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E5H 2006 2007 2008 2009 garovt .
WARER 4,125,130 4,094,285 4,448,496 4,343,843 -2.35%
HIEEIR 14,906,052 14,047,648 13,585,446 13,385,476 -1.47%
AR 14,771,423 13,667,978 11,078,926 10,008,855 -9.66%
S 6,359,224 6,444,695 6,049,717 5,058,416  -16.39%
=1 3,965,919 3,770,669 3,838,628 3,761,484 -2.01%
)L 3,661,682 3,356,542 3,368,354 2,860,814  -15.07%
TOTAL 47,789,430 45,381,817 42,369,567 39,418,889 -6.9%
Growth Rate -1.2% -5.0% -6.6% -6.9%
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Y09 ADEX Y08 ADEX
(NT$000) o (NT$000) i@ (R
5,589,396 14.2% 6,260,593 14.8% -10.72%
3,114,130 7.9% 2,645,869 6.2% 17.70%
2,615,578 6.6% 2,741,463 6.5% -4.59%
2,578,444 6.5% 2,726,732 6.4% -5.44%
2,519,963 6.4% 2,406,709 5.7% 4.71%
2,351,275 6.0% 2,866,098 6.8% -17.96%
2,299,535 5.8% 2,430,739 5.7% -5.40%
2,148,195 5.4% 2,040,149 4.8% 5.30%
2,124,051 5.4% 2,512,567 5.9% -15.46%
1,767,349 4.5% 1,922,859 4.5% -8.09%
1,571,558 4.0% 2,097,327 5.0% -25.07%
1,478,643 3.8% 1,681,283 4.0% -12.05%
1,276,400 3.2% 1,411,305 3.3% -9.56%
1,274,325 3.2% 1,343,044 3.2% -5.12%
1,213,850 3.1% 1,566,941 3.7% -22.53%
1,174,578 3.0% 1,499,190 3.5% -21.65%
1,141,008 2.9% 975,749 2.3% 16.94%
745,716 1.9% 880,707 21% -15.33%
737,623 1.9% 543,020 1.3% 35.84%
685,643 1.7% 793,248 1.9% -13.57%
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Y09 ADEX Y08 ADEX

(NT$000) (NT$000)
605,983 1.5% 612,987
485,079 1.2% 629,028
443,514 1.1% 206,683
380,638 1.0% 470,894
373,219 0.9% 275,835
368,212 0.9% 298,669
360,261 0.9% 332,129
335,834 0.9% 267,449
334,078 0.8% 321,408
333,386 0.8% 379,499
317,482 0.8% 349,213
309,430 0.8% 309,714
277,821 0.7% 411,383
242,783 0.6% 305,241
241,175 0.6% 255,664
231,047 0.6% 209,611
230,498 0.6% 221,748
228,932 0.6% 42,063
225,418 0.6% 291,599
225,128 0.6% 332,189

Growth Rate

1.4% -1.14%
1.4% -22.88%
0.5% 114.59%
1.0% -19.17%
0.6% 35.31%
0.7% 23.28%
0.7% 8.47%
0.6% 25.57%
0.7% 3.94%
0.8% -12.15%
0.8% -9.09%
0.7% -0.09%
0.9% -32.47%
0.7% -20.46%
0.6% -5.67%
0.5% 10.23%
0.5% 3.95%
0.1% 444.25%
0.6% -22.70%
0.7% -32.23%
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2007 2006

16.1% 16% 16% 15.6%
17.0%  16.3%  15.7%  14.9%
8.5% 9.8% 10.5%
71% 8.3% 8.8%
0.8% 0.8% 0.6%
1.0% 1.2% 0.8%
0.9% 1.0% 1.0%
0.7% 0.7% 0.9%
0.1% 0.1% 0.1%
0.3% 0.3% 0.3%
0.3% 0.2% 0.5%
0.3% 0.4% 0.4%
0.5% 0.3% 0.3%
0.6% 0.6% -

7.8%
5.1%
0.9%
0.8%
0.6%
0.5%
0.1%
0.3%
0.2%
0.2%
0.3%
0.6%

BEHIRIR © NielsenfE B8 KAE

2009 50.4%
2008 52.1%
2007 50.6%
2006 50.4%
2005 50.9%
2004 51.6%
2003 50.9%
2002 50.9%
2001 50.5%
2000 52.2%

2005

16.5%
16.5%
11.9%
10.6%
0.6%
0.8%
1.2%
0.9%
0.3%
0.3%
0.6%
0.3%
0.4%

1.1%
0.1%
0.5%
0.3%
0%
1.3%

2004

17.6%
11.9%
12.6%
11.3%
0.7%
0.9%
1.6%
1.1%
0.4%
0.3%
0.5%
0.3%
0.5%

1.0%
0.1%
0.8%
0.5%
0.1%
1.8%

3R : 2000~2009FE R EREML

L8 12-195% 20-295% 30-395% 40-495% 50-595% JbEB

49.6%
47.9%
49.4%
49.6%
49.1%
48.4%
49.1%
49.1%
49.5%
47.8%

BEHIRIR © NielsenfE B8 KAE

29.5% 45.4%
344% 45.4%
31.3% 46.7%
34.5% 48.5%
36.8% 51.4%
38.4%  49.4%
27.3%  50.9%
36.2%  53.4%
43.8% 58.1%
48.71% 62.7%

46.1%  47.3%
48.8%  49.8%
50.3% 51.9%
50.2% 51.2%
56.0% 55.8%
54.2% 53.2%
56.7% 54.6%
56.9% 57.1%
62.6% 60.3%
65.9% 63.1%

40.9%
41.3%
43.3%
44.4%
43.9%
45.3%
46.4%
43.6%
42.2%
48.1%

46.9%
50.3%
49.5%
51.5%
55.0%
51.2%
54.7%
52.7%
58.6%
62.7%

2003

19.4%

12.1%

13.9%
0.7%
1.1%
1.7%
1.5%
0.6%
0.4%
0.7%
0.3%
0.4%

1.3%
0.2%
0.8%
1.1%
0.2%
2.8%

&R
38.8%
38.2%
39.8%
40.5%
47.4%
48.5%
45.4%
47.1%
53.8%
56.8%

2002

19.1%

13.7%

15.2%
1.0%
1.2%
2.5%
2.0%
0.7%
0.3%
0.9%
0.4%
0.5%

1.9%
0.3%
1.0%
1.4%
0.3%
3.1%

FIED
37.8%
39.7%
43.7%
42.2%
44.9%
46.0%
47.6%
52.1%
53.5%
56.7%

2001

21.6%

15.2%

15.5%
1.3%
1.4%
3.1%
1.6%
1.0%
0.2%
1.3%
0.5%
0.7%

2.2%
0.4%
1.5%
2.0%
0.4%
3.4%

42.6%
40.1%
42.1%
44.4%
47.8%
49.2%
49.6%
44.6%
38.2%
50.5%

2000

23.2%

17.9%
17.6%
1.7%
1.8%
4.4%
1.8%
1.1%
0.3%
1.8%

0.6%

2.8%
0.4%
1.9%
1.9%
0.6%
4.0%

49.5%
55.2%
56.4%
56.7%
59.3%
53.4%
57.8%
53.8%
60.7%
65.9%
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RE : HiREERES N
TERFR BEREER AR

