00
2010 4F  MEAEEIR © 0.110 ~ BIREIR © 0.043 ~ /A © 0.377 ~ 255 1 0.443 ~ FHE 1 0.397 ~ R FEIMERE © 1.00
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F/\ 1 2000~2010FE R FEREES(HLE

HRERERDHEESEMNL

FE

11,955,662 24.03%
10,008,866 25.39%
11,078,926 26.16%
13,667,979 30%

14,771,396 30.9%
15,547,064 31.7%
18,097,267 33.2%
15,120,362 25.7%
12,190,938 22.8%
16,414,195 31.1%
18,745,551 31.8%

BHERRE: [ (Xt)

ERIERE

19.45%
-9.66%
-18.94%
-1.47%
-5.0%
-14.1%
19.7%
24.0%
-34.6%
-12.4%
-0.6%

49,748,079
39,419,714
42,364,784
44,249,814
47,788,938
49,032,345
54,554,051
58,783,104
53,500,724
52,846,424
58,926,038

RN * 2008~2010FHAKHEAERI+REXR!

20094

&

1 EEsE 4,353,265 39% RIS

2 NEE 1,155,883 10% X4

3 Hfittfg 799,330 7% HAthf

4 RIERE 767,854 7% PBRIESE

5  SRIEHE 644,573 6% SRIBHE

6  ERKEER 533,756 5% TEESEEN

7 Z@IA 477665 4% REIE

8 KB 453,792 4% REHE

9 BEERLBRERE 310,984 3% BEEEERE

10 AEHRESRE 283,616 3% $BSANCEMERIE
TOTAL 9,780,718 88% TOTAL

BHRRE: [ (Xt)

64

41%
10%
8%

4,103,368
957,525
766,965
650,696
524,749
519,769
384,271
326,273
321,844
260,247

8,815,706

%
5%
5%
4%
3%
3%
3%
89%

26.20%
-6.95%
-4.26%
-1.41%
-2.54%

-10.12%
-7.19%
9.87%
1.24%

-10.30%
-0.70%

Bfi: F

20104

R
XA
H A8
BRF5AE
ERREAAE
TETH
BB
e fRERRR
E
BEOCEHE R
TOTAL

5,514,107 46%
944,770 8%
814,634 %
759,689 6%
539,283 5%
435,579 4%
420,436
358,539
322,945
319,756

10,429,738

4%
3%
3%
3%
89%
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F+ 1 2008~2010FE R IERERT+ K17

2008%F 20095 2010%

B FT

1 4,147,424 37% GEEE 3,903,206 39% HEE 5,213,589 44%
2 %ggiﬁé 567,546 5% ggg;fﬁe 450,131 4% iﬁggg%ﬁe 497,666 4%
3 3CE& 290,528 3% FIAFHEE 281,445 3% FIAFHEE 300,661 3%
4 BYEEPO 249,253 2% 3CEHH 250,579 3% 3CEHEH 250,601 2%
5 EEES 227,734 2% BUATIEED 178,142 2% 1REM 180,385 2%
6 HEGERS 220,186 2% #@RRAGLLARTS 160,897 2% HIATEED 171,126 1%
7 BURHE 211,613 2% REMESTHD 140,115 1% H& 159,667 1%
8 "RE 158,640 1% EERESH 139,234 1% BEHMIESHZHD 152,894 1%
9 RER 130,938 1% 5E 136,228 1% BEATR 142,544 1%
10  fHEHD 130,804 1% BEEALAR 111,111 1% 35E 139,181 1%

WiiEE 11,078,926 57% RifKHEE 10,008,866 57% RIfKHEE 11,955,662 60%

BHRR: [ (1)

]+— 1 2008~2010FHREEF+KER B T

B

1 BIEEH 546,502 5% niftEE 490,913 5% iR 520,284 4%
2 R 2 (AR) 261,522 2% WEHEEGR) 218,354 2% FR|LMHEE 377,744 3%
3 2EETFER) 222,209 2% ER|LMHERE 174,860 2% REEEIEEY 321,561 3%
4 AL MiktE 214,892 2% BEETR 159,822 2% REHEERY 223115 2%
5 B SRR EY 150,969 1% ZEIEFRL) 135,489 1% BIEE$EY 201,614 2%
6 HEEER 119,208 1% BT 258 133,126 1% ZEEFER) 123,802 1%
R E3 R z=
7 EIEGRYAN 117,629 1% fﬁ%ﬁﬁﬁﬂﬂﬁﬁﬁ 113,586 1% EFEIHELE 105,725 1%
VAV E 34 IAVAN
8 TUHIEERR 100,070 1% =Ry 85,568 1% §ﬁ|”&(ﬂx)‘* 101,631 1%
9 REER 79,898 1% JTFIEREY 80,705 1% K[EI(EL) 89,482 1%
10 E{EHE 76,691 1% BEBEEER 80,589 1% EUiEER 87,048 1%

NEF R+ KRESE 1,889,591 17% WK+ AKESE 1,673,012 17% IWME+AKESFE 2,152,006 19%
fHE 2008 IKESMEE 11,078,926 100% 20093kifESIEE 10,008,866 100% 2010¥RAESHE= 11,955,662 100%

BHRRE: [ (Xt)
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20%
47%
20%
8%
2%
4%
100%

BIREW

WEW

R o
BB B

m
=

Total (%)

BHRRE: [ (Rt)

- 2006%F

£ EN

F

3,407,402  23%
3,966,109  27%
4,313,135  29%
2633539  18%
451211 3%
14771396 100%
BEHEE: (%)

B

20104 » FERRRIERE » i
EERREFREWE - ERE R
B YRR 0 - B AE
MAVE SR ESH - HEAEF
20084FAY7KSE » AT UGN B
LeWl -

T B R B RS B AT
F#EE (Smart Phone) WY K&E
A - i ERYREEAE R E Lk
tho Sl ECE RERY SRR T R B R

T B T2 5 T B A AR A =
SEEFFIIAE NMERINGRS BT
BRREARR T o A WREFRAK

i

(o)

6

K+ tREEEERES

18% 12% 12%
49% 43% 36%
20% 29% 38%
8% 8% 8%
2% 2% 4%
3% 4% 3%
100% 100% 100%
Kt='EERREEEEE

20075 20084F

2,974,410  21% 2,206,045 20%
2,797,204  21% 2,336,506 21%
4,227,812  30% 3,155,214  28%
3,165,097  23% 2,820,105 25%
321,435 5% 561,056 5%
13,667,979 100% 11,078,926 100%

