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ADVERTISING YEARBOOK OF TAIWAN, THE REPUBLIC OF CHINA, 2014-2015

&x— :2010-2014 FRAAREESSE

Growth
. 2010 2011 2012 2013 20014 1 y14ys v13

5060372 4,899,729 3,999,707 3,817,132 3,681,093 -3.56%

Growth
18.86% 1.00%

BRI

-8.31% 0.01%

Efi: Ea¥%TT
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2014 FY ‘ Growth ‘ 2013 FY
Rate
. ADEX : ADEX

1 5,512,648 12.3% -16.1% 1 6,566,705 14.3%

2 3,709,015 8.3% 2.9% 2 3,604,256 7.8%

3 3,694,708 8.3% 8.9% 3 3,394,161 7.4%
e ] 4 3,179,876 7.1% -5.6% 4 3,367,184 73%
H 48 5 2,878,388 6.4% 12.0% 5 2,570,109 5.6%
BHSEA, 6 2,680,601 6.0% 17.2% 8 2,286,347 5.0%
BT 7 2,624,440 5.9% 42% 6 2,517,991 5.5%
8 2,237,358 5.0% -5.0% 7 2,353,938 5.1%
SR 9 1,867,276 42% -11.6% 9 2,112,490 4.6%
10 1,844,580 41% 11.2% 12 1,658,268 3.6%
AR 11 1,554,630 3.5% -14.4% 10 1,817,102 3.9%
12 1,538,244 3.4% 2.9% 14 1,583,937 3.4%
13 1,529,212 3.4% -7.5% 13 1,652,524 3.6%
/8150815 14 1,490,902 3.3% -0.0% 15 1,491,033 3.2%
15 1,475,321 3.3% 1.2% 16 1,458,044 3.2%
BELBERE 16 1,357,080 3.0% 1.6% 17 1,335,242 2.9%
EEERELE 17 1,315,657 2.9% -24.6% 11 1,744,488 3.8%
AERE 18 987,048 22% -43% 19 1,031,623 2.2%
19 952,798 21% -9.6% 18 1,054,487 23%
EEERY 20 748,486 1.7% -13.9% 20 869,296 1.9%
TOP 20 ; 43,178,768 96.5% 2.9% ; 44,469,225 96.5%
TOTAL - 44,747,896 100.0% 2.9% - 46,071,576 100.0%
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ESRE

&= :2014 F8 2013 Fa) 20 KESENREESELR

2014 FY Growth
BRRAS 1 790,048 1.8% 11.2%
2 652,807 1.5% 0.1%
BRE (]) 3 581,926 13% -5.4%
4 551,093 1.2% 13.2%
5 420311 0.9% -9.1%
6 376,952 0.8% 116.1%
7 346,556 0.8% -17.4%
BEFR (]) 8 301,766 0.7% -15.4%
AEBWEE SRR 9 294,174 0.7% 4.7%
10 292,930 0.7% 4.0%
11 290,605 0.6% -24.0%
12 290,356 0.6% 1.6%
13 275,230 0.6% -26.6%
14 272,595 0.6% 413%
15 267,961 0.6% 28.8%
16 264,152 0.6% 3.5%
PEEE () AT 17 247,295 0.6% -33.8%
PEEETE (]) 18 244,550 0.5% 4.8%
BEgBEAT 19 241,615 0.5% 1.1%
LR 20 241,048 0.5% -36.0%
. 7,243,970 16.2% -9.4%
- 44747896  100.0% 2.9%
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2013 FY

g ADEX

1 889,763 1.9%
2 651,991 1.4%
4 615,103 1.3%
3 635,249 1.4%
5 462,402 1.0%
6 449,247 1.0%
7 419,743 0.9%
12 356,546 0.8%
15 308,683 0.7%
17 281,679 0.6%
8 382,427 0.8%
16 285,784 0.6%
10 375,163 0.8%
30 192,939 0.4%
25 208,081 0.5%
18 255,203 0.6%
11 373,380 0.8%
21 233,393 0.5%
20 239,012 0.5%
9 376,807 0.8%

- 7,992,594 17.3%
= 46,071,576 100.0%
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2014 33.1% 88.3%

2013 35.4% 89.4%
2012 39.6% 91.1%
2011 40.6% 91.1%

2010 43.0% 93.4%

BERRIE : Nielsen BEEAHAE

33.0% 0.4%
35.2% 0.6%
39.4% 0.7%
40.3% 0.7%
42.7% 1.0%
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Ll

84.0% 68.5% 44.2%
87.1% 70.6% 44.2%
86.4% 68.5% 45.1%
82.6% 66.0% 43.5%
79.6% 64.5% 42.9%
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RA : 2006 F -2014 F EREEWREER

