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*—  BEERIRERS

Growth
2005 2006 2007 2008 YO8 vs Y07

4,836,957

BIRER 16,679,047

w® W 15,547,000

# O 6,544,505

E & 3,361,242

B4 1,402,969

TOTAL 48371720

Growth -
EHIR |

0.380 ~ ¥#5%50.435 ~ [E#% 0.410 &F4HM.00)

0.380 ~ ¥#5%50.435 ~ [E#% 0.410 &F4HM.00)

2EIR - A FE

EpRiE%

4,125,130 4,094,285
14,906,052 14,047,648
14,771,423 13,667,978

6,359,224 6,444,695

3,965,919 3,770,669

3,661,682 3,356,542

47789430 45381817

-1.2% -5.0%
ERER P IMEER,

R AT RERNRBEES

Y08 Y08 ADEX Y07 ADEX
(NT$000) | Y98 % | (NT$000)

2ER 6,260,593 14.8%
2 TETH 2,866,098 6.8%
3 HAth% 2,741,463 6.5%
4 BR754R 2,726,732 6.4%
5 BEEZRS 2,645,869 6.2%
6 B RIAHE 2,512,567 5.9%
7 L RESE 2,430,739 5.7%
8 BREEE 2,406,709 5.7%
9 BEEHEEA 2,097,327 5.0%
10 B 2,040,149 4.8%
11 XERE 1,922,859 4.5%
12 AR EMm4E 1,681,283 4.0%
13 REM 1,566,941 3.7%
14 SERICBRE RN 1,499,190 3.5%
15 FBIIRRER 1,411,305 3.3%
16 BRI 1,343,044 3.2%
17 KA @ 975,749 2.3%
18 1EEE 880,707 2.1%
19 MRS 793,248 1.9%
20 ERE 543,020 1.3%

BEHIR |
@Nielsen Media Research X'prn  ( B'EMR ~ I - 55 - EERSIMERS,

2

7,582,136
3,317,899
2,132,862
2,991,239
2,864,233
2,885,184
2,844,589
2,300,263
2,091,704
1,918,048
2,307,079
1,806,752
1,550,053
1,625,600
1,512,489
1,447,865

904,870

922,412

849,259

545,015

4,448,496
13,585,446
11,078,926

6,049,717

3,838,628

3,368,354

42369567

-6.6%

16.7%
7.3%
4.7%
6.6%
6.3%
6.4%
6.3%
5.1%
4.6%
4.2%
5.1%
4.0%
3.4%
3.6%
3.3%
3.2%
2.0%
2.0%
1.9%
1.2%

B¥TT

8.7%
-3.3%
-18.9%
-6.1%
1.8%
0.4%
-6.6%

2008 F/EE  MIGEIR 0.109 ~ BIFEIR 0.034 + K

Bi: ATt

17.4%
-13.6%
28.5%
-8.8%
7.6%
-12.9%
-14.5%
4.6%
0.3%
6.4%
-16.7%
-6.9%
1.1%
7.8%
6.7%
7.2%
7.8%
-4.5%
-6.6%
-0.4%

2008 F /R : MIGEIR 0.109 ~ BIFEIR 0.034 + K
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HEBMEKRE R/ - HR2009FE F R HE N E
=Bt XESENHEEESS
$1_L nm:FTE

Y08 Y08 ADEX o Y07 ADEX o

Ranking (NT$000 ) Y08 % (NT$000 ) Y07 % Growth Rate
1 EERBAT 629,028 1.5% 701,071 1.5% -10.3%
2 BIER 612,987 1.4% 1,109,754 2.4% -44.8%
3 RESE (BR) A7 470,894 1.1% 376,287 0.8% 25.1%
4 B L Mg 411,383 1.0% 161,833 0.4% 154.2%
5 BELENT 379,499 0.9% 306,237 0.7% 23.9%
6 BEZRH (B%) 349,213 0.8% 418,588 0.9% -16.6%
7 BEXIFKEFELF 332,189 0.8% 277,773 0.6% 19.6%
8 H—tBrs (B%) 7] 332,129 0.8% 339,550 0.7% -2.2%
9 RIS B R R T ZE 321,408 0.8% 327,968 0.7% -2.0%
10 BEEEAEE (BY) 309,714 0.7% 274,614 0.6% 12.8%
11 R EE (%) 305,241 0.7% 415,296 0.9% -26.5%
12 itE (BE) A7 298,669 0.7% 298,064 0.7% 0.2%
13 BESBERHBAT 291,599 0.7% 269,207 0.6% 8.3%
14 AR (B%) 282,096 0.7% 211,606 0.5% 33.3%
15 ZEEF (B%) 276,182 0.7% 350,705 0.8% -21.2%
16 BeaFIZEE (BY) 275,835 0.7% 392,848 0.9% -29.8%
17 RS (B%) 267,449 0.6% 237,888 0.5% 12.4%
18 MZZREAT 255,664 0.6% 279,847 0.6% -8.6%
19 xig (%) A7 252,927 0.6% 251,926 0.6% 0.4%
20 RS e 225,966 0.5% 142,310 0.3% 58.8%
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WEORE > BN EERESE
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SERIRUELAERE - (DPE HERAE
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220074 Bl 1.2% » FELUAESRT
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WAOHRENBUT » EEEAR
HiR19.5% - PORHAYES &I9E
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FHAK - 152007 4:1923% »
F2008F-1925% - HET+KES
FHARBERHEGT » WAL
IRE TP AHTEEES - 200895
15% » {5ELE23% » EARRRITA
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- SRETENE |5 EFREHE| rERRNE | vrE DREEE | rEREEES