2~595% PERBEHR BHEFR

50.5% 51.1% 53.1% 53.1% 61.0% 52.8% 67.1%
49.5% 48.9% 46.9% 46.9% 39.0% 47.2% 32.9%
15.3% 12.0% 7.8% 7.8% 6.3% 19.4% 0.0%
21.6% 29.0% 20.9% 14.9% 14.6% 36.1% 18.5%
22.2% 26.5% 21.5% 20.8% 23.7% 13.6% 31.5%
22.4% 21.1% 24.7% 27.4% 29.7% 27.5% 23.9%
18.5% 10.0% 19.5% 22.4% 19.8% 3.5% 22.2%
43.2% 48.7% 42.3% 51.8% 60.2% 96.0% 74.3%
24.7% 20.0% 26.1% 221% 18.0% 4.0% 9.6%
27.7% 27.5% 28.4% 20.5% 15.9% 0.0% 12.5%
4.4% 3.7% 3.2% 5.6% 5.9% 0.0% 3.6%
32.9% 37.2% 38.4% 37.6% 44.8% 32.1% 61.6%
21.9% 24.7% 24.2% 20.9% 22.0% 35.5% 18.2%
20.6% 18.8% 12.6% 13.5% 10.2% 28.5% 6.3%
14.5% 11.8% 13.0% 16.3% 10.7% 0.0% 9.2%
1.4% 1.4% 3.4% 4.8% 5.7% 0.0% 2.5%
8.6% 6.0% 8.2% 6.9% 6.6% 4.0% 2.3%

;|\ * ERIREVIS IR LB

ELHI AR
-3.4% 0.4% -0.2% -0.4% 0.3% NA
15.0% 2.2% 5.4% 12.5% 2.2% NA
18.4% 1.8% 5.6% 12.9% 1.9% NA
18.6% 1.1% 6.0% 14.9% 2.8% 0.4%
20.6% 1.9% 5.2% 14.5% 2.5% 0.1%
23.3% 1.8% 5.8% 15.3% 2.7% 0.0%
26.6% 2.2% 5.1% 13.2% 3.2% 0.1%
28.3% 2.4% 5.9% 13.8% 2.4% 1.8%
30.6% 2.0% 6.3% 11.1% 3.2% 1.7%
33.3% 2.4% 7.5% 12.9% 3.3% 1.8%
37.1% 4.0% 9.2% 14.4% 3.7% 1.7%

BEIRE ¢ NielsenffBEARE
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69.1%
30.9%
6.2%
18.8%
22.5%
24.1%
21.7%
52.6%
20.1%
23.2%
4.1%
47.9%
10.7%
9.4%
15.1%
10.1%
7.0%
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20094 H Atk 5 #4100
8T » tHER 20084 110. 8=
T EEERAFI0.8E 0 =
IRHI9.75% - FEREHG R T RS
ek 20094EF M5 BERG & £
25.4% - B120084-#926.2%HH
W o SHMGRy MR o ARI R ATT
RESE LR A 2KE - #Hflt
FH20084F1923%E120094F- K & i
FE16% » THRT% »

BLESERIMS - AR
DR ~ SCREGE = AR
B T4 [HEEESEE SN
HEH39% T+ 200941941% -
{H B R BE2008 £  Hi
TRESRT - B R
TP T I PR B A
MR+ rhE— RS B R
RN -

AR IR B R E
R —% 0 20094 AR A AT

£+t 1 2000~2009F A AIEREEL S

R HRS
2009 4,343,651 13,385,438 10,008,866 5,058,703
2008 4,445,461 13,582,111 11,078,926 6,050,076
2007 4,094,286 12,920,795 13,667,979 6,444,696
2006 4,125,130 14,906,171 14,771,396 6,359,225
2005 4,352,728 16,677,636 15,547,064 6,545,124
2004 5,690,609 18,190,998 18,097,267 6,395,485
2003 8,785,627 24,627,825 15,120,362 7,557,114
2002 9,816,078 22,358,848 12,190,938 6,613,026
2001 11,559,542 16,143,669 16,414,195 6,509,510
2000 13,001,710 17,668,074 18,745,551 7,200,213
BHIRIE :

2000-2003F BRI BHEESESEIR - Wi ~ HE  RERE
2004-2009%Nielsen Media ResearchE 5 BB ERIESEIR « WK - #55 B - RPIMEENielsenEEEFFRBEMT :
20045 : MEASENR 0 0.10 ~ BIEEIR ¢ 0.05 ~ TRAK © 0.58 ~ Z#5E © 0.44 ~ [FHE 1 0.59 ~ BREIMERE : 1.00
20054 : EAFEIR 1 0.09 ~ FHIFER 1 0.05 ~ /A : 0.48 ~ #FH 1 0.44 ~ FEHE 1 054 RFIMERE 1 1.00
20065 : FEAFETR © 0.00 ~ BIFEIR © 0.04 - A : 0.45 ~ 455 1 043~ [FHE 1 048~ RFIMERE 1 1.00

20074 © MEAREIR © 0.111 ~ HIREIR © 0.033 ~ A  0.39 ~ HEE

2008%F : #EAFEIR © 0.109 ~ BHFEIR © 0.034 ~ /A © 0.38  F#5E : 0.435 ~ [EHE 1 0.41 ~ REIMERE

2009%F * MRER © 0.097 « BIREIR © 0.033 ~ A © 0.37 4455 1 0.435 ~ [FHE © 0.40 ~ RFIMEEE

TREEEEF - BEAFRME /L
F » FHE20084E Fi —4 » GE
it ERRRNESE
LR A Ty PR A5 00 S () JE B 2
BT AT KRS ER R
MR - AETHE A B &
o ESTEIIIEI T - A0SR
o ERE I - B ORAKE EATRR
B .