21.6% 219% 235% 21.7% 22.0% 203% 17.2% 183% 16.9%
=
FRKIR :Nielsen ERURERE

®|&E TV CTV -~ CTS -~ FTV ~» PTV ~ TTV-F
BRREM  FEREANE

sl=til 784% 78.1% 76.5% 783% 78.0% 79.7% 82.8% 81.7% 83.1%

RN ARESSAWRREER

Year 2013 2014

- " EEREE | ARRESR

January 17.66% 82.34% 18.52% 81.48% 4.87% -1.04%

February 17.12% 82.88% 18.01% 81.99% 5.20% -1.07%
March 17.87% 82.13% 17.29% 82.71% -3.25% 0.71%
April 18.37% 81.63% 17.02% 82.98% -7.35% 1.65%
18.51% 81.49% 17.35% 82.65% -6.27% 1.42%
June 17.55% 82.45% 17.41% 82.59% -0.80% 0.17%
July 17.71% 82.29% 16.74% 83.26% -5.48% 1.18%
August 18.99% 81.01% 16.35% 83.65%  -13.90% 3.26%
19.03% 80.97% 16.62% 8338%  -12.66% 2.98%
October 19.18% 80.82% 16.38% 83.62%  -14.60% 3.46%
Mooy 18.48% 81.52% 15.67% 8433%  -15.21% 3.45%
Ploccmlesd 19.44% 80.56% 15.98% 84.02%  -17.80% 4.29%

FE 18.32% 81.68% 16.9% 82.1% -7.75% 0.51%
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@ =
=l <
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BRI :Nielsen BERWHRRAE

xRt BREESBEETIOWRRER

R
0.36

TTV/ &% 0.33 9.09% 16.4% 8.21%

- 0.39 0.29 -25.64% 19.4% 9.70%
%? 0.24 0.22 -8.33% 11.9% 5.97%
1.03 0.88 -14.56% 51.2% 25.62%
0.02 0.05 150.00% 1.0% 0.50%

=1 2.01 1.80 -10.45% 100% 100%
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SRS 2013 2014 HRE 2013 (EEE 2014 (5AE

HMERE 211 219 3.79% 26.0% 26.87%
imE RIS (9/9) 1.69 170 0.59% 20.8% 20.86%

ImERYR B 0.79 0.74 -6.33% 9.7% 9.08%

FAASHRIS (4/5) 0.67 0.72 7.46% 8.2% 8.83%

SiEIRE 0.60 0.61 1.67% 74% 7.48%

58
$RIE (4/4) 0.57 0.56 -1.75% 7.0% 6.87%
7 R 8838 (5/5) 0.53 0.49 -7.55% 6.5% 6.01%

042 049 1667% 5.2% 601%
0.28 021 -25.00% 3.4% 258%
017 017 0.00% 21% 2.09%
0.15 013 -1333% 1.8% 160%
014 013 7.14% 17% 160%
001 001 0.00% 01% 012%
. 813 815 025% 100.0% 100.00%

it RBEEE AR e

e e 1,50 143 467% - -

A= SH___pn S 4=

Gl e 963 958 -0.52% - -

RAREEWRENIRE )
FRKIR Nielsen ERURERFE

RN AREREREFIIWHEERRE

2013 2014 MEE 2013 A= 2014 A%
1.44 1.46 1.39% 17.7% 17.91%
142 152 7.04% 17.5% 18.65%
0.77 0.65 -15.58% 9.5% 7.98%
0.74 0.74 0.00% 9.1% 9.08%
TVBS X7 (3/3) 0.65 0.68 4.62% 8.0% 8.34%
0.64 0.54 -15.63% 7.9% 6.63%
0.57 0.72 26.32% 7.0% 8.83%
DERIE (3/3) 0.53 0.50 -5.66% 6.5% 6.13%
w1 (3/3) 0.24 0.22 -8.33% 3.0% 2.70%

- 0.24 0.23 4.17% 3.0% 2.82%

0.22 0.21 -4.55% 2.7% 2.58%
DISCOV %1 (3/3) 0.12 0.12 0.00% 1.5% 147%
BrUEE (5/4) 0.55 0.56 1.82% 6.8% 6.87%
(@EE\EE@% ) 8.13 8.15 0.25% 100.0% 100.00%

150 143 -4.67% . -
= (R e 9.63 9.58 -0.52% - -

EN A=E RS T
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- BERREESE0OR
2014 F 1 K E#S E & & M
B 2013 F OB HERMD
2.86% » & B A 2R 8B LI B K
9 (2012 3B 3E 8.3%) - L E M
AR E S BKE » 2014 F 5
2458 (& » FHEL 2013 £E 1 248.0