2008/2007
20085 NA
20075 NA
20065 NA
20055 NA
20045 NA
20034 602
20025 474
20014 454
20004 445

- HRAKRIER
-1.2%
NA 43.9%
NA 45.1%
NA 45.8%
NA 50%
NA 49%
37.9 50.2%
40.4 50.8%
41.4 55.0%
46.9 59.0%

BEHRIR © EETER+NielsenfEBEARE (#31 | MRERRFZ B FRBHBSERE)

-1.3% -0.1%
43.5% 0.9%
44.8% 1.0%
45.4% 1.0%
48.5% 1.5%
48.1% 2.4%
48.9% 2.8%
49.2% 41%
53.0% 5.0%
57.0% 7.5%
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ERERERTETE
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FEVUR SR » RS o/ N -
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BRI Ry 18 5 HAER 235

2008/2007 -1.2%
20084 43.9%
20075 45.1%
20064 45.8%
20054 50.0%
20044 49.0%
20034 50.2%
20024 50.8%
20014 55.0%
2000% 59.0%

BHRAE © NielsenfEBE K HZE

SETAIIGIK - BRI R B e S
TR A HARERRTE -

LRGSR E iR S
ZREWEL30~4955 k- SR H
HALL20~395% A FHFH R L
P 188 e B W e 35 DA 3 0 ~ 49 %
S AR MEEE R - P
/BRI 2~ 295522 4 i 1 T 738
F o MR MEE RN S
PR A -

BERVIR B
n-x_ 1IEIH HRERHMEARR Sii—FLBaY

1.0% 1.8%
95.5% 60.3%
94.5% 58.5%
94.5% 52.3%
95.5% 51.2%
95.5% 48.6%
96.1% 45.7%
95.4% 40.8%
96.0% 37.0%
93.0% 26.0%

— A5 - REETELL
30%}&9&%%’% YU
RS IR B R R T R % » Tk
524 % o FEEATIS 720 0 Y
B S AN ST ER A B - Sk
BB R FEEHUS AR »+ HR ARy
ZH - HIHER 2% + BURE
5 el R R R R - 2
B E A - 12 DL B S Sk
RE -

HERRENER HREFRERER

-5.6% 16.1%
84.0% 62.6%
89.6% 46.5%
85.2% 42.5%
80.1% 42.3%
78.6% 34.3%
74.3% 34.3%
54.1% 35.1%
48.1% 37.2%
44.4% 31.9%

R=  BERH2000~2008FEBXR 281k

22887 2008 | 2007 | 2006 | 2005 | 2004 | 2003 | 2002 | 2001 | 2000
o

19.4%

B iR 0% 16% 16% 156% 16.5% 17.6%
FERBWR 0.6% 16.3% 157% 14.9% 165% 11.9%
&R 1.3%  85%  98% 105% 11.9% 12.6%
HERSER 1.2%  T71%  83% 88% 106% 11.3%
T rEREER 0% 0.8% 0.8% 06% 06% 0.7%
KER R -02% 1.0% 1.2% 08% 0.8% 0.9%
P& e R -0.1% 0.9% 1.0% 1.0% 1.2% 1.6%
AREE 3R 0% 07% 07% 09% 09% 1.1%

191% 21.6% 23.2%

121% 13.7% 15.2% 17.9%
13.9% 152% 155% 17.6%
0.7% 1.0% 1.3% 1.7%
1.1% 1.2% 1.4% 1.8%
1.7% 2.5% 3.1% 4.4%
1.5% 2.0% 1.6% 1.8%

2‘2’887 2008 | 2007 | 2006 | 2005 | 2004 | 2003 | 2002 | 2001 | 2000
(s]
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RF B 0% 01% 01% 01% 03% 04% 06% 07% 1.0% 1.1%
BEEHH 0% 03% 03% 03% 03% 03% 04% 03% 02% 0.3%
B ErSR 01% 03% 02% 05% 06% 05% 07% 09% 13% 1.8%
NG -01%  03% 04% 04% 03% 03% 03% 04% 05% -
BIFE AR 02%  05% 03% 03% 04% 05% 04% 05% 07% 06%
IR 0% 06%  0.6% - - - - - . §
PRI 0%  06%  0.6% . - - - - - _
FRR A% R - - - - 11%  1.0% 1.3%  1.9%  22%  2.8%
AR - - - - 01% 01% 02% 03% 04% 04%
RER® - - - - 05% 08% 08% 1.0% 15% 1.9%
KR BIR - - - - 03%  05% 11%  14% 2.0% 1.9%
BEER - - - - 0% 01% 02% 03% 04% 06%
RE#® - - - - 1.3%  1.8% 2.8% 31%  34%  4.0%
2% - - - - 04% 04% 05% 07% 09% 1.1%

BERHE  NielsenfEfE A=

iR

I:E’
2008

B

52.1%

S

47.9%

34.4%

R ~ 2000~2008F shiKEHEREML

45.4%

48.8%

49.8%

41.3%

&R

38.2%

e

39.7%

REB

40.1%

55.2%

2007

50.6%

49.4%

31.3%

46.7%

50.3%

51.9%

43.3%

39.8%

43.7%

42.1%

56.4%

2006

50.4%

49.6%

34.5%

48.5%

50.2%

51.2%

44.4%

40.5%

42.2%

44.4%

56.7%

2005

50.9%

49.1%

36.8%

51.4%

56.0%

55.8%

43.9%

47.4%

44.9%

47.8%

59.3%

2004

51.6%

48.4%

38.4%

49.4%

54.2%

53.2%

45.3%

48.5%

46.0%

49.2%

53.4%

2003

50.9%

49.1%

27.3%

50.9%

56.7%

54.6%

46.4%

45.4%

47.6%

49.6%

57.8%

2002

50.9%

49.1%

36.2%

53.4%

56.9%

57.1%

43.6%

47.1%

52.1%

44.6%

53.8%

2001

50.5%

49.5%

43.8%

58.1%

62.6%

60.3%

42.2%

53.8%

53.5%

38.2%

60.7%

2000

52.2%

47.8%

48.7%

62.7%

65.9%

63.1%

48.1%

56.8%

56.7%

50.5%

65.9%

BRRR

NielsenfiBEAFAE
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FA * 2000~2008 FEFRIKEEREL