ERERT R ARREE M ERE O
B natmiE o - Mk TR
L R8T EREIRFEEE
B LGB EE - Kt
it o NI 1 15 B R T R 2 7
{Lisss - WHHFEHE G TEN S ER
R FHERSCHT ] - JIRT B Eh ik
SRS EEITTIRR: il S
B HGERIREEE - SEEA
RERen R - 220104
BRery—(EV B S -

13%
45%
23%
8%
8%
3%
100%

20094F

2,007,399
2,135,077
3,000,938
2,348,125
517,328
10,008,867

17% 12%
53% 49%
16% 24%
6% 5%
5% %
4% 3%
100% 100%

20105

20% 2,432,110 20%
21% 2,531,308  21%
30% 3,630,876  30%
23% 2,755,485  23%
5% 605,884 5%
100% 11,955,662 100%
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20105

X | (R E R RRAR

2z

1]

jll|

[l 20 1 048 Bl 25 B S 5 R
AR BRI I B i S A R R
EERRELENR - BEEER
IHEB DU - PN BRI
FrAEIIR » DUR 20094 [F] 91
B (KL > 20104 A K4S
B ER AT NE18.9% - &
il JEE 25 JE R 38.02% » JE A
BRI o TEEE R & R R IR
BF - 2010 FLUEREBRKE
R s A YRR TR R - AH
EEAWRRE -
report )

(from Nielsen

el

E CFA %t & & - 527 Yo =8
F50.73 - M TTH498.8 5
A PR ICE R R 50
TR e FAHTE DL HEER Y O
KB EE - BV IR > 8
R 8K - b RANS 28
T ABuE -

EVAVER A
ENERAEEEEE S E ]
FRSEE R B DU RS - LA
A HLR IO R BUE K - 5.2309
B A =R 2 56 0.4 5 9 B2 8 A
BRI A T — B A A EE

LS |

AR L1800 (HER R
AIRABLRE R - AEEIEAE K
A5 ML ) T H AR R R 39250
# - iR FJER3795 SN 1343
# o HE P o R AT A
4575 -

2010 FIFA

AT 1 5l i R T T
46% M N EEFERE DU -
A 1#1,006.58 A - S5
ANWCE2T357 58 o P AT —JE
Attt e - BREREDENLL
BIAHT - {EL WS o3 A W

= s B2 E e
=~ miSHR - S
ECFA ¥HmE BhAE WERE  BtAE  FEAS
BET ¥ 7197 1.963 5,604 689 2,585
o o - - Ty TR (;;%}8:;? 216 5.23 0.37 102
i W FEEEE FAR  KESER i e O Z i ! *
=5 13:59-16:32 0.45 705 2 Data Base : Nielsen Media Research TAM (from online news)

TVBSN 14:00-18:00 0.72 2,463 16 2010 FIFA 2006 FIFA
AR s I 2ig) 2 EELS TS JERA/ETV MUCH/ERA/ASIA
RIRET 13:49-16:55 0.32 1,371 10 T — 2758 264,755
Eifzms 13:52-16:32 0.42 869 17
=37 12:55-17:57 1.00 230127 31 ke i -
NHTR 13:59-16:31 1.39 899 52 BEET K 10,065 9,951

iy 0.73 4,988 50 TR E S 273545 207548

Data Base : Nielsen Media Research TAM (from online news)

Data Base : Nielsen Media Research TAM (from online news)
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- BT IR R I R R 2 1
LA WEURBOBE B IR
BRLIREY

FASfEEEER

B4 JE 4 g A B AR — B
FHE TR R S - B % R
2.99 - B AOER4TIEA -
ZEMEI EADE21.5%IKE
S JeE R < S SRR > P
HRICE R 56578 - AR
AT —JE R - HEAREUR BN
W (AR T - K
TR AR R BT -

FaTfEEHER

7K Jig < S HE AT Ak R B i
DERAT » HEERK B/ NS HEE
R HGTHEDERE - GE
i R IR LT 5 [F) 4 i -
FH P 7S T T 22 R 40 s JE AR
B IO B A — e F A AR
TR R KRR T PRItz
A+ i H IR 3535 B IR /N

H11 -

4TS B M AR
$3.09  He L AH IR
$51.36 - BULHGEAIR3.50 : T
I FLAT BN T 50.70 - 52
A BT I R0.31 K
0.80 -

h#EfhRIES

20104 1T FH A8 2R A 2R —
e AR T R SRR K R R B - A~
(ERCEE Y ih il o5 A e S 2
16:00-19: SOHY S AHE P UGHR
INELL » BIR0SH K09 =
B -

AN JeE R 2 B L R
e - EERERELEEIER
SRYEIN - JERRPY S BRI S R
filg NBGE£1,026. 1A > #IE T
PERLA EACIH946.7% ©

S54RI T RIAR ARG
12 4 H R B ACHS & B 2
ot AT VBSESE S ETE I

WERE - L RF AT B3 R
& o SEUTE N e Y R AR R R L
i B FH T VB SEZE 5 i 7% - AR
TR — JiE > A JiE P b 2% B s
B - EBRE R EERERIOR
WIET T - PLRERRE T - e
SRR F50.74 - Hp R
BRI R 50,32 » BHAEHLGE
$50.86 °

BEEBHIRR
i AR LR - 20104EA9107

GRP/E & EMHE N 200941
10" GRP/E&SEER - R
HAE2010FF Y ZERIANE - EER
g HEZANLL - B TR e
TEOUT » F2GER201 04 B 5
MEL - WHESRMBRERE
R S22 - 201045
HERMEHREREEEEES
220094 - PABHEBLFIAY -
iRk T AREZE AN E - GRPEELL
RIS -

2005 2009 2010
5
Nt e =A—FEF =5 FF nBVEF
gﬂ E%kﬁ ﬁ@ﬁ (2005/12/03) (2009/12/05) (2010/11/27)
SET & 4714 1 480 4312 HEE (B 66.50% 63.34% 71.71%
\d ' , y
TR 299 117 3,88 SEEIRE 1.04 0.92 [-11%
——— 56 3 =~ BET )& 9,351 8,527 10,261
BRUFESEE 74 51 73
Data Base : Nielsen Media Research TAM (from online news)

Data Base : Nielsen Media Research TAM (from online news)

v =5
FHESEE 545 TVBSER 5
BotAsE AR
E 24 BXAGE W fEisdEsE
RER O
BEST & 4872 | 2265 | 1,309 | 452 | 4,482 | 2,101 (Coverage 000s) 775 392 1,612
mipEE 309 | 07 | 136 | 03l 35 08 S— 0.74 032 0.86
FEIEBESES 45 22 14 9 45 22
. . . FHEBRTER 25 11 25