Kt AAREERSEMREER

&> T8 089% 0 FTEEHE
REESENTER - GHENE
[ &5 RARE » EREREE
&R = FEREE T 0 2014
FELRIIEEE 3.56% 0 EE &
FH 38.1 (B8 T1EE] 36.8 (K °

(Ft+ZEFK+H)

=t=:

ESRE

(HEEAREA GRS R
EARE SRR ARG S &
JEFEBRMINL - EBPRHIT AR
B B ERHIBEE ~ KRk ~
AT H AU — B R A R R
B DBUERHE S BEER
HER o (RA7X)

ERGE (BR + AR ) BEEMREE

42365 - 18,027,572 -

41853 -1.21%* 17,729,089 -1.66%
502 19.94% 24,922,411 40.57%
50247 0.09% 26,074,811 4.62%
460.69 -832% 24,058,994 7.73%
46067 0.03% 24,809,623 3.12%
447.47 -2.86% 24,587,590 -0.89%

ERIRE :Nielsen EBEEIERY

&=+

 BRERGERESERER

ERIIRiE :Nielsen EBEEIERY

xtThH . ERERGRERSERIR

=5 &% (1) MEX &% (fF7T) HEX
2008 4,445,461 - 2008 13,582,111 -

2009 4,343,651 -2.29% 2009 13,385,438 -1.45%
2010 5,060,629 16.51% 2010 19,861,782 48.38%
2011 4,899,729 -3.18% 2011 21,175,082 6.61%
2012 3,999,707 -18.37% 2012 20,059,287 -5.27%
2013 3,817,132 -4.56% 2013 20,992,491 4.56%
2014 3,681,093 -3.56% 2014 20,906,497 -0.40%

BRITEE Nielsen B EIERE BRIIIE Nielsen B EIERSE
BTN BRERERSBEESE

|
i 1,117,866
ar 960,741
28 777,014

HRRE Nielsen BEEERY

1,144,086

RBR 1,101,715
PR 1,047,423
af 911,741
B 731,738

|
BR 1,031,015
R 1,000,340
an 850,551
B 691,168
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xTt  BREHERSIEERESE - 51 20 BEE

8

*SCC/ BmRPXa 904,864

*SCC/ BR+PXE

989,292 *SCC/ BREFA 1,018,827

SSCM/ WRERS 885243 sSCM/ BRERS 977523 -*SCM/%ﬁEEPSzE‘ 1,010,504
SMIT/ @RERE 849578 [N SMIT/ @E RS 917504 WO SSMIT/ @RERS 957432
ega 672312 [SANW Suawa 704176 UMM SANLY Suems 719685

640300 |5 ser 676699 [Lo1|*FOX(B V) 665,565

630770 [N Asia/ % 664,458 [N CTIN/ pRATHIE 644,591

SFOX( /& *V) 610224 [ TvBSN 634202 [ TvesN 628,180
nTVBSN 594,226 [ “FOX(E*V) 628675 [N NGO/ MitBsmE 621,334
D criny pxaime 590377 ncm/cpﬂmsaﬁm 627370 [N viser/ sameme 620981
T VisPT/ @smese 586,210 ‘NeoC/ BRiwEmE 623392 [N CTiV/ PRGBS 546040
T NG/ ExmsEE 578982 |ERN VLSPT/ @rEEE 606232 R viwy EsA 519,971
T vimax mrEsme 496144 O CTIV/ RGE 520295 [UPA VLMAX/ @RESE 519,449
CTIV/ hREEE 494507 R viMAX/ B e 513326 |EL CTIE/ RIS&A 515,439

1 e 487,686 RPN v\ eEEa 506600 [EVMN VLP/ @AEES 498,812
B or Busaa 475,116 [[EI “FOXS( 1 ESPN) 503779 [UE ONTV/ @@sse 495,776
T e/ @BEse 468044 [N CTiE/ hRsssees 490,417 VLD/ @ amale 491,945
CTiE/ R IRGEE 466771 A VLP @REAS 488040 | UL|ERAN/ EitzEIE 478,080
ONTV/ @Ftsa 466,638 IRV ONTV/ @@ ag6.489  [EN] FOXS( R ESPN) 474,239
VLD/ @ amale 461,531 [EN vip/ s e 484,326 [0 JET 463,384