2008 1260 WEEH HMBE WA PENE S8 piEs
B 50.6% 51.6% 54.5% 50.1% 55.4% 42.6% 61.3% 44.6%
A g 49.4% | 48.4% | 455% | 49.9% | 446% | 57.4% | 38.7% | 55.4%
12-19%% | 15.4% | 12.9% 9.3% 8.2% 8.4% | 34.9% 3.7% 6.2%
20-29%% | 221% | 29.0% | 21.1% | 14.6% | 15.6% | 24.0% | 17.5% | 12.7%
F#E | 30-39%% | 22.2% | 28.3% | 226% | 19.5% | 22.4% 9.8% | 25.3% | 14.6%
40-49%% | 22.5% | 20.8% | 23.9% | 31.2% | 28.3% | 13.8% | 27.6% | 25.5%
50-60%% | 17.8% 7.9% 19% | 20.8% | 20.4% | 14.6% | 22.5% | 33.8%
At56 43.0% | 52.2% | 43.2% | 51.4% | 547% | T785% | 67.5% | 59.5%
_ FRER 247% | 17.7% | 24.8% | 23.6% | 22.8% 75% | 13.6% | 18.8%
A E3L 27.9% | 27.5% | 28.8% | 183% | 17.9% | 11.1% | 159% | 18.0%
BRER 4.4% 2.6% 3.1% 6.7% 4.6% 2.9% 3.6% 3.7%
TESEME| 34.2% | 36.6% | 42.4% | 385% | 42.4% | 14.2% | 50.7% | 37.9%
TEZM| 23.3% 25.8% 23.1% 23.6% 23.1% 23.3% 25.3% 30.1%
Ba 20.7% | 19.9% | 11.8% | 11.9% | 11.8% | 43.6% 7.9% 8.3%
TEARIR
REXIR| 14.2% | 11.6% | 12.4% | 17.7% | 12.4% | 10.2% 75% | 12.4%
RIK 1.3% 1.4% 4.3% 3.3% 4.3% 4.4% 3.0% 6.9%
mEE 6.3% 4.6% 6% 5.1% 6% 4.3% 5.6% 4.3%

BHRIE © NielsenfEBEXFE

TN~ IREVEIRIELEER

FE ELHIE) RE R
2008/2007 -0.2% 0.7% -0.45% -2.0% -0.9% NA 1.6%
20084 18.4% 1.8% 5.6% 12.9% 1.9% NA 5.5%
20075 18.6% 1.1% 6.05 14.9% 2.8% 0.4% 3.9%
20064 20.6% 1.9% 5.2% 14.5% 2.5% 0.1% 3.9%
20054 23.3% 1.8% 5.8% 15.3% 2.7% 0% 41%
20044 26.6% 2.2% 5.1% 13.2% 3.2% 0.1% 2.8%
20034 28.3% 2.4% 5.9% 13.8% 2.4% 1.8% -
20024 30.6% 2.0% 6.3% 11.1% 3.2% 1.7% -
20015 33.3% 2.4% 7.5% 12.9% 3.3% 1.8% -
20004 37.1% 4.0% 9.2% 14.4% 3.7% 1.7% -

BERFIE | NielsenfEFEKAE
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20084 it/ & A 110.80F
TG IR 20074136, 7(50C - &

AR E » Bl KE¥
FRDAEEEE ~ SCHEE = 2REHERT R
v A (HEESESE R R
Ao AL EEH48% FFEEI39% - Hij 1+

IR R E R RS E S T -
HR Ry PR S BRI B B 2 B v
T o B ESESENT R DL > 2008
RS TR -

HEIEDKI260E
MG L
i26% » E120071930%FHER

RS

K119% - TMAE
20084F#Y

REEZET » 3358 T HER R
R U R SR B S s
H=% s WER TSR

HEAZ]

BIEBERERE & _ LA NREATIRDL - R HIREH] -
AR EH AT AR 5 LAV A 2k HEE AR A R
& WAHH2007F38% IR E] KRB 4 ZOOSfﬁiﬁﬁEﬂﬁﬁﬁﬁLﬁ

20084-#923% » JRHHEE LA -

B
Sex [ me | e | we | mw | wn | er |

B - R A FEEIE B

xRt - 2000~008FER AIFEEELEE

2008 4,445,461 13,397,561 11,078,926 6,050,076 3,838,620
2007 4,094,286 12,920,795 13,667,979 6,444,696 3,770,670
2006 4,125,130 14,906,171 14,771,396 6,359,225 3,965,920
2005 4,352,728 16,677,636 15,547,064 6,545,124 3,076,384
2004 5,690,609 18,190,998 18,097,267 6,395,485 3,462,289
2003 8,785,627 24,627,825 15,120,362 7,557,114 2,692,176
2002 9,816,078 22,358,848 12,190,938 6,613,026 2,521,834
2001 11,559,542 16,143,669 16,414,195 6,509,510 2,219,508
2000 13,001,710 17,668,074 18,745,551 7,200,213 2,310,490
BRI