Data Base : Nielsen Media Research TAM (from online news)

Data Base : Nielsen Media Research TAM (from online news)
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2009 10TVC |

—t— 20108 10TVC

October

September
November

: 20094FE22010FEFH 10" TVC

B2V EERETE
m2010EERME

Bl= : 200952010 ABEEME

Data Base : Nielsen Media Research TAM

x— ' BFEFHEBRERBGREFR

o SEERTY =

—— 2007 ERERITT

—— 20 OERER(FT

September
October
November
December

: 20095 EHI2010FE S B EIES

B - SRR IR
iR = e /g8

BRI RS B 3 BER R

R A CJE i A& I #E i 52
FEEREUR - 2010195
T WSO PR B HE T R 3.6 27N
B B3 .66/ A T )
1% » %% f 2 i IO e A 422 flgg 3=
TREFT76.6% (20094 B filg =R
$76.7%) - (from Nielsen
report )

2004 3.51
2005 898 1%
2006 3.64 3%
2007 3.7 2%
2008 3.75 1% 2004 I 2005 ' 2006 ‘ 2007 I 2008 ‘ 2009 ‘ 2010 '
2009 3.66 -2%
2010 3.62 1% Elm - BEEREISEEER
Data Base : Nielsen Media Research TAM Data Base - Nielsen Media Research Media TAM
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2 - BREERHISIR o ZERGE R R R % YRR R B B AR R AR
SRER A TAFSSRRA A B BRI L] - 201 O4F M 45 B #3 15 EL 491
RBEEREMARER B R R AR - ( 21:79 » RG0S/ NIFE
FHEUR - WEH A G B & from AC Nielsen report) 2% °

R FHBANEERBRES T

51% 51% 50% 50% 50% 50% 50%
ez
3‘( 49% 49% 50% 50% 50% 50% 50%
12~14 6% 6% 6% 6% 5% 5% 5%
15~24 22% 21% 19% 19% 18% 18% 17%
25~34 23% 23% 22% 22% 22% 22% 22%
35~44 24% 23% 22% 22% 21% 21% 21%
45~54 21% 22% 20% 20% 20% 21% 21%
55~60 5% 5% 6% 7% 8% 8% 8%
60~65 5% 5% 6% 6% 6%
T1EEM 35% 35% 34% 34% 34% 32% 32%
T1ELH 22% 24% 23% 23% 23% 21% 23%
B4 20% 20% 19% 19% 19% 19% 18%
KETE 16% 14% 16% 16% 16% 16% 15%
BRIAET(E 7% 7% 8% 6% 8% 12% 12%
JtER 42% 42% 43% 43% 43% 44% 43%
RS ArER 25% 25% 25% 25% 25% 25% 25%
. REER 28% 28% 28% 28% 28% 28% 28%
BRER 5% 5% 5% 5% 5% 4% 4%

Data Base : Nielsen Media Research Media Index

BE : 1997TFE~2010FFRBRBREE X BN : 201 0FHRERE ARTRIEH R

Data Base : Nielsen Media Research TAM Data Base : Nielsen Media Research TAM
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mwﬁﬁﬁ“wmﬁAE¢Wﬁ$£ﬁﬁﬁ$&&

2010

—— REPLEE | BRREE

2009
January 26.69%
February 28.65%
March 27.70%
April 26.98%
May 25.39%
June 25.24%
July 25.77%
August 27.06%
September 26.43%
October 25.38%
November 24.63%
December 24.36%
Data Base : Nielsen Media Research TAM

FRRAFENTREE

AR 5 R A PR W
RAE2009F KIREK ~ 5 AF it
F o I H o RIS - bR
JE3.2% » HERERARFE L M
REFLHANEETER -

A # P L7 1 B A A A
i (11.5%) k&% - HX R
BRBIEHGE (5.2%) - BRI
G RRI - DR & 55E (
32%) Wi hhi A Rk
ForiEl (26.4%) &
11.9%) -

o HXK

EAFE R AHE (

73.31% 27.94% 72.06% 3.41% -1.26%
71.35% 26.11% 73.89% -7.56% 2.98%
72.30% 24.55% 75.45% -6.86% 2.45%
73.02% 26.40% 73.60% -4.96% 1.91%
74.61% 26.15% 73.85% -2.59% 0.95%
74.76% 24.45% 74.55% -2.70% 0.96%
74.23% 26.06% 73.94% -1.25% 0.45%
72.94% 25.82% 74.18% -5.93% 2.24%
73.57% 25.32% 74.68% -6.62% 2.46%
74.62% 26.06% 73.94% -0.51% 0.18%
75.37% 26.64% 73.36% 5.46% -1.85%
75.64% 25.92% 74.08% 2.36% -0.80%
C ERERSIEE TR ERIT
-
aif 0.52 0.49 -6% 20.5%
g 0.56 0.49 -13% 20.5%
E: 3] 0.35 0.35 0% 14.6%
Rif 0.97 1.06 9% 44.4%
Data Base : Nielsen Media Research TAM
RE - ARERFTIHEFERRE
EREEECERECNEED
Ha 2.55 2.45 -5% 30.5%
BR 0.95 0.97 2% 12.2%
#hiE 1.89 2.22 17 28.0%
pR L 0.50 1.46 -8% 5.8%
FAigal 0.17 0.16 -6% 2.0%
RE 0.52 0.64 23% 8.1%
BB 0.44 0.40 -9% 5.0%
A=A 0.21 0.25 19% 3.2%
BBy 0.29 0.22 -24% 2.8%
=1 4 0.07 0.08 14% 1.0%
[EES 0.25 0.03 -25% 0.4%
Hits 0.12 0.08 -33% 1.0%
Data Base : Nielsen Media Research TAM
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]\ T BREWZRRRENRRHEHEE

PPN Eﬁfaf‘% . )\f%’— s AKIRE ~ BRAPX ~ PRIZE ~ fBRARE ~ TVBS » MUCH ~ RFZHARE
iR =B SEEY - BREE

BY BIRESR « ARARH - RHFR R 1BRER ~ BEHER « 1F3KIE ~ AXN

E WA - RARHSHRE - FAHE ~ TVBS-N » =18 « AXEHHE - RiREHE ~ JEAHE

hREE TVBS-G * =i7#E  PRIRLE « /\KIREK « BREA

N EYZR#hEE ~ Discovery * HREEAETE BN EER

RE YOYO * MOMOK -~ Disney * FiB48iE * ANIMAX

5] TR ~ \KEIE ~ RAZEBR

SEN BHRBEA ~ JET « BEER

BE ITRBEE - ESPN  1EREEFE

B *V s MTV

(SES FERFAE ~ FENEE

Hith BEAE  Z8E - BRIRE

B S EAMATE R BEEE
m7t - BEmE2010F/y T
RS RS 5 B A E 200949 38% -

£ ERiEEEESECEE
H#EAC NielsenFi KLEAEA

*t T AAREAVEESEREIR

F15 E£ 9% E S
T

2004 545.77

2005 490.43 -10.14%
2006 477.78 -2.58%
2007 453.77 -5.03%
2008 423.65 -6.64%
2009 394.20 -6.95%
2010 497.49 18.87%