B T

3,761,484 2,861,572 39,419,714
3,838,620 3,369,590 42,364,784
3,770,670 3,351,388 44,249,814
3,965,920 3,661,096 47,788,938
3,076,384 2,833,409 49,032,345
3,462,289 2,717,403 54,554,051
2,692,176 NA 58,783,104
2,521,834 NA 53,500,724
2,219,508 NA 52,846,424
2,310,490 NA 58,926,038

10.425 ~ [E% 1 0.445 ~ RFASMERE 1 1.00

1.00
1.00
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<\ 1 2000~2009F FRAXIEAEEE (HLE FK+ 1 2007~2009F R IERLEFTI T+ KITE

HRERERZIRERERMNL 2RRRE
FE

B Fot

20074 20084 2009%F

B2

2009 10,008,866  25.39%  -9.66% 39,419,714 -6.95% 1 e 5,700,046 42% FRIE 4,147,424 37T% FEEE 3,903,206 39%
T AL = AL
2008 11,078,926  26.16% -18.94% 42,364,784 -4.26% 9 ,ﬁﬁg%’ﬁ =) 750597 6% jiﬁﬁ;ﬁ;ﬁﬁ =) 567,546 5% jﬁﬁg%ﬁ =) 450131 4%
2007 13,667,979 30%  -T.47T% 44,249,814 7.41% S S ~
2006 14,771,396 30.9% 5.0% 47,788,938 2.54% 0 E ORR 86 Se L 20055 LTl 281,445 3%
, , .97 -2.07% , , -Z. ° < = < -
. . . 4 BYRESTO 284,285 2% [EHIEHZHD 249,253 2% 3CEH% 250,579 3%
2005 15,547,064 31.7%  -141% 49,032,345  -10.12% e e o mn el Te1as oo
2004 18,097,267 33.2%  19.7% 54554051  -7.19% = ’ voEEEm ’ i ’ °
2003 1 5’1 20’362 25.7% 24.0% 58’783,1 04 9.87% 6 WELREX 261,065 2% IUM/ARERS 220,186 2% RBAISLAEE 100897 2%
g 5 (7 .U% D ’ . ° ~ = ~
2002 12,190,938 22.8% 34.6% 53,500,724 1.24% T RERD 188,342 1% ATHEE 211613 2% RRMIBSHHD EIE k)
" y . (] - n o 5 5 . o = == B, =
2001 16,414,195 31.1% 12.4% 52,846,424  -10.30% 5 i 160215 1% AE 158,640 1% RERRESH 139234 1%
y 5 17 -12.4% g 5 -10. ° .
2000 18,745,551 31.8% 0.6% 58,926,038 0.70% e DI~ R8s e ) 136228 1%
y y . o =-U. o y y -U. (] > ~ qE =
10 EHRERE 155,188 1% @& 130,804 1% BEEATF M1 1%
R - RIKiEE 13,667,979 61% IRiKEE 11,078,926 57% RiKIEE 10,008,866 57%
2000-2003F BAIEHES B TR « WK  H5E - REHE EETE :

2004-2009FNielsen Media ResearchE &5 2B BIRIE S EIR I - Mt - F1E - REIMERENielsenEEEFFRAEERMT :
20044 * #EAFERR 1 0.10 ~ FIFER 1 0.05 ~ R/ © 0.58 ~ #SE 1 0.44 « FEFE 1 059« RRFIMERE 1 1.00

2005%F : SEAGETR 1 0.00 ~ BIFEMR © 0.05 - FHAK © 0.48 ~ FFE 1 0.44 ~ FIE 1 0.54 - REIMERE 1 1.00

2006%F : fEIRENR : 0.09 ~ BARENR © 0.04 ~ R : 0.45 ~ 55 © 0.43 ~ FHE 048« BFEIMERE : 1.00

20074 @ SEAGETR 1 0111 ~ BAREIR 1 0.033 ~ /AL © 0.39 ~ FEE : 0.425 ~ [FHE ¢ 0.445 - REIMERE : 1.00

20084 © EAFEAR 1 0.109 ~ BARENR ¢ 0.034 ~ MK © 0.38 45 : 0.435 ~ FHE 1 0.41 ~ RFEHMERE : 1.00

2009%F : #EIFENR © 0.097 ~ BIREIR © 0.033 ~ /A : 0.37 - FEE : 0.435 « FEHE : 0.40 ~ RRFHMERE 1 1.00

2006-2009FNielsen Media ResearchE S BES BRI S EMR B « 255 - B - REIMEENielsenESEFTERFHBERMT
20065 © fEAREIR © 0.09 ~ HAREIR © 0.04 ~ A © 0.45 ~ FFE © 043~ [FHE 1 0.48 ~ RFIMERE  1.00