2000~2003F BFBXE

2004%F : HEAFENR  0.10 ~ BHFEIR ¢ 0.05 ~ #RAE : 0.58 ~ FSH © 0.44 ~ [FHE 1 0.59 ~ BRFIMESE 1 1.00
20054 : HEAFETR © 0.09 ~ HAREIR © 0.05 ~ /A : 0.48 ~ #55 : 0.44 ~ EiE 1 0.54 - REIMERE 1 1.00
20065 © HEAFENR 1 0.09 ~ BIFEIR © 0.04 ~ /A © 0.45 ~ #EE 1 043~ EHE 1 048« KRFOIMERE 1 1.00
20074 : HEFFENR 1 0.111 ~ BIFER  0.033 ~ ¥R 1 0.39 ~ #5E 1 0.425 « [BHE 1 0.445 - RRFIMERE 1 1.00
2008%F : HEAFETR © 0.109 ~ HAREIR © 0.034 ~ /K © 0.38 ~ #55  0.435 « FiE 041 « RFEIMEBE 1 1.00
F/\ » 2000~20083RAX HBEFE S (5L
E RREEREHEEESShI FIRREE
ISZ
&% (Fx) HEE% RRE% &% (Fx) BRERE%
2008 11,078,926 26% -19% 42,180,234 -5%
2007 13,667,979 30% 1% 44,249,814 1%
2006 14,771,396 30.9% -5.0% 47,788,938 -2.54%
2005 15,547,064 31.7% -14.1% 49,032,345 -10.12%

LEEESER - A M
2004~2008 FNielsen Media Research/&E & BEIBRIE S

K&

B~ WA

HEE - B - RPIMERENielsenES

3,369,590
3,351,388
3,661,096
2,833,409
2,717,403
NA
NA
NA
NA

AT AR & LA R AE - |
20074-29%% 2008 4F-/I17%
TEFHRAR A e i o5 o A s
DUT - AR B S EREER - 2
AR EHTRRE -

42,180,234
44,249,814
47,788,938
49,032,345
54,554,051
58,783,104
53,500,724
52,846,424
58,926,038

BEEEERAT :
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. MERZRERESEMNI ERERE
z —
&% (frx) EEE% PR % &% (Fx) PLERE%

2004 18,097,267 33.2% 19.7% 54,554,051 7.19%
2003 15,120,362 25.7% 24.0% 58,783,104 9.87%
2002 12,190,938 22.8% -34.6% 53,500,724 1.24%
2001 16,414,195 31.1% -12.4% 52,846,424 -10.30%
2000 18,745,551 31.8% -0.6% 58,926,038 -0.70%

BRI -

2000~2003F B EHNESESEIR WK - #5355 - REE

2004~2008 ZFNielsen Media ResearchE 5 2 BRIFS SR - WK « #iE - FHE - RPIMNERENielsenESEFERARERLT
20044 * EAFETR © 0.10 ~ BIFEIR  0.05 ~ /A © 0.58 ~ #5351 0.44 ~ FEHE 1 059 « REIMEEE 1 1.00

20055 : HEAFER © 0.09 ~ BHIFEIR © 0.05 ~ /AKX : 0.48 ~ ;ﬁﬁ 550044 B 054~ REYMERE 1 1.00

2006%F : HAFER ¢ 0.09 ~ BIFEIR © 0.04 ~ F/AE - 0.45 ~ ##5E : 0.43 ~ FHE : 048 ~ RFHMEEE 1 1.00

20074 : EIZEIE 1 0111 ~ BIFETR 1 0.033 « I{K ¢ 0.39 . i’ﬁ% 10.425 ~ [E1E ¢ 0.445 ~ RPYMERS 1 1.00

2008%F © EARETR © 0.109 « HAREIR © 0.034 - $/A © 0.38 ~ Hek © 0.435  FEHE 1 041 « RFIMEEE 1 1.00

TN~ 2006~2008 FiHAERE T+ KEER

B
. 2006 2007 2008

e BEEE 14kt BEEE (Gt EF BEEE Gkt
1 5,841,784 40% iEE4E 5,957,207 48% EZE4E 4,353,265 39%
2 XE#E 1,731,168 12% XJEiE 1,449,511 12% X &8 1,155,883 10%
3 @TH 1,182,561 8% PRISHA 876,853 7% HfthiE 799,330 7%
4 MR¥EHE 979,419 7% XEBEIER 771,498 6% MRISFE 767,854 7%
5 &RIEHE 800,042 5% SFAEAE 740,130 6% SRMBHE 644,573 6%
6 HAth¥ 756,209 5% HfthiA 658,648 5% TRSEEN 533,756 5%
7 BIEEH 520,671 4% E|RSEER 646,625 5% 3@EIE 477,665 4%
8 BEHEIAM 460,615 3% HESE 472,345 4% HEH 453,792 4%
9 SEERCEMEREE 414451 3% SEEROCEBNESEIE 393,792 3% SEIRLEMERA 310,984 3%
10 REX 352,180 2% 1LHURE SRS 318,709 3% 1LHARE RS 283,616 3%
TOTAL 14,771,369 88% TOTAL 12,285,319 88% TOTAL 9,780,718 88%

BEHIR :

2000~ 2003 FHFENESESEIR - HF - #5 - REE

2004~2008 FNielsen Media Research B 5 EEERIF = EMR - RIK - #5  EE - RPIMEENielsenESEFFRHBRMNT ¢
20045 © EAREIR 1 0.10 ~ BIREIR  0.05 ~ /AKX © 0.58  #EE 1 0.44 ~ B 1 0.59 - RPOIMEEE 1 1.00