BHHEIRIR : Nielsen XPRN
RN BEERENESEMETR

2004 5,690,609

2005 4,352,728 -23.51%
2006 4,125,130 -5.23%
2007 4,094,286 -0.75%
2008 4,445,461 8.58%

2009 4,343,651 -2.29%
2010 5,060,372 16.50%

BRI ¢ Nielsen XPRN (NT$000)

72

R T 19% - fEREmEAETYS -
20104 e BE v o oy Bl =i

TN\ | BEREEER - ERBNESERE

F15 E£ 9% E S
T TN

2004 23,881,608

2005 21,030,365 -11.94%
2006 19,031,301 -9.51%
2007 18,141,929 -4.67%
2008 18,027,572 -0.63%
2009 17,729,089 -1.66%
2010 24,469,392 38.02%

BHIIE ¢ Nielsen XPRN (NT$000)
x1  BEERENESTEMET

2004 18,190,998

2005 16,677,636 -8.32%
2006 14,906,171 -10.62%
2007 14,047,643 -5.76%
2008 13,582,111 -3.31%
2009 13,385,438 -1.45%
2010 19,409,020 45.005%

BRI ¢ Nielsen XPRN (NT$000)
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EREESEESN ®Kt+— ' ERERKERSE

PR

a2 DU S o SRR — e
OV - e

FATVBS-N - 5k A5 FRiis 1,419,200 Rk 1,488,133
A I 2 Em® 1,043,287 2 R 1,424,219
= ER-Z I . B
el VR R R 3 &g 1,002,076 3 LR 1,140,814
KEH o
H 4 iR 879,088 4 iR 1,007,206
{f_ N 'EE',' Fi%;ﬁiﬁiiﬁ BFEIRIE : ACNielsen Adex2 (NT$000)

Eel=] E=l=] 'B=

£ ESE

40010/ Wﬁn‘@&,éf £1+Z FlRERERESER208HE

TEE DELE: ’ ﬂtﬁﬂfi?ﬁﬁifﬁé BIMRASL 621,404 1 IR 889,549

200944 . 118 EF+EI2010477.8 2 BIRER 619,981 2 BIRER 884,614
(8 » AR B v 1 T 3 o o g 3 EmRE A 594,472 3 ESPN 881,600
A G I E R A TE e HE4 4 ESPN 568,662 4 ey = 832,097
KINEJE T - $h— M ERLE 5 RAER 416,776 5 NGC 622,186
B3 129% - 6 TVBSN 400,220 6 Y/ 621,771
#2010 24 EE KA 10 T PRE& 398008 7 SuB® 574915
R S R AT 8 *v 393,009 8 RARER 536,329
FL -~ PORIS 29 MR - 9 EBIR 392,338 9 TVBSN 534,807
T 10 =iuRE 385,942 10 1ERREE 534,746
- 11 1RREEE 385,137 11 JET 531,682
BeAIELE20094F (4. T8 (R 12 NGC 374,888 12 BREEE 522,675
73% o BFEREREG /AR L3RR A8.27 13 eI 357,348 13 R RS 508.719
(REAYEE = o RIS ~ PRESAN 14 EiREEE 320844 14 #Ei8 499,714
PERTERT K - FEEE AT 15 FRRpRLs 314,644 15 XS 470,339
B AR A B 5h - 16 BRES 307,843 16 1BRBE 445,891
17 (PN EFN 304,449 17 JENERRD 444,477

18 1R E 8 303,919 18 BEiF 438,405

19 1ERARE 298,543 19 FRRIREE 434,987

20 e 297,064 20 BERAA 425,061

BFIRE : ACNielsen Adex2 (NT$000)
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KT='ERREEFTAREE

2009

2010

1 HERRRBAR 409,971
2 Rm— AR 333,223
3 TEE(RE)AR] 323,425
4 TR B R 3R 52 e B2 319,803
5 B &R 318,801
6 [EZEA ) 317,667
7 BEENT 293,141
8 BEETESEREGR 284,769
9 FREEEE)AT 243,064
10 17 23R1L T(A%) 221,953

3,065,816

BHIE ¢ Nielsen XPRN (NT$000)

1 ER/RLAR 780,122
2 SRR 544,480
3 A B 3R 2 SR BE 530,622
4 TEE(EBE)AR 500,097
5 HhE IR 464,854
6 BELEAT 396,718
7 RELELEBRE 376,432
8 5F2R1E T(R%) 365,603
9 FREEEE) AT 361,791
10 H—EER 294,379

4,615,098

MERE 50.53%

£+ : BRKEERT+KiERIER

2009

2010

1 =S IGCT  W i ) 808,431
2 REEERE 628,940
3 EAEBUA S 479,390
4 TRTHESHE 478,708
5 BEEHHAEEEER 384,754
6 LR ERBRER 376,653
7 BRRHRZ AR 361,057
8 XRSETE 358,186
9 BRF$FadE™ ~ EREE 348,378
10 S 318,756
4,543,254

EHRE ¢ Nielsen XPRN (NT$000)
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1 TBITHESRE 829,300
2 ERSE NS EER RS AR L Ty 827,349
3 REEERE 699,000
4 HASEEATHLE 647,678
5 KARETE 598,135
6 LR ERERER 578,675
7 SRBHFTRRRE 526,113
8 BRORHRZARER 447,201
9 PRF$FERET ~ EFIEE 414,646
10 EREEAEREEES 395,870
5,963,966

MERE 31.27%
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RT+h - EBRERESATRKESE
[EZ A ) 112,783 a2y A1) 151,836
2 m— AR 110,233 2 AT B 3R 52 e BE 109,207
3 =HERTEGR 94,008 3 TEE(BE)AR 106,674
4 TR B R 3R 52 e BE 80,124 4 HEERBAR 96,079
5 BEEHR) 78,614 5 M—EE 94,241
6 TEE(RE)AR] 76,376 6 RELELERER) 81,251
7 IBERENT 72,616 7 =y EvidGd 80,161
8 R¥ahg) 71,509 8 BEAEAT 78,648
9 BZKRAT 68,369 9 FREEEE) AT 70,648
10 FINSZENT) 65,825 10 =FERTER 69,697
830,458 938,443
MERE 13.00%