20075 : SEAFENR 1 0111 ~ BIREIR © 0.033 ~ /A © 0.39 ~ FEE : 0.425 ~ FHE ¢ 0.445 « BSIMERE  1.00

2008%F : MAREIR © 0.109 ~ HARENR © 0.034 ~ /AT © 0.38 ~ FEFE 1 0.435 ~ FHE © 0.41 ~ RFIMERE : 1.00

2009%F : fERETR : 0.097 ~ HIREMR : 0.033 ~ /A : 0.37 ~ ##5F © 0.435 ~ [EHE © 0.40 ~ RFIMERE - 1.00

R+— : 2007~2009F M IFEEERI+AXEF

Bfi: F

B

H&
BEHE ZE(R) 381,464 5% RBHAEHER) 261,522 2% RHREZEE) 218,354 2%

2
1 5,957,207 44% 4,353,265 39% 4,103,368 41%
3 ZEEFRR) 267,826 3% ZEIEFER) 222,209 2% FRLUMEEE 174,860 2%
2 Btri‘ﬁ, 1,449,511 11% stri‘f, 1,155,883 10% Btri‘f, 957,525 10% - B _ _
4 BEEK 130,470 2%  HRLUMEELE 214,892 2% BEER 159,822 2%
3 RIS 876,853 6% Efth¥E 799,330 7% EfthiE 766,965 8% o B
s N N 5 Fia(A%) /AT 128,010 2% HAEIEEEY 150,969 1% Z=EEFER) 135,489 1%
4 T@EIE 771,498 6% PRIEE 767,854 1% PRIEE 650,696 7% .
o o o 6 Bt e e 119,192 1% HBEEER 119,208 1% HIFEEET 133,126 1%
5 SRR 740,130 5% SEIEHE 644573 6% SEIEHE 524,749 5% R s
6  Hitis 658,648 5% RS 533,756 5% ERSE 519,769 5% T ElkiR 118,719 1% SE(EAR) 117629 1% gipn 113,586 1%
7 EEER 646,625 5% 3ETH 477,665 4% 3ETH 384,271 4% 8 FRIRtEEE 104,653 1% JURIEEY 100,070 1% EBEE 85,568 1%
8 FREH 472,345 3% KB 453,792 4% KB 326,273 3% 9 BN 77,351 1% REEEE 79,898 1% JTHIEER 80,705 1%
9  SEGEWEELLE 393,792 3% $EEEVLEMESRAE 310,984 3% BEZEEALE 321,844 3% 10 FHESBETER TTAT2 1% BE{EHEE 76,691 1% HB4HEEH 80,589 1%
10 {EHURERIE 318,709 2% {bARRESRIE 283616 3% fEEFKCEIERNE 260,247 3% et HIETARESE 2418478 29% WK +AKES 1,889,591 17% RM+AKESFE 1,673,012 17%
TOTAL 12,285,319 90% TOTAL 9,780,718 88% TOTAL 8,815,706 89% HE  2007HREESEE 13,667,979 100% zooaiﬁ%ﬁgnﬁﬁ 11,078,926 100% 20093fELHEE 10,008,866 100%
BEIRE - BRERR -
2006-20094ENielsen Media R hEL BEERES TR  WIK - 455 B - RE/MEENiclsenEE B EERHBRMT ¢ 2006-2009F Nielsen Media ResearchE S5 B BMB2EIR « MK - HES  [FE - REIMEENiclsenEE BB FRERMNT ¢
2006%F : mﬁgwf;n o.gglf g;;%ﬁﬁ : 0.?4 - ERIK :?.isl S5 1 043 ﬁ%% 1048~ &}Eﬁ}ﬁlﬁeg;s?q .00 . 20065 © fEARENR : 0.09 ~ HAZER ¢ 0.04 ~ /M : 0.45 ~ F5E © 0.43 ~ FHE 1 048~ REIMERE  1.00
20074 © MASETE : 0.111 « BIEETE © 0.033 ~ /AL © 0.30 ~ TS 1 0.425 « B1% © 0.445 ~ R EHMEEE : 1.00 20074 © #EAREAR 1 0.111 « BARER ¢ 0.033 ~ A © 0.30 ~ #EE 1 0.425 ~ FEHE ¢ 0.445 ~ RFIMESRE 1 1.00
20084F * FEAFER ¢ 0.109 ~ HHER 1 0.034 + /AT © 0.38 ~ 5% 1 0.435 ~ [EHE 1 0.41 ~ RSIMERE : 1.00 2008%F - FEARER - 0.109 ~ HFREMR : 0.034 ~ ik - 0.38 + FE5E - 0.435 ~ [Fi% * 0.41 ~ RFIMRRE © 1.00
20094 : #EASEETE 1 0.097 ~ HIRES ¢ 0.033 ~ AL © 0.37 ~ Z5E © 0.435 « [EHE  0.40 ~ BESMEEE : 1.00 20095 : #EAFENR © 0.097 ~ BIFEIR © 0.033 ~ /K : 0.37 ~ FFE  0.435 ~ [FHE ¢ 0.40 ~ RRFSIMERE : 1.00
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®+Z T REEEHREEAS

YEBERI/MELE 20042 20054 20065 20074  2008%F 20094

pid e 20% 18% 12% 12% 13% 17%
BIREIR 47% 49% 43% 36% 45% 53%
w® 20% 20% 29% 38% 23% 16%
% B 8% 8% 8% 8% 8% 6%
B & 2% 2% 2% 4% 8% 5%
B4 4% 3% 4% 3% 3% 4%
Total(%) 100% 100% 100% 100% 100% 100%

BRI

2004-2009% Nielsen Media Researchf& & 8B BRI 2 Bilf « AR - S « B - REIMERENiclsen EEEBFHERANT ¢

2004%F : MARENR ¢
2005%F : fEAREIR -
2006%F : MARENR :
20075 : EEIGENR ¢
2008%F : MRARENR -
2009%F : MARENR ¢

® &

0.111 ~ B#EEIR © 0.033 ~ /A  0.39 ~ %
0.109 » BAZETR © 0.034 ~ F/AK © 0.38 ~ L5t
0.097 ~ BHRENR © 0.033 ~ R/ : 0.37 - #aE

rt=

20055 2006%F

FREFER R 4,037,112  26% 3,407,402

HamR 4,421,741  28% 3,966,109

BHHZRR 3,854,850 25% 4,313,135

BERBW 2,398,841  15% 2,633,539

H Mt 834,520 5% 451,211

TOTAL 15,547,064 100% 14,771,396
ERIRE

ik | BEE

0.10 ~ HARER : 0.05 + R/ - 0.58 ~ F&E © 0.44 ~ FHE 1 0.59 ~ RSIMERE 1 1.00
0.09 ~ BAFETR : 0.05 + /A © 0.48 ~ ##5E : 0.44 ~ FEHE © 0.54 ~ RFIMERE : 1.00
0.09 ~ BAFER © 0.04 ~ IRAK © 0.45 ~ F#5E © 0.43 ~ FHE © 0.48 ~ RFIMERE © 1.00

1 0.425 ~ [E%  0.445 ~ RASMERE 1 1.00
10435 EfE 1 0.41 ~ RFEYMESE 1 1.00
:0.435 ~ [EH% © 0.40 ~ RFE/MERE : 1.00

P ERBRREEGEER

20074

23% 2,974,410 21%
27% 2,797,204 21%
29% 4,227,812  30%
18% 3,165,097 23%

it | BEEE

2,206,045 20% 2,007,399 20%
2,336,506 21% 2,135,077 21%
3,155,214  28% 3,000,938  30%
2,820,105 25% 2,348,125 23%

2008%F 20095

f5kE | BEE | {4kt

3% 321,435 5% 561,056 5% 517,328 5%

100% 13,667,979 100% 11,078,926 100% 10,008,867 100%

2005-2009F Nielsen Media ResearchE & REIERIESEIR WA ~ 755 « B - RPIMERENielsenELEFFFHEERMT *
10.09 ~ BIEEIR ¢ 0.05 ~ A © 0.48 ~ FFE 1 0.44 ~ [FHE 1 0.54 ~ KFIMERS : 1.00
$0.09 ~ BIREIR : 0.04 ~ /K : 0.45 ~ FEE 043 ~ FEHE 1 0.48 ~ RSIMERS : 1.00