20054 : EAFER © 0.09 « HIFEIR 1 0.05 ~ /K : 0.48 ~ 55 1 0.44 ~ FIE 1 0.54 - REIMEEE 1 1.00

20067 @ HEAFENE © 0.09 « BIFENR © 0.04 ~ I{AL © 0.45 ~ #EE 1 043~ FEHE 1 0.48 ~ RFSIMESRE 1 1.00

20074 * HEFFENR 1 0111 ~ BHREMR ¢ 0.033 ~ IR/ 1 0.39 ~ #5F  0.425 « FHE 1 0.445 « RRFSMERE : 1.00

2008% : EARENR © 0.109 « HAREIR © 0.034 - ¥/A : 0.38 ~ HaE 1 0.435  EHE 1 041 ~ RFIMEEE 1 1.00

ADVERTISING YEARBOOK OF TAIWAN, THE REPUBLIC OF CHINA, 2008-2009

F+ + 2006~2008FFRIXIFEERT+ KITH B :
l
& EEE it E&EE 15kt 1% BE&EE 15kt

1 EBE 5,406,275 37% {2 5,709946 42% E£E 4,147,424 37%
2 WMEBEGEES 902,115 6% WEBXGEES 759,597 6% WMIEBELAEES 567,546 5%
3 ”E 452,822 3% 3CEIS 409,093 3% 3CEIH 290,528 3%
4 BEYMESHRD 332,521 2% BEYMIESHHD 284,285 2% BEHIESZTD 249,253 2%
5 fHEHRD 275,373 2% HES 282,017 2% EEES 227,734 2%
6 3CEH 228,237 2% BT ENE 261,065 2% HEFHERS 220,186 2%
7 KIRE 225,773 2% FHEFD 188,342 1% HIATHLIE 211,613 2%
8 REBITHN%E 189,288 1% HUTHLE 160,215 1% 5E 158,640 1%
9 EETRENRE 187,728 1% E% 157,247 1% {R&H 130,938 1%
10 ERRERESR 167,485 1% {LIHEERS 155,188 1% #HZH> 130,804 1%
MIRAEE 14,771,396 57%  IRMMEE 13,667,979 61%  FREMEE 11,078,926 57%
EHIR |

2000~2003F WA BMESESEIR « /A - 5 - REE

2004~2008 TFNielsen Media ResearchE & B IBRIFS SR « R « #E - Fi& - REIMEENielsenBEEEFRABERT
20045 © HEAFEIR 1 0.10 ~ BIREIR ¢ 0.05 « /A © 0.58 ~ #EEE 1 0.44 ~ EHE 1 059 REIMERE 1 1.00

2005 @ HEFFEIR © 0.09 ~ HREIR 1 0.05 « /K : 0.48 ~ #5H 1 0.44 ~ FIE 1 0.54 - REIMERE 1 1.00

20064 : HEAFETR © 0.09 « BIREMR © 0.04 « IRAL 1 0.45 ~ #EZH 1 0.43 ~ FEHE 1 0.48 ~ REIMEEE 1 1.00

20074 © HEAREIR 1 0111 « BIREIR © 0.033 ~ /A 1 0.39~ %’E 10.425 ~ [EH% 1 0.445 ~ BREYMERE 1 1.00

2008%F : HEIFER - 0.109 ~ BIREIR : 0.034 ~ /A : 0.38 ~ 10435~ [BH% 1 0.41 - BRASMERE 1 1.00

£+—- 2006~2008E¥E’FRR¥ BIT+XRKER

. 2006 2007 2008
i1aE S 1aE S i1aE S

& = ELE 14tk 1= ELEE fhtk 1 ELEE fhtk
1 EIEEE 547,128 4% iy 1.013,622 12% EIEEE 546,502 5%
2 A#mEH (&) 468,423 3% HBHEE (R) 381,464 5% HHEE () 261,522 2%
3 BHEZE (k) 212,064 1% 2EETF (&) 267,826 3% ZEEF (k) 222,209 2%
4 EIFEE 198,970 1% BEE% 130,470 2% ERILMKEHE 214,892 2%
5 Fia () A7 171,133 1% %i@ (&) A7 128,010 2% HEEHEH 150,969 1%
6 TREAFLRE (B) 141,797 1% EEREH 119,192 1% HBLEE 119,208 1%
7 RIS 128,156 1% FR|LtkHEE 118,719 1% Zi& (&) A= 117,629 1%
8 WESRETHE () 121,896 1% HifHE 104,653 1% TTHEH 100,070 1%
9 HEEREH 110,324 1% EHEFHAF 77,351 1% BEEH 79,898 1%
10 2EEF (&) 109,479 1% HERETE (&) 77172 1%  EfftiE 76,691 1%

NEt BT AESE 1,867,670 13% HMF+AEESE 2,418,478 29% i+ ARELEE 1,889,591 17%
8 2006 MELMEE 14,771,396 100% 2007THRFZEHEE 13,667,979 100% 2008HMiESHEE 11,078,926 100%
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R+ +tRESEHEBRES
WAREIR 20% 18% 12% 12% 13%
BIRER 47% 49% 43% 36% 45%
W 20% 20% 29% 38% 23%
# O 8% 8% 8% 8% 8%
B & 2% 2% 2% 4% 8%
B b 4% 3% 4% 3% 3%
Total (%) 100% 100% 100% 100% 100%

BRI

2000~2003 FBFAEHNESESER « | ~ 5 - REE

2004~2008 Nielsen Media ResearchE & BESIRRIF = EIR « 3R/IK « #5  Bi& - &P
IMERENielsenFE L EFFFHERMT ¢