BHIIE ¢ Nielsen XPRN (NT$000)

KN AEREREATARESE

N T I N B R N

ERERS 364,265 EERBAR 684,043

2 H?ﬁé*']%(ﬂx) 253,062 2 B RRE AR 421,415
3 TEE(RE)AR 247,049 3 R EFIZERR) 403,257
4 e e E S 239,678 4 TEEEE)AR 393,422
5 H—EED 222,990 5 ERERAER) 392,644
6 BEENT 220,525 6 57 3R{L T(A%) 319,374
7 BELTELSERM 219,232 7 BEAEAT 318,070
8 ERRRAER) 204,384 8 BELTELER 295,181
9 EERRGED 190,475 9 FREZEELAT 291,142
10 FREZERR)AF 184,253 10 ZERHE(AY) 250,222
2,346,413 3,768,772

MERE 2%

BFHEIRIR © Nielsen XPRN (NT$000)
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&1+t BRERESAITXERER

1 HAEBUAREAE 210,940 1 HAKAEAHEE 261,306
2 EE S A A v 152,647 2 LR ERERESR 150,134
3 REEERRIE 134,087 3 REEERRE 141,926
4 BRI RARRORE 131,409 4 eSS e A e 128,661
5 ERSE N BB AR LR 106,552 5 BRRHRZRRER 118,921
6 {LRESERES 98,720 6 6 TBIERE 114,337
7 BURHRZ AR 98,157 7 SRR 106,983
8 RARETE 86,913 8 BHEERAREORRK 106,137
9 LR ERE—REESR 79,897 9 ERSE A EERRR /AR ey 93,379
10 BRFSXERET ~ {EFIFEE 77,556 10 KASETE 90,970

1,176,878 1,312,754

MERE 11.55%

BHIIE ¢ Nielsen XPRN (NT$000)

®T/\ BRERCESEN T XERER

2009 2010

1 BRSE R S BN RE AR ey 701,879 1 BREE S BIERRE AR Dby 733,969
2 REEERE 494,853 2 TEIERE 714,963
3 TEIERSE 406,104 3 BRMEERERE 557,075
4 BEERIEEEERTE 307,427 4 XHRETE 507,164
5 {EHRERBERER 277,933 5 TEHRERERER 428,541
6 RARETE 271,273 6 SRR 419,130
7 BRFSXERET ~ fEFIFEE 270,823 7 HAXEEAT #E% 386,372
8 H M iEEUT S 268,450 8 AERERREIREEER 337,122
9 BOREZ AR 262,899 9 Bkt meﬁﬁxﬂ 332,973
10 B NS 257,508 10 RRFEXERET ~ ERIRSE 328,396
3,519,150 4,745,704

RRE 34.85%

BHEIKE © Nielsen XPRN (NT$000)
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2010 BB LR e
5% JEebid [

ERERESITHRMBRAR

[l

Tl P s o A TR A R B FIAFHY R~ FE R IR SRR

201 04F 2ol s 1 P g ke SRR+ BT O I 5 T B R B S AR A
FEI—4F » SEEI820094ERE T Sy [ R 57 £ 35 o 2B PR A 18 HiAGE (AE—) -

21% » S FLth FG3IE 7 AF B i o I+ BERRAL LAY Bt 201 04F Fi KIS 251 1
BRI T 10% o Hrhjgg s I - EHIEEIE20094EHE21% - (41
B RTE20104EE T 16 % » 1£ #£—)

TR S FLAAER 9% - = - sk fesE AR P HE KR -
KB EIERERE L BT ERFEEEGEELERERE FR B B S H T By L
DA R 7 - BRI R BE 10% » BEHBRILRSAE 7RIS o

Y R L E SRS 2008 ~20094F 32 AE A 5 iR LR R - R
N_EAb S o i 7 B B R BN EETT R A LS 2009 FET16% @ Ai# LA
FAS PR R RAEAL RS - PRt PEHEH - S HRN R EET YIS R T12% -
&R B E R R AR - —
AR e E - INEbtharE) 1
Bk IR B AR - T/
RIS E AR AR ~ BEdL
FoBER TR - E AT AR
AIE R - B fE /N T IR
i R -

IRIBC R AR AT - IO
FERRIIRE R LL20~495% L BERR
FoX - IHEREE EEAEEE | H

SRS 5 YIS E L - R HEE ' 2007 28 2009
SRS L O AN R B T
R P 1 2 R 2 e Bl— : 2006 £~20010 R AIEEEE REL NG L

FEATBE ARG - S AR EHIRE : BB AALIES BHE2006~20106F
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12006 F£~20010 FHAKRFEBHREEHRE (Ef )

4,125,130 4,094,286 4,445,461 4,343,651 5,060,372 14% 4,413,780 13%
ﬁﬁ 14,906,171 14,047,643 13,582,111 13,385,438 19,409,020 31% 15,066,077 22%
WK 14,771,396 13,667,979 11,078,926 10,008,866 11,955,662 16% 12,296,566 -3%
#55  6,359,225 6,444,696 6,050,076 5,058,703 5,549,827 9% 5,892,505 -6%
[E#% 3,965,920 3,770,670 3,838,629 3,761,484 4,482,840 16% 3,963,909 12%
F4%hF 3,650,537 3,351,388 3,369,590 2,861,572 3,290,357 13% 3,304,689 0%
Total 47,778,379 45,376,661 42,364,793 39,419,714 49,748,079 21% 44,937,525 10%

BHIRE | ERAAAIERES BN 2006~20105F

2007ﬂ£~2010$ ft?ﬂiﬁé‘ﬂ'ﬁl”ﬁqﬁi (Bf: FT)
BELCRBUEE 38.6% 37.0% 34.5% 34.3% 36.1%
BETCREZEWEE 61.4% 63.0% 65.5% 65.7% 63.9%

BRI | ERAERATE 20065F~20105F/ BIF8F 1 12-65m 28 BELRUEEERE

8 - ERIESER F= ! 2006F~2010FERE TG

e _

RERKEREKE (£
8 B4 54.3 56.7 50.4 53.7
Z 46 45.7 43.3 49.6 46.3

=) EERRERE AR RIS E
R RS RRRT - 2

12~198% 10 10.2 1.8 14.4 8.2

AR E AR HELR - 20~29%% 22.8 22.1 20.2 20.4 19.0
30~39%% 276 28 27.4 20.9 27.1

- RER TR 40~49%5 24.7 23.7 25 21.1 24.8
201 0FF BE R AU RS RE HR ( 50~59%% 12.1 13.6 13.2 17.5 16.8
WER=) - FIBERF20~495% 60~655% 2.8 2.3 2.4 5.5 4.1
B TAE - BRI R & T & 73.3 73.3 72.2 56.6 69.0
FHERNRHERET  HEEE S 2 4 13.8 12.6 15 18.8 12.6
B 0 12~ 198224 R g 3 RELE 7.4 8.2 7.8 13.6 10.2
L2009 S5 T 1 - HERGER ARLEERA 49 47 47 109 8