2005%F : MARETR
2006%F : HEARER
20074 © MRARER
20087 : EIFENR
2009%F : MRARER

b

10111 ~ BIRER 1 0.033 ~ 3K 1 0.39 ~ HE
10.109 ~ BARER 1 0.034 ~ /A © 0.38 i
10.097 ~ BARER 1 0.033 ~ /A 1 0.37 i

10.425 ~ [E1% 1 0.445 ~ RFSMERE 1 1.00
1 0.435 ~ [E% 041~ RESMERE 1 1.00
10.435 EfE 1 0.40 ~ RFEYMESE 1 1.00

AT o RS T A
A~ R AT 52 B M B B A
g T EBESEEE N
PHE RS R W R T
B A 00 ZEU 7R SR AR R A R R B
FRHIEREL 5 20094 B HAR B #S

5 V002 Pk By — 5
HMERRETE AN SR, - SRR R S
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T e [ e

NS

20094~

X | EEBRIREERATAE

il

By

[MIEE20094F » ZF20084
Q4% = )l A BIPA S [ 1 B Rl
W - BTN - T
ERMHE - fEHLHBE T - B3
B ~ AERE R S EARE
FTE o TTETHE A AEE G A
P IR R S T
(from online news)

2009 F G EWR T - B
R REL - ARRERRE R
o R BB 2008 S KR A
R =4 0 B T 20090
MBI A — 4 o LR
i o5 P K RS
RS2 B R T #45h
(from AC Nielsen report)

e Ah -+ b S [ 22 B K
RS - W5 [BIREDE -
FyB B RIE T MR = Y o= -
1 I {53 B e P e T B A
&+ BT 4.8 TRy = =R
G ACTE G R - 6 RRIL
TRRE6.23 » BRI U H
#95.66 - (from online news)

=~ hisR
SHEHE
A LA SR o B 5 S B B

}

R BE AR A LI E 2
Fo2009 45 = Mkt SEFEH AT 38—
R S B R A S B RSy - e
b~ ZifZ2ERE - SRR
FROEEE - —B% 5 [ 35 e I 1 53 24
8 - BR 7 SRAETSESL S | 5
[eAERG R E - 12 H B
3 B e LB A A RS R~ A
W5 % 3 26 HAYPAHE -
3 ESEE R AR R 4.11% -

(from online news)

AitEEER

TEELGE - PR S R 2 0
o o B S 2 O R A v Ry
e » #4.26 » Yo 2
IS LR E SR -
Wt 5712 -

PSR SFHB0.79 - &
BN SRR e Iy - A
I mI94.85 0 HSKHE
FELERSHE O R s 8.32 » (from

online news)

BEREIRALTERRWTREE
EANTTHAIGE

20094 THcRZ T, HiE
TR, - TEEIENA R R
TS TR ) AT A A O

A - BE s TR E A
178 » B REREIsE RS DR R =
WO =R B REE + B Ry 7E Al
R o SAMNA LOEE A
MIRZ TR TAREG )RR
TEMEAR G RO KRG IR FT /Bl A
FEHIMGIRER © (from online news)

HESEE - BERIERREET B
ZEEAN L A g N
‘B EEBERREBIEEE
WE T[] % B - R G R
&R R APRA - SERE A
MEN—TEERE RS B’
HHRLEAZORIERE o A
ARG TR H O - kR
TR - Hor BRI kBT H ERFA
MIEHEITE SR - B RO
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online news)
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UINPES S o (VAVAV $) 13 7
BER DB NE R -

A5 W& 1] 0 I e B S
WAHIRDE » A TR
iy e VR IR S RS
%o

BEBHIRR

FH B o5 R M M e 3 H Al
FELE & 22 EAHER - 200944
Al BEERMEERN - 2%
MM B R - IR
EF - SR T EZE RN

GRPEELUZRHIIN ST - I SETA M
FA R BB EE R G A
RGP - AIAE SRR - B
HHEMAEDI N > FRGER
2009F-Q4E R A -
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2 - BREWHHISWIR
SRER A
RIBIEMREIKRER
FHER - HE H A G R a2
o TAEAR DL 2 R R 52

TAEHER L BI#20084 BT+ T
4% » FIHEE BRI A SR
o R ITAFBGRIRI ABEIR
HIEERIE N » (from AC Nielsen
report)

WiiR == & B B JE B 5 AR

20094 fEAR B #R O LE B
23:77 » SRS EO8LE/NMERD
2% -

R FFEBNEEREBRES T

23] 5 51% 51% 51% 50% 50% 50% 50%
“ 49% 49% 49% 50% 50% 50% 50%
' 1214 6% 6% 6% 6% 6% 5% 5%
15~24 22% 22% 21% 19% 19% 18% 18%
25~34 23% 23% 23% 22% 22% 22% 22%
Tz 35-44 24% 24% 23% 22% 22% 21% 21%
BIREERRIRIREENE
R B St S

15 25 35 45 55 65 75 85 55 108 115 127 L f 45~54 21% 21% 22% 20% 20% 20% 21%
55-60 5% 5% 5% 6% 7% 8% 8%
B— : FTEAES=HTVR B : 2008F L2009 FEBRAEEZH 60-65 5% 5% 6% 6%
Data Base : AGB Nielsen Media Research TAM Data Base : AGB Nielsen Media Research TAM I{’E%’I‘E 35% 35% 35% 34% 34% 34% 32%
T1EXRME 23% 22% 24% 23% 23% 23% 21%
. . TR 24 19% 20% 20% 19% 19% 19% 19%
ét; N %mﬁmgﬁ?&ﬁﬁ;ﬁi ﬁlé:*sl‘gﬁﬂ\‘ ’ 2009ﬂispii,;j’§'ﬁ§mﬁ‘q& (2008@?&%;—%%96%) °© (fI‘Ol’n ?EI&% 16% 16% 14% 16% 16% 16% 16%
”Qmﬁx@&ﬁ ﬁﬁﬁ%ﬁ%ﬂﬁﬁ%d\ﬂ# ’ *Hiﬁ?% AC Nielsen report) SBIK/ET {E 7% 7% 7% 8% 6% 8% 12%
ER R SR R R EER 5D 3. TS/INRFIAD T #92% - EERE ILEB 43% 42% 42% 43% 43% 43% 44%
R 18 A CJE 7 AR B 8 i 523 IR R IR T R 97 % RS FhER 25% 25% 25% 25% 25% 25% 25%

oo 7]
. ki 28% 28% 28% 28% 28% 28% 28%
BRER 5% 5% 5% 5% 5% 5% 4%

xK— ' BEFEFHEEERBIRER

SHERFY Data Base : Nielsen Media Research Media Index
YT B
2004 3.51
2005 3.55 1%
2006 3.64 3%
2007 3.7 2% ‘ ‘ ‘ ‘
2008 3.75 1% 997 109 1090 2000 2001 208 2003 2004 205 2006 207 2008 2009
2009 3.66 -2%