2004%F : EAFER 1 010~ BHIFEIR © 0.05 ~ /A 1 0.58 ~ H5H 1 044 FEiE 059 K
F4MEEE  1.00

20054 : EIFEIR 1 0.09 ~ BIFEIR 1 0.05 ~ /AL © 0.48 ~ #FE 1 044 - FEIE 1 054 &
FHMEEE : 1.00

20064  EIFEIR 1 0.09 ~ BIFEIR 1 0.04 ~ WAL © 0.45 ~ #5043~ FEE 1 048 &
F4MEEE  1.00

20074 : #EFFER C 0111 ~ HIFER © 0.033 ~ /A 1 0.39 « HFE 1 0,425 BE
0.445 ~ K F4MEEE 1 1.00

2008%F : SEARENR : 0.109 » BIEEIR : 0.034 ~ TRAT : 0.38 ~ ##55 : 0.435 ~ FHE © 0.41 ~
K FHMERE  1.00

K+t= FBEHRRESLEEX

=R
QU=1=T=]

2008472 Forf 2 A% i i Pk R
HY—4F » SNESREIE A SR - S
HEfE R 2 - MRAEAIERIE - DL
B BE - S IHIMRIN R R
TR AR RS B B A7 5 &%
Fbr 7 DUE Bk S [ 8 RS
Btz o » HE iR RS g -
DURHE & 1% 2 TS - BRIy
FHE et E AR e - A
fr] 3 I B8 B L P = Bl Rl 5 A
Bl > ACRERH BN S LR AR S
DR R RIGRAS T ) —BR > B
RA TR I 1] -

E35 BEE Lk &2 Lk &2

FRBFER R 4,037,112 26% 3,407,402 23% 2,974,410
MEHmR 4,421,741 28% 3,966,109 27% 2,797,204
ElzzEER 3,854,850 25% 4,313,135 29% 4,227,812
BERHR 2,398,841 15% 2,633,539 18% 3,165,097
H 834,520 5% 451,211 3% 321,435

TOTAL 15,547,064 100% 14,771,396 100% 13,667,979

BRI -
2000~ 2003 FHFENESESEIR « HIF - #55 - REE
2004~2008 ZENielsen Media ResearchE & BE1ERISSEIR « hAT - HE -

itk TE itk
21% 2,206,045  20%
21% 2,336,506  21%
30% 3,155,214  28%
23% 2,820,105  25%
5% 561,056 5%
100% 11,078,926  100%

EHE - RESMEEENiclsenELE EFERARRMNT ¢

20044 * EAFETR 1 0.10 ~ BIFEIR 1 0.05 ~ /A © 0.58 ~ 55 1 0.44 « EE 1 0.59 « REIMEEE 1 1.00
20054 : HEAFER © 0.09 « HIFEIR 1 0.05 ~ /K © 0.48 ~ #H5E 1 0.44 ~ I 1 0.54 « REIMEEE 1 1.00
20064 : EARETR © 0.09 ~ BAFEIR © 0.04 ~ E/HAK : 0.45 ~ #5351 0.43 ~ FEHE 1 048 « RE/MEEE 1 1.00
20074 * EIFER 1 0111 ~ BHREMR © 0.033 ~ /A 1 0.39 ~ #5F 1 0.425 « FEHE 1 0.445 « RRFIMERE : 1.00
2008%F : EAREIR © 0.109 « HAREIR © 0.034 - $/A © 0.38 ~ HaE : 0.435  FEHE 1 041 ~ RF/IMEEE 1 1.00

ADVERTISING YEARBOOK OF TAIWAN, THE REPUBLIC OF CHINA, 2008-2009

2008 FERIXES[C]RE

—d

J

[

20084 n 32 P i B e = v
BREE ~ R EBA—4F -

TEFPIRIRERA PG -
R G ~ FRENE AR
BUEERE - SRR BLE R R A
e o Ry B R R RS
PR AR -

SAMNBEE 200 8- EE i A H B
RIRE - KBS MERAGE « BUE B
ENdEE St N S VAL e
EISRE oL S » <Rl R R 2
BRAFSRIE - ARl — A
—EREGE IR -

1117 565 68 7 R B 3 — 32 5K
% - H2007E A ER G E S &
AR EERIHH TRES - BT Ry
2008 A HRAE B = B 5 Eal K

n I TER DY, -

A R T [ AR S T 2
Wb ARSERR 5 SREIEET HAE R
AR R B AR AR B KR AR
MR - BEAVEITHRS S EBIBIS
BA - BRERRE A E RS > th
PR A RTRTT ol
Mg HORRHE - OB

R GEEEGE O TR
KGR 2 - 2 MLBE S
SO A -

20084 R SR 5 - T
AR E A R AR - BRI IPE

B EREMAE2008E L - 5
B —HE RN

B minfn
ME  EEESEEM
EEEFRARAA/E
B o (PR —RAREHAGETE R
/INH] 0 20084 HEME AR B ik B
BT SR S U - P
DABAEE ~ SERER R E AR SR A Y
IR HREIRF B > FEIERR AL /5
A AT AR S E S\ BE
4, o

EREERS

RS T ECR - FERERYERA
HEEE > AL B SR T H TR
BRI R REEE N o B
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A BT 20045 - 1L 5oL 53 Bl
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20085 i 75 HY — SIS A0 15 1 e
See T anrhEEREAR o M
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FCHIHY Ry 2 SIS — s - 53R
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J\BEAS FIRHI IR R -
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DU RSB A R EREERET
15 HE2007F 4 - HHRE
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& EEERW - BIAEEE L
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MIC) FHEAFEH » R & ik
Rl BB T imn R s 7
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FUR A 45 » E20084F HARTE
Bl £ AT AR
Pt » A R G, T -