3CREEE M H W eGR4 RHRE | A EATBE 20065 ~2010% / BERE : 12-6587 288/ WF OINTERIE S
R EE 2 o E B U

e HESEEmS o BEEEA

SHEH TR OK - EAEE R H

T R 53 S o A M BELR HE G S

E?f;‘ o
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= ~ Yo EEth Bh U BRES i

201 0% W B2 & R Ay i 2
2Dl F (HRHE ~ B2EEH)
WeiE e - H R Ryad (AE
=) .

EZ AR A s P Ak
w5 K R R B E s
75 A R gk B T R ISR A T
BRI (A=) -

Ho i P T B e R 220 B : 2010 RERUNERE IR 0 2h
~ 3955 b HERGAL P (A
) - BURHEES S TSR L
RSt AR B R R
RO - R B LR BEa

F_ERATHRAERE ©
M ERDE LIGRREE

i R R B M 2 BM A | I I
(AnE 7)) - @ERF B Jeoffice

BHRE : ERREEAREE20105/B1I58f © 1265288 /RF QNI EREHES

BREFENRE !
ﬁf&{ﬁ%%ﬂ&%g%ﬁg%m% : 09 0%=§i€ﬁ§4§ HpEHEENEE SHEE FRRIEREE Fi Hith g
:00~11:00~14:00~17: B= : 20065 ~2010F@E L RUEEEEE s
OOF T IESR IR HL 22 Fm B B 3 EHRE | EEAEEARE2006~2010%,/ BERE | 12~655 288,/ HE QIR REE R
o BR20094HHEL - TRFE:19

L 00~21 : 00K =R |
% 0 BTl R EEE B B e B
ELOFFICERFE: » A2 AAR
efaifE ~ A E RIS

26%

EEEEAETIE BIfE DRESR 084

20, 10%

B - 20105 BE-EXRERFHILEE

BHRIE - ERAEEAHEET2009F BIFRY 1 12~655 288 BE LRERFHIEE
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BF : 20055 ~2009F RERUNEEE R IFEGRIR

BHEKE : EEARERATRE2006E~20105F,/ BI2Ef | 12~65m 288/ IF 0 UNERRSEL

h EREGEH:
2010FHIFE S RE EEH T
e R AT EINESGE - HAM65T
REHEAMO648 (4B M EH
AMOSAEE R AMI63 ; HXKH
SEE AMT4TEE)E AMS531)
FH B 24 H AR £ 2L
EEGC—  HEERENY
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201 0FERE D e e

| RAIE 2MRIEER

2z

1

u||||

B SR EE: - IHEHEEO
FRBCETE - 2010FE iR TR
I HG E  BBRIE 18.9% - [Alith

T MRS TS N E R
(BN e BRI ARE - B
TR T S R -

DIUHEGESE /Y B 2K - 1E

20104 » BIERRAVHEERER

il B P REE AR DLy
i BB B A R
AEAERE - (B IERZER 20084 2
HIFEE -
W3 R o AR B  T T U
Wk o TR R R
[ERE AN NSV
CIRfE R LRSS - &
¥ PR o B L B 2 AR

T > BRGRZ EEE E RN
BT RS - SRR BT (
ZliPhone ) ZRFEFEFERE » KR

HAHEFERI Z TOAL I - DIRE Ty
— s -

R— © HESHIEE

o ﬂﬁﬁ e

2010 NA*
201072009 NA*
2009 NA*
2009 / 2008 NA*
2008 NA*
200872007 NA*
2007 NA*
2007,/2006 NA*
2006 NA*
2005 NA*
2004 NA*
2003 NA*
2002 8,140
2001 7,236
2000 6,641

ﬁﬁmﬁ E5tR+Nielsenff B8 AAE
B SRR R PHSNBCSERE

Bl L®@B

RIREER(%)
NA*
NA* +1.1 +2.8
NA* 28.5 18.8
NA* -3.2 -2.0
NA* 31.7 20.8
NA* -0.5 -1.8
NA* 32.2 226
NA* 1.5 -0.4
NA* 33.7 23.0
NA* 35.2 23.3
NA* 36.7 28.3
16.3 32.9 23.2
18.3 34.2 25.4
19.1 36.5 28.1
18.2 34.2 28.4

%581 LR bl | W b
RIREE(%) RIREE(%)
+4.8 +1.7
2.3 16.1
-0.4 -1.7
2.7 17.8
-0.3 0.8
3.0 17.0
1.0 1.0
2.0 16.0
1.9 14.8
2.1 17.1
3.1 18.0
1.6 18.2
1.6 19.4
1.1 15.9
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2010 27.3 31.9 28.8
2009 24.6 8243 26.3
2008 28.3 35.2 32.4
2007 28.1 36.4 32.9
2006 27.3 36.4 35.0
2005 30.6 40.0 39.0
2004 32.2 41.3 36.5
2003 27.9 38.2 32.8
2002 29.1 39.5 3741
2001 921 40.3 39.2
2000 30.4 38.1 37.8

BEIRIE © Nielsenl¥ B8 AHE

Bt
2t
12-19
20-29
30-39
40-49
50-59
ALER
FRER
EEY
FRER
P N=E|¢
BIEMSEM
BIEmzE
RBEIE
RIK
24
KEEiw
BHEIRIE @ NielsenlZRE AL

TEAOR

82

50.5
49.5
15.3
21
22.3
22.3
19.1
434
24.8
27.4
4.3
25.4
33.1
22.8
8.0
1.9
20.6
135

47.4
4.7
45.5
46.5
47.1
49.0
53.5
48.0
52.7
55.2
50.6

12-595%(%)
3141

: 2000~2009F 4 5RE

. . 1219,‘—*;72029#3;3039‘r*fc4o49‘r*sz5059‘r*5=c 28006 | thpeoe) | BB (o) | EEp(o k dl:

40.4 25.2 10.8 27.7 26.6
36.9 24.4 14.3 34.6 23.9 24.6
39.6 26.1 17.3 33.0 29.9 32.0
39.3 27.3 16.8 34.3 29.5 32.1
37.5 24.8 16.6 34.8 28.6 30.6
38.5 27.8 17.1 35.8 33.1 37.1
42.0 26.2 18.4 36.2 33.5 40.0
37.4 25.4 13.9 36.5 24.5 34.9
34.9 24.8 13.5 38.7 28.4 33.3
38.2 24.2 14.9 43.0 31.9 31.6
38.1 21.6 11.5 38.5 29 .9 31.9
BB EREAN
RIS BUSEIE REIERIRE | ZMRFEEE
1FI(%) 1FI(%) BTi(%) BTi(%)
12.5 7.6 5.5 7.3
46.5 60.6 58.9 11.1
53.5 39.4 411 88.9
9.4 5.2 6.1 11555
324 25.1 30.1 43.4
32.4 37 35.1 25.9
18.8 24.2 21.9 12.1
6 7.5 6.4 2.7
52.1 57.8 54.2 48.2
21.7 20.2 20.5 24.6
23.8 20.7 24.5 24.9
2.3 1.2 0.9 2.3
32.9 41 37.2 30.5
33.4 46.7 43.5 7.3
31.9 26.6 26.9 50.4
5.7 5 6.5 5.6
0.9 1.5 1.7 0.1
18.3 12.7 15.9 27.9
9.7 7.4 5.4 8.2

EREME

153 368
205  39.1
27.1 35.1
278 34.1
29.8  35.1
304 342
387 363
33.9 381
300 413
322 472
314 410
REIREESE
ATi(%)

0.1

31

69

0

0

31

69

0

31

0

69

0

31

31

69

0

0

0

0
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%EZ— %ﬁwu nﬁgﬁﬁgﬁﬁ*ﬁ

W | ORES | BHEN | QRS |BENRE BLERE
) | BHeo | BHGO | BHeo | BHee | BHG

2.3 2.6 2.5 1.8 1.8

88.2 81.5 36 81 22.2

1.8 18.5 64 19 77.8

2.9 15.8 6.4 12.3 5.1

32.3 51.8 18 38.3 24.2

38.8 24.6 40.2 30.8 55.6

21.8 5.6 27 18.6 12.9

4.2 2.1 5.8 0 2.2

50.5 54.1 42.3 57.4 48.9

20.1 17.5 30.2 20.9 21.4

Hh[% 53 #h Bk . . 27.9 25.6 26.5 18.9 27.2
1.4 2.9 1 2.8 2.6

N==I 28 34.2 26.6 34.8 27.5

BIERYBEMH 33.1 16.6 74.4 46.3 27.5 51.8 20.4
BILERZME 22.8 22.6 6.8 9.1 42.4 13.5 44.8

e %%fﬁl{’ﬁ 8.0 2 4.7 6.6 5 6.1 3.4
RIK 1.9 0.4 0.4 0 1.6 0 0

By 20.6 53.8 10.1 36.7 12.7 27.1 6.7

RELTE 13.5 4.6 3.6 1.4 10.4 1.5 24.7

BEHRIE ¢ NielsenfEBEARE

;R - RESSEVISRIRELER

8.5 15 9.1 1.1 2.0

2010 4.6 21.3
2010,/2009 1.4 0.7 1.2 6.5 0.2 -3.8 0.2
2009 3.2 20.6 7.3 8.5 8.9 4.9 1.8
20092008 -0.6 0.7 -0.1 -2.5 0.1 1.6 0.1
2008 3.8 19.9 7.4 11.0 8.8 3.3 1.7
200872007 -0.5 -0.5 -0.3 -1.3 -2.3 1.4 -0.5
2007 4.3 20.4 7.7 12.3 11.1 4.7 2.2
200772006 08 -0.6 -0.3 -0.7 Ul -1.3 0.2
2006 4.0 21.0 8.0 13.0 10.0 6.0 2.0
2005 4.3 23.2 [25) 14.9 14.2 6.6 2L
2004 5.9 25.0 T 14.9 15.5 4.8 2.2
2003 5.2 21.6 6.9 168 15.1 3.4 -
2002 5.8 23.6 6.4 16.6 16.3 2.1 -

BEIRIE ¢ NielseniEBE A=
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REA I 2005~2010F A AIREELS B

IJ||I|

2010 5,060,372 19,409,020 11,955,662 5,549,827 4,482,840 3,290,357 49,748,079
2009 4,343,651 15,819,154 10,008,866 5,058,703 3,761,484 2,861,572 41,853,430
2008 4,445,461 13,582,111 11,078,926 6,050,076 3,838,620 3,369,590 42,364,784
2007 4,094,286 14,047,643 13,667,979 6,444,696 3,770,670 3,351,388 45,376,662
2006 4,125,130 14,906,171 14,771,396 6,359,225 3,965,920 3,650,537 47,778,379
2005 4,352,728 16,677,636 15,547,064 6,545,124 3,076,384 2,844,436 49,043,372

BHRRE  ERRESE

|\ MESEERENL

MIEHERGEREES NAIRRERE

R
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[l

Al
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B SiBMEMETTT (NT$100 million)

yupasy | 2007 & 2008 £ 2009 £ 2010 & 20104 (£ - ERRENE - 8
BHE{ER) BEE(ER) BEE(ET) BEEIET) MRE(%) 2 o SR K A B M P A o 2

R— 1 2007~2010F A KIHBEELE =

EIEEWR 4094 44.45 43.44 50.60 16.49% KA TR BB E S 472010
BRER 14048 135.82 158.19 194.09 22.69% R e
%E TEE 136.68 110.79 100.09 119.56 19.45% W 3R e T
¥ OH 6447 60.5 50.59 55.50 9.70% )
B #3771 38.39 37.61 4483 19.19% FUPIHAENG » REAFOAR U A
E 4 3352 33.7 28.62 32.90 14.97% TR - FAHES I
@ s 4538 423.65 41853 497.48 18.86% [Fi] 56 A6 B B 57U 2 SE By
LUNEES = (IUE T A R 7 B e R
FHIFIE © Nielsen Media Research 45 B BRI HEEN TR FEHBEE AR
R 1 2007~2010F A KIERBEESE EZMAAEZEE Bt S EE o g 0 A2
R
2007 0.111 0.033 0.39 0.425 0.445 1 e - FRRALRHE - S OME R
2008 0.109 0.034 0.38 0.435 0.41 1 FMABIEEB B BB T -
2009 0.097 0.039 0.37 0.43 0.4 1 AR RIE E HA G o
2010 0.11 0.043 0.377 0.443 0.397 1 L E ML 35
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k8 FiMRREEERN T AMIE
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7T KEH 188,086
8  FREMIE 184,077
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B EFTIRTT 63,100
TETEERAT 60,129
WERAEEE (B AR 55,685
aERRE (k) 49,541
ZECEREFAR 49,260
BEAXFKREEAR 44574
BlZ= & RAIER (AR) 43,872
m—nZ () 43,008
BIALEFHB;RIT (BR) 42,979
KIfRIRZEAN 40,900
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B BIRREUHH - 2R E
WS -