ERA/ ERHTA 458188 [N ERA-N/ fEf0EEA 476153 [NELN ASIA/ B 452,651
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KT\ BREERREEN+TAESE
e 2014

i B (1) | ¥ &% (T0)| P4 1A &8 (TT)
HERRAT 976 669 [ —— 742,806 I AR 2 A5 702,017
TE (BM) AT 617,181 [N 1t £ () /m 596,009 [ 182 (1 ) 568,898
ERER (]) 554,564 ERER (]) 592,050 [ERN 16 F (&) 560,820
| 4 [ Rt 423,068 [N —2 % (%) 497,341 [ #— o ( H&) 398,240
SHERSEE (K) 421,002 [N w7z (1) 438,671 LEEEHEE(R) 383367
| 6 ESIEE:) 402,586 [N ewmamesam () 423,739 [N BaRiE (8) 364,571
55— (1) AF) 390,926 FRIET (1) 367,800 [ B2 A E) 285,919
N s—v% (&) 390,062 I B BM R = EE 302372 E s BmREmEE 284,881
[ 9 LSS 341,231 [ e %1 T 276,582 [N 316 T (1) 273,083
#HRAET () 309,609 [T =2 (=) 8FAE 262959 =2 (=) 8FAT 129,547
EGl 4,826,988 4,500,420 =5 3,951,343
< -3.16% Bl -12.2%

Rt ERRESHITAEM fEFJIJ
| 2013

(F7L) fitee 8 (T
963,923 RER 1,070,762 - ﬁﬁtﬁkﬁ“ / SLEs 1311201

913,101 [P 5= 945,942 [ r&ER 1,063,351

O EEE 666,272 [N i sisnas / 42 L 802,850 b= 1,037,716
P s / 12 s 628,908 [V e js 648,048 N 648,226
BU 18 606,441 BU #18 541,404 EEIE 636,199
7= 515,555 [ 7= 533,352 [ Burigis 503,467
B BREE 498,938 AN @ anm 492,349 ES ! 472,216
| 8 Eyed 456,774 JIEIN ik 468427 EIN 7= 468,463
|9 ESel 456,062 [EI — iR E R 437,435 I — iR &R 406,809
—BRES 443,961 R B R TS 424,358 B IR TS 384,680
6,149,936 6,364,927 i 6,932,329
/ / -1.96% 3.50%

HiRE Nielsen BB IERE

R_t  ERERRESN T AEmER
2013

(1) | # | 1A

ot 963,923 RE

1,070,762 i / g res 1311201

R 913,101 b= 945,942 R 1,063,351

3 B 666,272 R /R 802,850 o= 1,037,716
4 PE N 628,908 EEE 648,048 tRIREE 648,226
B S 606,441 BT 45 541,404 EEE 636,199
= 515,555 N 7= 533,352 [ B 503,467
1B - EREE 498,938 ES /e 492,349 [N smern 472,216
[ 8 Eyi 456,774 I 1R iikeE 468,427 EIN 75 468,463
e s 456,062 [EIN —p R &S 437,435 I — i & 406,809
—RIRES 443,961 IR #4855 480t AR S 424,358 BEE B R TS 384,680
6,149,936 1= 6,364,927 L= 6,932,329
3.50% 8.91%
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131 596-111"1?1111 (B&)

114,231 w2 (R)
75,638 AR SRR
75,546 R (B)

R_T_ . ARBEHRARI+AKESE

PERBESFEER

122,134
86,804
77,894
70,334
64,782
64,372
54,084
21,541
50,055
17,457

537,324

-30.1%

891,294- BER@AAT
_—

FEEEm (k) 423,670_11*%@1:1: (B&)

RSB RLFEER 357 007_%%“*']% (%)

AEXESEE(K) 351760 ;¥ (RK)
n BENZE (R) 343,896 SEEESEE (R)
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“ #H—1eE (R) 281,349 BRLFRER

263,999
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) | #& :
681,807 BERRAS
532,309 TE (BE) AT
460,455 EHER (R)
394,400 BERE (R)
383,110 BELELEE(K)
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X_+= BRERREREEN T ABRER

- R 196 846- RES RES 184,766
RES 162,754 [ER BiF s 178452 B 179,469
3:\,$ 114 832-5251]7”% X B 12 i 22 98,111
A 109,849 [ s & 97,535
K B 1% ik 22 104,759 ZEEEUR 97,910 AR 93,775
DO e 04,508 [ =28 90,819 84,747
- REORR 91,814- REORR 88,351 - FE 76,624
N = - s 91,243 [N 7% so43s [N < (=) = 71,082
N = 76,510 (L0 im 69,310 [REIN iz v 71,779
- 1Rz 75,099 - R () mik 68,059 Rz 32,577
1,118,306 1,087,697 991,345

MEXR -10.42% -2.74% -8.85%
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AE 849,091 - fR&Em 877,724 - BEEERES / R LR 1,626,194
1%%&':: 750 347-5’—:\.$ 855,1235’-‘"»@ 951,115
- BEEEEREE / AR 590,474 - IEELEREE / AR i 770,270 REm 873,459
?Eﬁfé 556 423.?2%[5 541,33217FE’E§$ 600,820
I8 439,045 FE 452,913 HEBE 534,484
n IRHkER 412,140 n KHRE 416,952 n [iifa 390,617
- BUTHE 409,595 - FARER 394,439 FE 388,682
n B~ MBS 407,695 n —MRIREm 382,132 n FRERERH 378,026
n [P 389,716 n [P 376,685 n RIREM 349,880
—RIREm 372,157 - RS AL RS 372,814 - 48 48k BR 75 329,843
5,176,682 5,440,385 6,059,120
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: 2009 -2014 S A KIREEE B FARTT