Data Base - AGB Nielsen Media Research TAM

- BEERRERER (FEHAEBER)

Jan Feb Mar Apr May Jun  Jul Aug Sep Oct Nov Dec

Data Base : Nielsen Media Research Media Index

Ef : 2009F HIREIRZ AWRGEER

Data Base : AGB Nielsen Media Research TAM

B : 19975-2009F FHRERNRMGE R

Data Base : AGB Nielsen Media Research TAM
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|_= : 2009FFARMEVSEREEEMNRERZAEEXRILE

Month\Variables

January 25.00%
February 25.18%
March 24.13%
April 25.05%
May 25.61%
June 25.85%
July 25.06%
August 26.42%
September 22.68%
October 23.08%
November 22.65%
December 23.79%

Data Base - AGB Nielsen Media Research TAM

SEFRERITREM L
SRR /5 TR P
SAE20094E IR « FERFEriit -
5 i F R BB+ R
53.0% » HAEGER A KR
BN TR -

A AR T T
(11.5%) R E RS » HA R B
HHFGH (5.2%) « BB
HH Ll 48 (32% ) LA

HRixm - HXHHE(26.4%)

B AR (11.9%) ©

8

72

75.00%
74.82%
75.87%
74.95%
74.39%
74.15%
74.94%
73.58%
77.32%
76.92%
77.35%
76.21%

=1
FhiiR
iR
i

Data Base : AGB Nielsen Media Research TAM

[ES
Efth

26.69% 73.31% 6.76%
28.65% 71.35% 13.76%
27.70% 72.30% 14.79%
26.98% 73.02% 7.69%
25.39% 74.61% -0.84%
25.24% 74.76% -2.37%
25.77% 74.23% 2.85%
27.06% 72.94% 2.42%
26.43% 73.57% 16.52%
25.38% 74.62% 9.98%
24.63% 75.37% 8.73%
24.36% 75.64% 2.42%
xRMO - EREWZIEE FIHURRERIR
2008
0.63 0.52 -17.5%
0.70 0.56 -20.0%
0.44 0.35 -20.5%
0.94 0.97 3.2%

*E  FREHSFESREWRER

2008%F
2.51 255 1.6%
1.07 0.95 -11.2%
2.07 1.89 -8.7%
0.56 0.50 -10.7%
0.17 0.17 0.0%
0.61 0.52 -14.8%
0.42 0.44 4.8%
0.21 0.21 0.0%
0.26 0.29 11.5%
0.09 0.07 -22.2%
0.24 0.25 4.2%
0.12 0.12 0.0%

Data Base : AGB Nielsen Media Research TAM

BiRpRE

-2.25%
-4.63%
-4.70%
-2.57%
0.29%
0.83%
-0.95%
-0.87%
-4.85%
-2.99%
-2.56%
-0.75%

'09FERE
21.7%
23.3%
14.6%
40.4%

09 HH X

32.0%

11.9%

23.7%
6.3%
21%
6.5%
5.5%
2.6%
3.6%
0.9%
3.1%
1.5%

BEE

Iz
S-S

[HES
Hith
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5 SPSTE 438,166 b 416,776 — AL HILEAE2009 4 AN RESS -0.2%
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4 BELENT 77,063 4 LETEE e 80,124 4 RS IEA ¢ 125,143 4 REEORR 131,409
5 AINBEENTF) 75,374 5 BETRHGED 78,614 5 EBIEERTE 106,773 5 DEELERRE/AF L bEEy 106,552
6 B ZIKAT] 75,366 6 TTEEBEAT 76,376 6 HEMERS 105,165 6 IEREXNRESR 98,720
7 BEFHEGL) 71,817 7 BENENT] 72,616 7 RECBRR 98,104 7 FEEE 98,157
8 BEEESERERR 69,943 8 KAL) 71,509 8 JRE 97,041 8 T8 86,913
9 BEREXRHLR 69,710 9 B ZIKAT] 68,369 9 BEAERR AR 7% 90,637 9 HEXRER 79,897
10 BEKIFAEEAT 64,756 10 HIMBIZE/N T 65,825 10 I E S 82,553 10 #Bm ~ BHEE 77,556
753,050 830,458 1,172,977 1,176,878
RRR 10% RRR 0%
BEIRIE : ACNielsen XPRN (NT$000) BEEIRIE © ACNielsen XPRN (NT$000)
K+ BRERETKESE £+N\:  BREREESEaTXEmIER

2008 ‘ 2009

_
I T N I B T N
EBERBAR 464,112 BEBERGBAFR 364,265 REE 532,866 HEESERBE/AR L bz g 701,879
2 BERENT 268,188 2 Fa&FIZERS) 253,062 2 JRE 478,722 2 ERIE 494,853
3 FREFEE) AT 261,042 3 TEEEE)AR 247,049 3 BEEERRE AR _E bRy 385,305 3 RE 406,104
4 BEEELEBRE 236,087 4 B MR R 239,678 4 BIEERTE 369,121 4 BIEERF 307,427
5 RIS B R 2 e ZE 230,583 5 R— 2R 222,990 5 RS AR % 345,124 5 FERRRES 277,933
6 BEAFREELT 214,002 6 BEREANT 220,525 6 HEEEILGR) 286,851 6 T8 271,273
7 TEE(BE)AR 203,584 7 BEZELEER) 219,232 7 Ri&ZE 286,184 7 #B ~ EFIEE 270,823
8 BEEFHAR 178,507 8 LEZE ALY 204,884 8 IFFAERES 273,368 8 BURHEE 268,450
9 FF2R1E T(B%) 167,676 9 EERRAR) 190,475 9 RELRESR 269,285 9 B e 262,899
10 EER&AED 165,955 10 FREFERE)AT 184,253 10 FFEERH 266,769 10 BRI AE 257,508
2,389,736 2,346,413 3,493,596 3,519,150
MRE -2% MRZE 0.7%
EHEIRIR © ACNielsen XPRN (NT$000) B HIRIE * ACNielsen XPRN (NT$000)

76



PERBRSFE 22

2009 F e 5L e

7% Fre bt [ gy

X | BB ERAF

Eva

Z]I]

il

2008 1% — Ay <l L2
HHE R EE200909 T 55 » AILL
BB EA ARG - R R Bfl
JIFRAER B TR T - EERTTS—
ISENAET - M55 EERER
AWAVRRRE - BiEAHE il
AGRSF > IHE TS ZR R T
FEATRE R A SIS E - B
(e AT HIHE - R ERE
TTHRE I | - BRI
L 2 L R R A T B R
TEDH -

HENEEES @ 5
W SRR BT TR R EERE
FERH N RS S DUk
ST R SR E A
TR18 DU S R RSP RE 2K i
HiiGEE - v DIBB - ZER
B AREREAN - T Anfer Ay DAR
TR SRR, ~ T
LGN~ TR ) F
Y - ARAEHCE L & AR AN
il B2 H 7952 - 2009
TR RE T - AR
PERHIRBE SZ R - 200958 K
SR AT T TR T DU R REHGE L
Bk FERRERT R IERE

78

B SEERIE 2 !