FESEE  BERIERREET B
WA REF R

2008415 Ry 18 B SE BN
2 RIBUN R EHER R DL B
MlEHERIN N R RS - B
R TETEE » Ao eSS A
B - AH ST BN I S8 ey R A ]
T AT DAE S IR 2R
BT G T H o 2 8_EAAIER
2Tt o

RERERERREE
BEZATERNEGELLS
MLBIERF K &

AEZHm T EHBELEK
SENTI HFEZ%@JTE PR, K&

TEHEARE ) FREsEEN
FREHETH - szoosfﬁﬂzﬁisxeéﬁif
Wi 2258 -

B FRRE20074 %
T19st% » FHIEAE20084F 58 |- —
JE g SEARIK IR L A A
e - AELESE B A A BR T
KR 2+ G e B SR E BURAE
20084F-HHZ i -

TEFEES T - EEEEET
20084E 11 HHRFEREIE T (
AR - WAk - FERE - D
DRTAN i< R\ e B I 75 T -
FRHEIESREIA T - M=

8 Sk i AR R B R R[]
B

TR IR RE L A SR R R
RIEACEB AR AE

EORLEER 20084 S B iR IR

RFSER T Fe 2. 62/1NF » MR KA
f2.55/NFFREIN T K3 % - HEHE7E
TR R 5 R R H B2 TH s 96 %  (
20074 Bl 1595% ) -

ERERERERER

20084 F KR EEML L SR - {4
AT A By ik o HoAREIEET 2
HpiERE -

K—  BEERFHWIRIFE

=2 BT KRB PR

1999 1.987)\BF -

2000 1.94/)\BF 2%
2001 2.1 1/\BF 9%
2002 2.24/)\BF 6%
2003 2.36/)\BF 5%
2004 2.32/\BF -2%
2005 2.36/)\B¥ 2%
2006 2.51/)\BF 6%
2007 2.55/\BF 2%
2008 2.62/)\B¥ 3%

Data Base : AGB Nielsen Media Research TAM

R -ARERTRE%
1999 86 79 76 67
2000 86 7 78 64
2001 86 79 81 63
2002 90 79 82 65
2003 89 80 81 71
2004 88 81 82 73
2005 90 80 85 75
2006 91 78 85 76
2007 89 78 86 7
2008 92 79 85 78

Data Base : Nielsen Media Research Media Index
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% HERFERBHRNER
100
9 96 95
06 —&—Reach 9/o3 6 96
92 90 95 9 96
88
84 88 1 1 1 1 1 1 1 1 1 1

I I WS R PN S P P A P S

B — - BEERRERER

Data Base : Nielsen Media Research Media Index

= FFEHBNEEREGRES

2 BRERHSNREES
i
HR I B AR A T 2

7 WEH B R R
KA -

-_ 2003 2004 2005 2006 2007 2008

51% 51% 51%
Al = 49% 49% 49%
12~14 6% 6% 6%
15~24 22% 22% 21%
25~34 23% 23% 23%
e 35~44 24% 24% 23%
45~54 21% 21% 22%
55~60 5% 5% 5%
60~65
TESMH 35% 35% 35%
TEZE 23% 22% 24%
TR B 4 19% 20% 20%
RETIw 16% 16% 14%
RIA/ETE % 7% 7%
AL &R 43% 42% 42%
i FRER 25% 25% 25%
E3= 28% 28% 28%
BRER 5% 5% 5%

Data Base - Nielsen Media Research Media Index

50% 50% 50%
50% 50% 50%
6% 6% 5%
19% 19% 18%
22% 22% 22%
22% 22% 21%
20% 20% 20%
6% % 8%
5% 5% 6%
34% 34% 34%
23% 23% 23%
19% 19% 19%
16% 16% 16%
8% 6% 8%
43% 43% 43%
25% 25% 25%
28% 28% 28%
5% 5% 5%
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WiR =R & 8 B 38R 4 100% O FHEEEEWIREL ®h - EEERFEEFHNRERR
1998 F A5 55 I 271 f2s| 1Y 2 2s N 1) S :
ULt a4 S T BRI TS — e
BN SR - Bia e L %EZOOSE.%@J‘%J?:E%H: .
%E%ﬂ’faﬁ/\QOOSE.ﬁﬁA e B e B A A B A ST - S5 [ R aif 0.58 0.63 8.6% 25.7%
oL LT T S R I e B e e B e e e e FEURH - EBANAIR22.4% - Gl 068 0.70 2.9% 28.6%
%ﬂﬂﬂtmﬁmﬂﬁ ------ STRERE T/l NN RN HRR R 10.6% » Al i 0.36 0.4 22.2% 18.0%
4G EEAHER A 20074 KiE K E T 8.6% » g #52.9% - Rig 0.85 0.94 10.6% 38.4%
4% ° 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 ;ﬁ%‘ifﬁﬂﬁ‘ﬁﬁ%?rﬁﬁ*aﬁuigl‘( Data Base : AGB Nielsen Media Research TAM
200841 8 H 4 — - 26.8° s HOR SAHE A
ﬁ #7%25 75 W\9H£12ﬁﬁ Data Base - AGB Nielsen Media Research TAM gﬁﬁ (52%) ’w&I\MZB‘z;&Eﬂ(
N2 7T 340) LS - - onE
100% s EREHBETR200 FE 1 Pl 2.66 2.51 -5.8% 30.2%
= 5 RN =L N
. ,25725724725*26_26*25726_i_i—f724f i H&zmﬁ1ﬁ7ﬁ+?§fﬁ Ll%miﬁaﬁ‘( == 1.09 107 16% 12.9%
T H A HHHE R - 30.2% ) ORI H BT » 3K
A 1.63 2.07 26.8% 24.9%
0% = 1 1 11 B (24.9% ) BEEAHEE (
0 e 0.56 0.56 0.0% 6.7%
A0% [zl zs| (76| fzs| (7a| (74| (zs| |ral 172 77 |77 (76| | 12.9%) - AN 0.19 017 10.5% 2.0%
. . - . (o) . (o]
Rl I I i EIEE 0.58 0.61 5.2% 7.3%
0% ' ' ' ' ' ' ' ' ' ' ' ELEl 0.40 0.42 3.7% 5.0%
15 28 3H 4H ©sH 68 7H 8H 98 10A 11FB 12H
o g [=F:N 0.22 0.21 -3.4% 2.6%
== ~ 2008 ik 2 0 2
o E= FRBRRE BIRLEE T 0.37 0.26 -30.4% 3.1%
Data Base - AGB Nielsen Media Research TAM
=F- 4 0.13 0.09 -34.0% 1.0%
KM ~ 2008 FIEAVS.ERBWIRF BB RLER EES 0.24 0.24 -1.4% 2.8%
20073 w oss orz s e