13-14 5 | oo vopue | EAE

2009 2010 2011 2012 2013 2014 SE % | EAFFI| poo
4,343,727 5,060,372 4,899,729 3,999,707 3,817,132 3,681,093 -356% 4,300,293  -15.25%
- 15,819,024 19,409,020 21,175,083 20,059,287 20,992,491 20,906,497 -0.41% 19,726,900 32.16%

10,008,855 11,955,662 10674409 9,522,068 8679067 7,906026  -891% 9791015  -21.01%
5058416 5549827 5,677,641 5340950 5293617 4844362  -849% 5294136  -4.23%
3761484 4482840 4139539 3555348 3,120,833 3122120  004% 3,697,027  -17.00%
2861572 3290357 3680283 3591644 4,164,096 4287798  297% 3645958  49.84%
41,853,078 49748079 50,246,684 46,069,003 46,067,236 44,747,896  -2.86% 46455329  692%
FRFR | FEFI Xprn MR - i MAA REE%

x_:2012- 2014 FEREEEmENIES= B FARTT

2iE 2012 2013 2014 2013-2014 %
B2 B2 B2 RE %
_ 573,707 802,051 732,738 -9%

HE%“;@ 608,655 471,545 486,306 3%
452310 348,687 410132 18%

FEIRESR 323,654 301,843 289,600 -4%
REITH 325,896 270,514 290,853 8%

R 214,485 171,957 178,537 4%
AR AR 237,803 156,574 159,826 2%
B

147,672 115,355 123,744 7%
141,924 85,671 92,805 8%

ESEEES Y 2 130,073 77,175 42,718 -45%

BERIRIE : EMAR Xprn ESEEMET - ik MAA BEREE

& F?ﬁuﬂmﬁfﬂziﬂ : 2009-2014 FEEIIER

JEE R 2SR 23 3% HITY
235%  231%  211%  192%  215% = 22.2%

I Bk 5 » 98 2T 3 A A Y
765%  769%  789%  808%  785%  77.8%

£ WEBEZE By 22.2% » E SR [E]
F) 2010 FEHKHE o (F2=)
BERRIE . ERRIERARSE / BE5 : 12-65 258 / EREBWIER
- EIEETRER 2012-13 FIRBE A / BIZRE  12-69 SR8 / RERBIBUIER

2014 FHEEARASE / B1FE | 12-65 258 / EREBWIEE
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(FRIN) ERFEE - BRWE My &R - T 30-39 BRATE N LLBIESE 77 4% » B & F A
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Z<M : 2009-2014 FULTEEE 2 15 TR ER

_ 2009 & 2010 & 2011 & 2012 ¥ 2013 & 2014 &

MR 55.7 537 533 55.6 541 56.4

ﬁ % 443 46.3 46.7 444 45.9 43.6
12-19 % 9.6 8.2 7.9 6.9 7.2 53
20-29 % 19.5 19.0 185 158 15 13.76
30-39 5% 271 271 26.7 26.0 259 27.74
40-49 7% 26.2 24.8 229 249 23.8 269
50-59 7% 14.7 16.8 16.8 18.0 18.7 19.38
60-65 7% * 29 41 33 5.8 5.9 6.99
65-69 7% = = 39 2.6 35 =
T fF#& 716 69.0 70.6 711 713 774
B & 12.6 126 11.7 10.3 9.9 6.8
RETF 9 10.2 9.8 10.0 10.3 9
BAILIFERIR 6.6 81 7.8 8.5 85 6.9

BEHRIE : 2009-2010 FEBMHREIEARS / BREF 1 12-65 5% / BERWIRERE
2011 FEMARREEARE / BIRE 1 12-69 5% / MERUWIRERE
2012-2013 FEEARE / BRE : 12-69 mEhe / BEtREEWEEE
2014 FHERERRE / BARRF - 12-65 mEHE / MEREFEWIEE
* & 2009-2010 F 2 FHARES 60-65 5% ; 2011-2013 F 2 FHERARIED S 60-64 5% - WL 65-69 w2 FH/E ; 2014 F 2 FHRARIES 60-65 5%
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UEMMKEER  E1#R & ZIE%@Tle%*kﬁ o ik H A #R B TR IE R 2.0% ~ 0.6%
TE LU AR RE APP K& H » BB RS R 2 L 0.8% ° (F— ~[E—)
B > BHREV o [l Rsd i th R AR }ﬂzﬁﬁ%uuﬁiﬁ * (EARRE T Rt de it 2014 FHEFERIRE 2 - L%
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x— . MSEEE

s SEF miam o | BFILES | wERLEA | BTLE
REIER mpy | oEeaE () | paam (o) BIAEE (%) BEAEE (%)