& 2009112 KRAE A EX
L MRS DL - BT 20
BB R B R TAITE DA
FoMEE ~ EAERIEE - R SR
SR EENE - TRE IR
A RRAIEL G 5 1E R A S E
SERASHIN - IHE B AR RERIBE ]
b B e 5 P SR B RS
AEE ~ EERE LR F A
MBS BE AR ER
WIBRIAL - BR T #5590 ST E
Gh o B B IE = R A s
2~ HERME - AR Z A
BRI -

DUERE BB - BHE—FH
R SO R
K R ERBRTE AT FE RS - 5 B P
WENRF I FT PR B - U 5
AR TS BBy R A ~ SMHT
EIRUREH - AT DUSRR — TR
FTHUE RN G - GaE 2E AT H 320
BRI - 812
PEEMRE ~ AATHURHY -

= - hizEEE
EhFERERESE  FER
EmER

HBEHET RSP E T
B HIEE - A SR
HE B RFET IR E
1~ RTINS - PSS
I A AR R E = -
BR20084F » FETURBEHGHYE &
BERHE (F—) -

20094 FURBERE B 15T
LTI T 7% » (H2 - BEREE
B ERER D TRIEEE2%
I

T HFRPIERE - I
ARBERGA 5 1 B Rl Ry
6% » FHE2009489-11 %m0 1
5% » EERRILHE VAR THERF 2%
R BIEARBERRZHELE - 15
LR S E R L EHE
FREMKE (K2 -

RUR HH SRR - B
B A ETN B B T T R s
% - RS T LR REE - A
BIARA » SRS - Bhy
EERLHE L EIRE - BAS
SRR BB P R B R S -
i 5 SR T DURS YE Sl T B
IRl 5 AR E i

ADVERTISING YEARBOOK OF TRIWAN, THE REPUBLIC OF CHINA, 2009-2010

20065

45 4,352,728 4,125,130
B4 16,677,636 14,906,171
MK 15,547,064 14,771,396
5% 6,545,124 6,359,225
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BT - AiAKESEE20084
—H% » DIRER AR AR SRR —
o HROE BRI EESE -

1200741200848 # R
HERTH RS R BUR RS - {E
20094 AU ELRREETTEE R R AT 5
EVNFIRTEE e it i aviNz=E il
HIP R Z R - 2009411
WM PR AL AR SRR T4 H 5

Gh e (FRB)

®iEF ERE MEF 5B
RIFEER(%) RIFEER(%)
2.3 16.1
0.4 1.7
2.7 17.8
-0.3 0.8
3.0 17.0
1.0 1.0
2.0 16.0
1.9 14.8
2.1 17.1
3.1 18.0
1.6 18.2
1.6 19.4
1.1 15.9
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+R 1 2000~2009F #ERAEREML R=EZZ Mt EERES N

s EEE  REE  BEEE RS TEORE BRERE
OO R AFIce AT AT A AT

(%) k(%) 2;198% 20-295% 30-395% 40-495% 50-598% jienion chn(os) REER(%) BEB(%) jq(f:-\;][:

(%) (%) (%) (%) (%) %)

2009 24.6 32.5 26.3 41.7 36.9 24.4 14.3 34.6 23.9 24.6 20.5 39.1

2008  28.3 35.2 32.4 45.5 39.6 26.1 17.3 33.0 29.9 32.0 27.1 35.1 3] Bt
2007  28.1 364 329 46.5 39.3 27.3 16.8 34.3 29.5 32.1 27.8 34.1 g3 56.8 65.6 5.3 19.0 70.2 8.0 95.1
2006  27.3 364 350  4T.1 375 24.8 16.6 34.8 28.6 30.6 29.8 35.1 12-19 13.6 56.9 6.5 14.8 3.3 10.7 3.7
2005 30,6  40.0 39.0 490 38.5 27.8 17.1 35.8 33.1 37.1 304 342 20-29 30.4 24.7 44.0 63.4 15.4 43.1 35.9
2004 322 41.3 36.5 53.5 42.0 26.2 18.4 36.2 33.5 40.0 38.7 36.3 30-39 27.6 12.9 33.7 18.9 26.2 36.9 48.8
2003 279 38.2 328 480 37.4 25.4 13.9 36.5 24.5 34.9 33.9 38.1 40-49 18.4 3.9 9.7 2.9 29.4 6.5 5.6
2002 29.1 39.5 37.1 527 349 24.8 13.5 387 284 33.3 30.0 41.3 50-60 10.0 1.6 5.3 0.0 20.0 1.2 6.0
2001 327 403 39.2 55.2 38.2 24.2 14.9 43.0 31.9 31.6 32.2 47.2 &R 52.0 45.3 54.9 55.4 65.6 58.0 46.0
2000  30.4 38.1 37.8 506  38.1 216 1.5 385 29.9 319 314 410 FRER 20.7 16.6 13.5 10.8 18.2 5.5 15.1
S — HE M LS 24.1 35.0 28.5 32.7 16.2 32.6 32.2
g 3.2 3.2 3.1 1.1 0.0 3.8 6.7
pN=El¢ 34.8 34.7 32.2 41.0 46.3 36.0 28.8
REZ—  MREEEREBIN BIERSEM 31.2 7.4 76.5 48.9 26.1 68.4 4.9
1250l | THEE WEEE  BREME cHEEE GRS BIERILE 27.9 14.2 3.5 8.1 294 1.4 38.5
EFI(%) EFI(%) ATi(%) ATi(%) ATi(%) RELE 5.6 1.7 41 4.8 3.2 2.3 8.5
TEAOR .
IRIK 0.9 0.0 0.0 0.0 3.8 1.6 0.0
it B 22.5 74.7 145 37.5 8.5 25.4 2.8
peg i 56.8 57.8 45.8 46.7 92.4 50.2 SREER 1.8 20 14 0.6 29.0 1.0 453
12-19 13.6 105 5.0 10.7 18.2 13.8 I ——
20-29 30.4 30.8 23.1 43.1 44.6 346
30-39 27.6 30.4 30.6 36.9 24.9 26.1 RN : HHEEEVE NGBS
40-49 18.4 18.3 26.2 6.5 9.0 17.0 "
50-59 10.0 8.8 125 1.2 2.9 7.9 = * E(E’/.r:)ﬂg‘Tj ﬂ;(i;/i%ﬁﬁ ?T%%E) TH) @R Afte) tﬂ*g’f)m
El g1 52.0 52.3 596 54.0 523 66.3 2009 3.2 206 7.3 8.5 8.9 4.9 1.8
FRE 207 202 206 176 16.4 6.0 2009/2008 -0 0.7 -0.1 2.5 0.1 16 0.1
s 24.1 235 166 2417 28.1 25.0 2008 3.8 19.9 7.4 11.0 8.8 3.3 1.7
R 3.2 4.0 3.1 3.7 3.2 2.7 2008/2007  -0.5 0.5 0.3 1.3 2.3 14 05
N=SI 34.8 38.4 43.8 40.5 37.8 46.2 2007 43 20.4 77 123 11 47 29
BILEMNBEME 31.2 31.0 46 46.2 4.1 33.7 2007/2006 0.3 06 03 07 11 13 0.2
BILEZE 27.9 31.4 28.1 27.1 43.1 24.4 2006 40 21.0 8.0 13.0 100 6.0 20
e RAELE 5.6 6.0 4.3 4.8 7.6 6.5 2005 4.3 23.2 7.5 14.9 14.2 6.6 2.2
IR 0.9 1.2 2.3 0.5 0.2 0.7 2004 5.9 25.0 7.7 14.9 15.5 4.8 2.2
2L 22.5 18.5 9.6 124 31.7 25.5 2003 5.2 21.6 6.9 15.3 15.1 3.4 ;
EE T 1.8 1.8 9.6 8.5 13.2 9.3 2002 5.8 23.6 6.4 16.6 16.3 2.1 -
BEIRIE : NielsenlZBEATE 2001 7.2 22.4 8.1 15.7 15.2 2.5 -