MIRPLRE | BRARE Data Base  AGE Nielsen Media Research TAM

18 19.66 80.34 25.00 75.00 27.2% 6.7% xt - ERERSHEEEERREREHEE
2B 19.93 80.07 25.18 74.82 26.4% -6.6% SEEREE
38 19.86 80.14 24.13 75.87 21.6% 5.3% oo =XNEE S N\KRFE— N\KIRE ~ BN » ARIFE © #BRHARE ~ TVBS » MUCH » RFR#RE
LTE S2h  STV-E * ETV ~ #8735 £
4B 19:94 8040 2509 7499 28:2%¢ 0.8% BY  AREE - GRAR  RIOLE  RAEY - BEEE LS Time  1FIE < AXN
oA 1941 80.59 2561 74.39 31.9% T 9B AR - EARHELHRD « MR  TVBSN « SIAR R « R
68 20.51 79.49 25.85 74.15 26.0% -6.7% 2 4 TVBS.G « SiTE0E « rhhS%s « N\ AR « B
7H 20.49 79.51 25.06 74.94 22.3% -5.8% AT B HEER ~ Discovery « KEEAESE « BNk
8H 21.34 78.66 26.42 73.58 23.8% -6.5% = YOYO » MOMO ~ Disney » Fi@838i& * ANIMAX
98 22.16 77.84 22.68 77.32 2.4% -0.7% 57 TEZREE ~ N\KELR ~ RIS
108 22.12 77.88 23.08 76.92 4.4% -1.2% B f2IREA ~ JET ~ EHERETR
118 22.45 77.55 22.65 77.35 0.9% -0.3% BEE  FRASE - ESPN - IEREER
128 22.44 77.56 23.79 76.21 6.0% 1.7% =t Vs MTV
(5 FEFLERME - FEREE

Data Base : AGB Nielsen Media Research TAM
HAth BERE - Z4RE « EXIFE
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&t * TodayF08/12/1SERBEFNC | FRAAE (ETV) Eos/oﬂs@%ﬂﬁ:@%é%% ;%ME&EE : iﬁﬁﬁ%fﬁ_ﬁg\s/_miq@ﬁ%uﬂﬁ EBIREBEEINRET R + AN EE AT R T Hop iR (64%) RE R
ij:js,/;%ﬁu%%/ﬁ%/ﬂ:ﬂ5§§Eﬁuﬂmﬁﬁﬂ BEZME B08/04/01RAFIREN ; 8iEiRaE B08/07/01FMIIREY : BiRF%REE 20084 BRI MEE S D008LERS + BN T TGS - % o [ B AR DL (
BIRLIh R E AR 0 20074 PSS MSRERGTRERTT 32%) fhEmE 0 HRXRRB (

FrEBEAERT AT T A - AR 23%) -

s o 2 (51 fat &R - GEME20084F19R FRESEDE SRR 77710% - e R e
B EERESECE LB 2 1 2 BRI 2.00°T 4 2008 4RI PR ATRI ~ TVBSN ARBE B A 2 o - AR

BRI AR  405% - eI - 2008 VBRI +2M - 2007460 SESEERRS RS EABE
£+ ERERRIELSIEE 20REE

TN\ AXAEREVEESEMETR x£N - EiRERE (BB+A518) BUESERET
- He# 2007 2008
1 =i RER 1,264,704 RRHEE 1,065,708
1998 618.89 1998 34,832
2 TVBSN 1,145,829 TVBSN 1,052,387
1999 593.39 - 4.12% 1999 32,235 7.46% i
3 =X HEE 849,605 =uRBEL 995,153
2000 589.26 - 0.70% 2000 30,670 -4.85%
4 TVBS 817,248 RSB 855,613
2001 528.46 10.32% 2001 27,704 9.67% —
5 RAFEE 807,484 EMRERA 806,525
2002 535.01 1.24% 2002 30,655 10.65% . —
6 RAZEE 725,488 EEREE A 801,548
2003 587.83 9.87% 2003 33,413 9.00% — yoon
° ° 7 =xoEEs 660,380 ETRP A 792,614
2004 618.65 5.24% 2004 34,010 1.79%
° ° 8 BAAaL 660,160 BRAAE 792,163
2005 588.68 - 4.84% 2005 30,966 -8.95% s
0 ° 9 hR¥EA 641,352 ERAERA A 773,285
0, 0,
2006 594.56 1.00% 2006 31,734 2.48% 0 BSG 635,500 S 754773
- 9 _ [)
2007 564.17 5.11% 2007 27,578 13.10% . hEEA L ppp— TVBS B
2008 591.39 4.82% 2008 30,338 10.01% ' hE R E——— PR E——
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