2014 NA* NA* 26.1 193 6.6 151
2014 / 2013 NA* NA* -2.0 -2.0 -0.6 -0.8
2013 NA* NA* 281 213 7.2 159

NA* NA* 21 10 104 16
NA* NA* 302 223 6.3 17.5
NA* NA* 03 +04 13 102
NA* NA* 305 219 8.1 17.3
NA* NA* 0.9 03 10 05
NA* NA* 296 216 7.1 178
NA* NA* 11 238 48 17
NA* NA* 285 188 23 161
NA* NA* 317 20.8 27 17.8
NA* NA* 322 226 3.0 17.0
NA* NA* 337 23.0 2.0 160

BERRIR © TETE /Nielsen 1E52A#E 2014 ;
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sEEE

28 26.9
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ESRE
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ET
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EE7

Bl — : 20134 -20144F JsRaHE

226 297 199
257 306 243
284 326 286
287 325 284
273 319 288
246 325 263
283 352 324
281 364 329
273 364 350
306 400 390
322 413 365
279 382 328
201 395 371
327 403 392
FiRRIE : Nielsen 2 AHE 2014
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ERE(E

37.2 39.7 26.1 123 29.7
40.2 419 274 12.8 335
442 42.9 294 133 351
47.0 42.0 284 126 34.6
474 404 25.2 10.8 34.0
417 36.9 244 143 34.6
455 39.6 26.1 173 33.0
46.5 393 27.3 16.8 34.3
471 375 24.8 16.6 34.8
49.0 385 27.8 171 35.8
535 42.0 26.2 184 36.2
48.0 374 254 139 36.5
52.7 349 24.8 135 38.7
55.2 38.2 242 149 43.0
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e FIWEEE ST ¢+ LB
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R= HREEWEI N (1)

12-59 5% FRIREEAME
(%) (%)

PAEE / (TIHEIRE| R B
55 (%) (%)

Zit / BERITE
S (%)

LR HBE M
(%)

27.7

184

50.1 40.2 51.0 49.8 141 36.3

49.9 59.8 49.4 50.2 86.0 63.6

13.2 10.2 74 8.2 119 7.9

17.7 246 257 238 315 283

214 320 34.0 337 336 37.0

40-49 7% 20 224 211 225 17.6 19.0
50-59 7% 19.2 8.5 9.8 9.0 48 6.0
i & 43.6 539 483 55.0 55.7 64.1
th B 24.8 20.0 22.3 27.0 20.9 19.2
fg% B H 27.3 23.0 257 159 215 15.7
SO 43 3.2 37 2.2 19 1.0
R &a i 253 32.7 314 336 334 399
TS 34.8 317 39.9 40.1 11.8 295
TRzt 241 34.5 30.5 31.0 50.2 38.6
RAETF 51 39 48 41 48 33
'K 37 0.8 21 19 0.1 0.5
g &£ 17.6 16.3 138 12.7 19.0 144
REXRE 14.7 1255 8.7 10.0 14.0 13.7

EiYE : Nielsen EEEKHAE 2014

R= MEEEWESW (2)

12-19 % 83 47 42 7.2 39.5
20-29 7% 287 223 195 393 229
FHe 30-39 5% 37.3 344 42.1 35.8 213
40-49 % 18.9 255 24.2 14.0 14.5
50-59 % 49 9.6 7.5 2.6 0.5
BIr 534 52.6 53.2 52.8 54.2
o B 237 19.9 213 246 19.5
fg% B 203 233 226 19.9 220
®H 27 42 3.0 27 43
X &ad 37.3 39.6 39.7 40.5 46.5
TS 324 287 223 524 16.3
TRt 35.0 37.5 431 181 220
RAELE 42 41 27 4.7 3.0
'K 0.7 2.0 0.8 03 11
g % 16.2 10.6 6.5 16.0 47.6
RELRE 115 16.9 243 8.2 10.2

HRRIE : Nielsen 58 XS ,2013
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R : FEESENS RIREE
RPETRE (%) | AR (%) | B/ AEETE (%)| TE (%) 858 (%) Hifth (%) |48/ 48 (%)