BEAh - 18 H 185 2 ory S
PP OMERS R SRR ANfAT =
BERLERAEHERT » 192
GBI B B R -
T — 7 TR & U BARE B B
HIE A S5— T A
BRSSP A MBS #E S
F o~ BB 2 B S 0 JE
RFSUAT 5 A MBS Y SRS 11 81 B A
TR AR A 2 -

B FiEMETT (NT$100 million)

IRRER 2006 FEEE(RIT) | 2007FEEE(RIT) | 2008 FEEE(RIT) ZOOQEE%E(EE)

|ARER 40.94
BIRER 140.48
w® W 136.68
# O 64.47
B % 37.71
POREERS/\ET 420.28
(el td =gt e 92.61%
TS 17.62
BRI 1.69
g W 9.66
KIEEREE 4.55
E A _
FIMERS/NGt 33.52
FAMERRIRE (L 7.39%
HREt 453.8

BHRE  ERAERMEAGEEERc ANESEEE - UBEvAA (REBAEENES) 2B0ES
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44.45 43.44
135.82 158.19
110.79 100.09

60.5 50.59

38.39 37.61

389.95 389.92

92.05% 93.16%
17.59 17.37
1.52 0.93
8.82 5.99
5.34 4.29
0.43 0.02
33.7 28.62

7.95% 1.26%
423.65 394.2

50.60 16.49%
194.09 22.69%
119.56 19.45%

55.50 9.70%

44.83 19.19%
464.58 19.15%

93.39% 0.24%
20.13 15.87%
1.46 56.55%
6.80 13.60%
4.49 4.75%
0.02 16.80%

32.90 14.97%
6.61% -8.90%
497.48 26.20%
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8 - BEFIMREERBITT (KPS A AN BI20104F K % 3 % IE [ 5K
RiENielsenfizl - 20106 9 HAPEEBHRE BRI R - RERSEEHY CKEEE
FOMAER R S R AR RICEOEHIORFANER I BREEES-13.1%  MEKER G

6.61% > MR RFEHERRES HER SRR AR RE BRI S-7.2%) HAE VB
B INEY - {H 2 HARE R HIE2009FRIEEIE % - X[al2] T E o BEEKE - EERREH
RS BRI - ARG LE B 200847k HE - gEREh Ry TS ME AT AR
PoRRAR (RRMY) - DI fE =R - & P HMiHE H o (69.2%) B T AHEFESN
frE SN o T 2 FE09H 2 B RS 2 1% g, (66.6%) (HEKA) -

KA FIREWHER

B
REEHER/F5 20075 20085 20095 20104

RERBEBIR 43.9 42.2 1.90%
FREGBTIFES 17 17.8 16.1 17.8 10.56%
+FTREGEBETIFEE 3 2.7 2.3 7.1 208.70%
tRE@BTIEE 22.6 20.8 18.8 21.6 14.89%
MERBEEER 94.5 95.5 94.4 93.4 -1.06%
RERBIEER 24.9 23.8 23.5 23.1 -1.70%
FERE g 45.5 48.1 49.2 51.8 5.28%
BE—ERAEBRER 8.6 8.4 8.2 5.1 -37.80%
ERFINES - 88.1 89.6 86.3 -3.68%
NEHRERESRES 15.2 16 11.2 11.8 5.36%
NEHREINES 67.7 67.5 66.3 66.6 0.45%
NEHRRNES 19 21 12.7 14.3 12.60%
NERESF/IHREES 31 33.8 36.5 39.3 7.67%
NEILWER/IEHEES 13.6 15.3 9.6 14.3 48.96%
NEIHERRES 10 10.7 7.1 10.8 52.11%
NEHERARES 5.3 5.6 4 75 87.50%
KBEHMABREEES 5.2 6 4.3 75 74.42%
NEIEE IR ES 5 5.5 3.3 13.1 296.97%
NEIENEREES 3.9 4.6 2.5 7.6 204.00%
SEILARREERES 0.9 2.4

S AEEEES 0.9 2.4 - . -
SEAEARERES - - 2.5 7.2 188.00%
BEHERNES - 11.9 11.4 16.7 46.49%
BEHERIMNES = 11.8 12 15.5 29.17%
BEEHERNINES 10.5

BEEERES

BEERRBHES 10.3 12.2 12 17 41.67%
BERRERERES 10.3 11.8 11.8 16.7 41.53%
BB ABEREES 10.1 12.1 11.8 16.9 43.22%
BELEREES 10.5 12.4 11.1 14.8 33.33%
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B %
RESHER /Fip Difference

SAREERNES - 14.2 6.3 6.8 7.94%
SREEINES - 38.8 39.2 44.8 14.29%
FREES 31 - - - .
HaRBEES 1.5 2.1 1.9 5.7 200.00%
ERNBERES 29.4 31.5 32.6 36 10.43%
Ihib e EMES 50.9 54.9 53.3 53.7 0.75%
KIEHNEFERES 66.4 64.8 62.7 60 -4.31%
KEINEhBERES 73.7 72.2 72.3 69.2 -4.29%
PI\EiREES 24.1 28.8 30 33 10.00%
[ERE FIVETRERE S - - - - -
EREANEREEES 16.3 22.2 20.6 21.3 3.40%
REEBEMPINES 11.1 11.9 13.1 13.7 4.58%
EEAES 70.5 67.3 71.8 71.4 -0.56%
ERNEBES - 63.5 63 61.5 -2.38%
HitENES - 17.3 57.9 63 8.81%
BEEREREEES 40.8 = - . .
HEMiENERERES 54.9 - - . .
BIENERES 53.9 = . - .
s AR E 28.1 - - - _
BENFHERES 22.1 - - - _
EAEREES 11.9 - . - _
REERMERNES 29.5 32.7 28.2 28.6 1.42%

BEIRE © Nielsen Media Researchif & K H&
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2006 (06" 01-08" 12) Age 12-65 (17,250F AEL)
2007 (07" 01-07 12) Age 12-65 (17,393 F AE)
2008 (08 01-08 12) Age 12-65 (17,531 FAE)
2009 (08 01-08" 12) Age 12-65 (17,671 FAE
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