2000 8.1 20.1 7.7 16.8 15.1 2.9 -

BEIRIE © NielsenlfBEAFE
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FRH P 2004~2009F A AEREELS B
55 e E
2009 4,343,651 13,385,438 10,008,866 5,058,703 3,761,484 2,861,572 39,419,714
2008 4,445,461 13,582,111 11,078,926 6,050,076 3,838,620 3,369,590 42,364,784
2007 4,094,286 14,047,643 13,667,979 6,444,696 3,770,670 3,351,388 45,376,662
2006 4,125,130 14,906,171 14,771,396 6,359,225 3,965,920 3,650,537 47,778,379
2005 4,352,728 16,677,636 15,547,064 6,545,124 3,076,384 2,844,436 49,043,372
2004 5,690,609 18,190,998 18,097,267 6,395,485 3,462,289 2,740,125 54,576,773
HHERR  EBARESSE
R_RoNHEESESMGEIE
HEHEREREEL S VAW et Y
SHWEEBET) HEER%) BEE%) SEEBET) KREXR%)
2009 5,058 12.8 -16.4 39,419 -6.9
2008 6,050 14.3 -6.1 42,365 -6.6
2007 6,444 14.2 1.3 45,376 -5
2006 6,359 13.3 -2.8 47,778 -2.5
2005 6,545 13.3 2.3 49,043 -10.1
2004 6,395 1.7 6.7 54,576 5.2
BHRER  CEARESE
Rt 1 2007~2009F KT REMIBI + KEZERI B AT

RESR 287,678 5.7 RES 343,657 57 {RES 423,716 6.6
$Eix 188,938 3.7 2] 297,459 4.9 IR 285,604 4.4
g 165,621 3.3 ik 222,715 3.7 sk 235,130 3.7
RE 159,533 3.2 RE 163,571 2.7 RE 197,068 3.1

EBENAFARER 150,721 3.0 EBENAFARER 149,476 25 KEER 169,262 2.6
B HERE 111,668 2.2 FAMRERAES 148,106 2.4  fEAMRERAES 142,730 2.2
HEES 103,820 2.1 BHEES 145,331 2.4 SHEERLH 124,499 1.9
fn & R &M/ 4SS 97,351 1.9 Bt= 114,335 1.9  EENAFEARER 115,117 1.8
—RRRER 95,511 1.9 EE 109,226 1.8 EBET= 100,949 1.6
MERT 91,705 1.8 A E R 102,100 1.7 {KiRE 98,550 1.5
At 1,452,549 287 A&t 1,795977 297 A&t 1,892,625  29.4

BHRE  ERRESE
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% » 200832 75% »
1117 95 A 16 e SE B B 1 TR RIS
2% - (FJI)

R\ 1 2007~2009F T IERLRTI+ REES

1 BExH

2 ERGEER

3 EraE

4 HERS

5 BEEGEE

6 AR TR

7 FREE(E

8 HhEFEE

9 EHABABREIZEX

10 BESM AL

At 527,360
M2 5,058,416

HE=R 10.43%

BHXRR  EERES

feio

WISEW HREW

(%) (%)
2009 7 27
2008 7 23
2007 5 18
2006 5 19
2005 6 23
2004 8 25

BHRE: ERHRSE

TN : 2004~2009FF & &

42
47
55
55
53
53

LE¢Fo HE(ffr)
104,467 BEFMH 146,416
70,316 ERGES 78,873
54,716 EHEAE 59,720
54,102 BEEEE 59,546
50,361 EERS 55,288
45,488 BEEBREMTER 54,625
38,642 EHBREMEIZLE K 44,515
37,024 TETREE B 41,579
36.811 MFE[E 37,721
35.433 Fa& 2 36,923
666,246
6,444,696
10.34%

BT RKEEZHEEREHRES
WmA(%) %) BEE%)  BiN%)

7 10 5
9 10 4
9 7 5
8 7 6
8 4 5
7 4 4

BEFRH 168,140
ERERA 81,824
/EELEE 74,819
ERGES 70,100
EEaE 57,868
BEAEREMTERE 56,094
HAEREIZIEX 41,596
AR B 40,907
BB RS 38,050
A EIRE 36,848

615,205

6,050,076
10.16%
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