FE
32 208 72 86 5.2 08 10
04 13 25 22 11 02 03
36 221 9.7 10.8 63 10 13

-0.5 18 +02 03 05 0.2 0.2
41 239 95 111 6.8 12 15
0.2 +16 +0.1 06 14 0 04
43 223 9.4 117 8.2 12 19
03 +1 +11 1 0.9 0 01
_ 46 213 85 12.7 91 12 20
+14 +0.7 +1.2 +4.2 +0.2 +0.9 +0.2
32 206 7.3 85 8.9 03 18
38 17.7 7.4 11.0 8.8 33 17
43 17.8 7.7 123 111 47 22
41 166 8.2 122 9.7 5.8 21
43 191 7.5 14.9 142 6.6 22

B3R : Nielsen $EBEKi#EE ,2014
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#=A :2006-2014 FRAKRERESE B AT
3,681,093 20,906,497 7,906,026 4844362 3122120 4,287,798 44,747,798
3,817,132 20,992,491 8,679,067 5293617 3,120,841 4168427 46,071,576
3,999,707 20,059,287 9,522,068 5340950 3555348 3,591,644 46,069,003
4,899,729 21,175,082 10,674,408 5677641 4139539 3680282 50,246,681
5,060,372 19,409,020 11,955,662 5,549,827 4,482,840 3290357 49,748,079
4,343,651 15,819,154 10,008,866 5058703 3,761,484 2,861,572 41,853,430
4,445 461 13,582,111 11,078,926 6050076  3,838620 3,369,590 42,364,784
4,094,286 14,047,643 13,667,979 6444696 3770670 3,351,388  45376,662
4,125,130 14,906,171 14,771,396 6,359,225  3,965920 3,650,537 47,778,379
RINOR | EMAEEE 2014

TN HESESE RS

BiERERGERESEL

]
S (HE®T) HEE (%) HERE (%) SE (BB RERE (%)
11 -8 -3

2014 4,844 44,747

2013 5,293 11.5 -0.9 46,071 0
2012 5,341 116 -5.9 46,069 -83
2011 5678 113 23 50,247 1
2010 5,550 111 9.7 49,748 19
2009 5,058 121 -16.4 41,853 =l
2008 6,050 143 -6.1 42,365 -6.6

2007 6,444 14.2 13 45,376 -5

"
Kt

2006 6,359 133 -2.8 47,778 -2.5

ERRIE . ERARESE 2014

FIEFHHEL TR 10% - BURF R
RME—IERL R 27%) W& - T
TR 2 2 B TR TRIAR Eff A S
(-24%) + FIN » BRIE /AR #r
HEREAL > LL17% (IEEIL - (£
©)

MECIERERT RS T
H SR S 2 —
o HTERR G EETR IR R A

H

-3

2

BHLAE > BRIEE LS
U REM AR £ 2
& E > Bl 2013 FEAHE » B
HER MBS - BEZMAA
il W AR L J& 58— > 2014 F 1
15 36% MIEE— & +H P
B THERZH - (F/\)
HEERTHREEEEERE
HAEE D » AR —FE TRk

MIEHe - ' TIRIRE R 250
12% > > HFREN - FEE ~ R -
FOMERRS BpliR - AR G
18 A= - T H 2 B 2008
FARME G LR % E 5% » HEGE
FEINGERERIE B B HREL -
{HELBIZBE A ERAEK » (R
ERt—)



ADVERTISING YEARBOOK OF TAIWAN, THE REPUBLIC OF CHINA, 2014-2015 JE = 74 AV E

3t :2012-2014 FHEEEEMNEI+KEZER B HFEAMTT

E%EU *ﬁmu\i &E‘ : *ﬁwui 35‘ : %EE:%:\%

391,897 435,249 414,485

226,764 338375 234352 44
225,651 232,507 228907 43
RAR / Er 180,571 209,268 176722 33
177,105 143269 20 152637 29
135,207 B 18 139457 19 fi Lo 135294 25
124,041 HEES 132752 18 [lota 135294 25
_ 94,389 BtR 120718 17 Realntaas 112246 21
83,869 7 s 112058 15 [EEENGhy 110308 21
@éb%?ﬁﬂﬁaﬂi 81,269 7 Ll 107283 15 [Ehee 108859 20
1,720,762 5 EEl 1970936  27.1 [5 1798689 337

ERRIE : ERMARESE 2014

#/\ 1 2012-2014 FHFHRERNTABESE

E%£7 M B B M E
B =miat 71,760 HER S, 106,143 HERS 111,824
HERRAT 67,469 @Ak 83,608 &M 100,134
- EESER 67,134 QR 82,114 @At 87,900

E-2=1
M=

Sh Py 66,122 EX5IER 72,369 EX5ER 74,405
-é‘ﬁﬁr R AAIR 64,259 & EHEIEEL 65943 & EHEIETL 69,330
| 6 B 52,823 AEELE 52,688 EEE L 52,901

SRR 38487 B2 HETHEMR 39,771 sk ikRE 39,918
P e (1) 32,544 1EF () 28 37,664 #i—%E (R) 38,794
| 9 EFRETg 31,358 SEHREE (1R ) 36,042 %D%%/—Tﬁ/\ﬂ 35,231
[ 10 EESES A 31,283 BEBHLINS 35531 fEF (BE) 2 35,074

523,240 611,874 645,509
4,844,362 5,293,617 645,509
11.0% 11.6% 12.1%

BERPRIE . ERARESE 2014

RN :2006-2014 FEER+AEFRZRIEREHES

£E | memR%) | BeEE®%) | #E% | o) | EE% | B (%)
2014 7 42 22 10 9 8

6 37 34 9 8 6

7 36 36 8 8 5

7 32 36 9 10 6

7 29 39 8 11 5

7 27 42 7 10 5

7 23 47 9 10 4

5 18 55 9 7 5

5 19 55 8 7 6

BROR | ERAESE 2013
EEFESE (XPRN 2BE - 4 - H5t - BERSIMEE - SERSRIOK MAA %
SNMHEEE - 2013 FHEA  FAREIR 0.081 - FAREIR 0.051 - 4% 0.280 - B3E 0.440 -
E#% 0.290 X 54k 1.000)
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194.09 21175 200.59 209.92 209.06 -0.41%
11956 106.74 95.22 86.79 79.06 -8.91%
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Fz_(2): 2010-2014 FRFDEZER B %
WASEREE / F0 2010 & 2011 & 2012 & 2013 & 2014 % | Difference
MR E B 430 406 396 35.4 331 -6.5%
HEEBBETEE 17.8 173 175 159 151 -0.5%
FoEEBSENES 7.1 8.1 6.8 7.2 6.6 -83%
REBATE 216 219 223 213 193 -9.4%
934 91.1 911 89.4 883 -12%
231 211 194 215 222 0.33%
51.8 527 57.1 616 68.5 112%
101 9.9 9.2 100 122 22.0%
86.3 87.0 910 90.1 88.0 -23%
118 102 103 128 118 -7.8%
66.6 69.1 731 69.4 65.5 -5.6%
143 154 145 163 149 -8.6%
39.3 385 404 366 325 -112%
ABIER / BRE 143 136 131 155 145 -6.5%

ABILEREES 10.8 101 10.6 129 12.0 -7.0%
KEHFAES 7.5 87 9.0 9.6 9.5 -1.0%

KEWFARREZ RS 75 103 102 109 109 0%
KB B RS 131 117 118 123 121 -1.6%
7.6 6.8 7.5 8.2 8.0 -24%
BHALBRERES . 58 5.8 5.8 6.2 6.9%
BHABTERES - 56 5.7 5.6 6.2 10.7%
BHABELERES 155 172 176 180 141 -217%
EEERINES 17.0 180 186 184 15.1 -17.9%
16.7 17.9 188 186 157 -15.6%
RERCERERES 169 17.9 186 183 166 -9.3%
N 14.8 160 16.8 169 169 0%
RENBREES 6.8 6.2 5.9 6.6 6.4 -3.0%

AIRERNES 44.8 46.1 529 52.0 50.6 -2.7%
ETIZESNES 5.7 4.8 45 45 47 4.4%
SR EES 19 5.7 4.8 45 45 =

BRABENRES 36.0 30.6 33.2 36.6 29.1 -20.5%

MHILIERS / BRES 53.7 51.7 58.0 57.0 50.2 -11.9%
ABIEBEFERES 60.0 62.3 63.0 61.9 64.2 3.7%

REMEMRERES 69.2 69.3 70.4 68.2 68.6 0.6%

BiBRiERES 33.0 319 36.3 394 432 9.6%

BREAERERES 213 17.0 19.8 250 240 -4%
REBBEAPIES 13.7 13.0 9.0 9.9 12.0 21.2%
ENES

EENES 714 69.2 70.9 73.2 67.5 -7.8%

ERNERRES 61.5 60.2 61.6 66.5 61.0 -8.3%

HittERNES 63.0 58.7 58.3 47.8 364 -23.8%
RAEETOERNES 28.6 30.8 291 26.8 326 21.6%

FRRE : Nielsen Media Research 2 KAE

o RINREE R B E—E R EELLA

TARGET:2010 (10" 01-10" 12) Age 12-65 (17,812 FA%)
2011 (11" 01-11" 12) Age 12-65 (17,906 F A%l )
2012 (12" 01-12" 12) Age 12-65 (18,013 T A%l)
2013 (12" 01-12" 12) Age 12-65 (18,129 T A% )
2014 (12" 01-12" 12) Age 12-65 (18,177 T A%l)
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